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Enterprise-wide database reporting. 

_ Nailed. 
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Introducing Impromptu 3.0. 

Need to put the best database reporting 
in the industry on every desk in your 
enterprise? Consider it done. 
Impromptu® 3.0 defines a new era in 
end-user reporting. We’ve changed the rules. And developed 
a tool that takes unprecedented, “self-service” database 
query and reporting to all your users. Whether you have 
1,000. Or just one. 

Give business intelligence to all your users. 

Everyone wins with Impromptu. A true object-oriented 
architecture and inheritance-based administration make 
deployment fast and management simple. You control the 
balance between client and server processing, so it’s easy 
on your network. 

Users love the intuitive Windows™ interface, along with 
complete OLE integration and dozens of ReportWise™ 
templates for creating instant ad hoc reports - all without 
knowing a word of SQL. And every copy includes native 
support for 20 popular server and PC databases as well as ODBC. 


Call for your evaluation pack today. 

Call 1-800-151-036 today. For just $395 (plus $18 
postage and handling) we’ll rush you your evaluation 
copy and show you how Impromptu 3.0 can impact your 
organisation in days, with maximum user acceptance. 
Plus we’ll tell you about special pricing on multiple-copy 
purchases. 

Call now. And see Impromptu - the only database 
reporting tool that delivers business intelligence to 
everyone in the enterprise. 


IMPROMPTU 3.0 EVALUATION COPY. 

$395 (plus $18 postage & handling) 
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Tools that build business™ 
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MeiiOqewburied like 

treasure 


In exotic locations of all kinds, mem¬ 
bers are to be found with Communique 
not only as an essential part of their 
travelling luggage but also accompany¬ 
ing them on daily outings and tours. 

Rodney Sumner sent us this winning 
entry from the Mount of Olives in 
Israel, overlooking the Old City of 
Jerusalem. His companion for the day 
was both intrigued and flattered to be 
included in this grand vista to add 
delight to the lives of all the Commu¬ 
nique members in distant Australia. 

Rodney receives a cool and breezy 
Communique T-shirt to include with his 
other travelling attire on his next visit to 
the Middle East 

You too can enter this terrific photo 
competition by snapping yourself or a 
friend or relative with your most recent 
copy of Communique in a captivating or 
colourful location. But don’t take any 
unnecessary risks, will you? 

Send you entries along with your 
address, phone number and Commu¬ 
nique membership number to the 
“Here’s me and Communique in..." 
Competition, 

94-96 Pacific Highway, 

St Leonards, NSW 2065. 


Hello and welcome to the annual, super, bumper issue of 
Communique. This month we’ve packed in enough great 
holiday reading, puzzles and fun stuff to keep even the most 
demanding Communique member happy until the next 
issue rolls along in February! 

We’ve piled in lots of good stuff you can do with your 
Microsoft software, with three tutorials including a special 
excerpt from the recently published Australian MSN Book. 
As well, there are articles by leading Australian hi-tech 
writer, Charles Wright, and ex-Communique editor, Max 
Anderson, who returns with a humorous tale of a trip 
around the world in 80 minutes. 

We’ve also published the winning entry from our first 
Science Fiction competition, which we ran in the Septem¬ 
ber issue. Many thanks to everyone who entered. Thanks 
also must go to our judges, Martin Hoegh-Guldberg and 
Stephen Jenkins, for reading and judging the dozens of 
entries we received from around Australia 

Competitions seem to be the order of the day this issue 
- they’ve permeated almost every part of this special 
December/January issue. Take a look at the cover. Go on, 
take a look now! Notice anything different? Notice funny 
words and things? Well, the cover’s a competition. Some¬ 
where hidden in bits and pieces of it is a message from all of 
us here at Communique to the more than 80,000 Commu¬ 
nique members. 

If you can work it out and have your solution to us by 
January 31,1996, you could win a copy of the super new 
Communique PowerBase CD-ROM. Get your entries to 
“Cover Competition”, 94-96 Pacific Highway, St Leonards, 
NSW 2065. Don’t forget to include your name, address, 
phone number and Communique membership number. 

Good luck and here’s a hint. Beware of red herrings! 
Merry Christmas and have a great 1996! 

Eqjoy the issue! 

Darren Edwards 
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MS-DOS Macintosh 

A fax service for Communique members to 













YOUR SAY 

Passions continue to fly and flare; some members 
are enamoured of our latest release (and our punc¬ 
tuality), while for others... Elsewhere, we wonder 
how orbiting kites affect the weather in Poland. 


INSIDE INFO 

The bulging Christmas hamper is bursting at its 
wicker seams: a grand atlas, a musical banquet, 
bigger and better servings of movies and golf, and 
some more sober items - to steady our heads. 




TUTORIALS 1,2 & 3 

That’s right, three! A veritable smorgasbord, cover¬ 
ing MSN, scheduling staff holidays, and integrating 
your address book with Word. 
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ASK THE WIZ 

At this time of year, all supernatural and semi- 
supematural beings work overtime. Charged up 
from helping with the Xmas present flood, the 
Wiz’s wand dazzles working the month’s miracles. 
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HOT TIPS 

Come and get it! This section's tips are hot, flavour- 
some and crispy as well. They’re highly nutritious 
for all screengazers, zippily dissolving bad habits - 
and they’re guaranteed low in salt. 



A MAGNA CARTA FOR 
THE KNOWLEDGE AGE? 

Such a grand screed needs bundling with a how¬ 
to booklet. Barons on the king’s barge and folks 
around the Runnymede well alike are equipped to 
face the pending deluge of data, with a few words 
of wisdom, a dash of irony, a wry smile and a 
smattering of history (for we did survive the tele¬ 
phone!). And maybe a good lie-down. 


AROUND 
THE WORLD 
IN EIGHTY 
MINUTES 


Allegretto 3/4: Around the world/1 searched for you/ 
I travelled on/ When hope was gone/ till MSN came 
along .. .ahem. Around the world/1 searched for you/ 
I travelled on/ When hope was gone/ And found 
Passepartout. Who? Why, Phileas Fogg’s mate, side- 
kick, confidant and - nemesis, joining him on a rol¬ 
licking, circumfemavigaritating jaunt, electronically 
and spasmodically. Tune in for a fun trip! 
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WINNING STORY- 
SEPTEMBER SCI-FI 
COMPETITION 

From an exciting range of tales of fantasy, mys¬ 
tery and adventure comes a gripping account of 
an enticing world that proves irresistible. 


01 


PRIZES TO BE WON - 



With lots of prizes and plenty of fun, our Christ¬ 
mas competitions provide just that extra special 
ingredient your summer holiday requires. 
















































ITEMS OF INSPIRATION 


ANNUAL INDEX 


From the seaside addict to the sci-fi glutton, from the 
relentless inquirer to the style worshipper, and from 
the big-screen junkie 
to the health fanatic - 
we’ve gathered allur¬ 
ing arrangements of 
temptations for all of 
them for Xmas and 
summer. And four ran¬ 
dom members predict 
the promising 
prospects for 1996. 





TALKING TECH ON THE 
WEB AND MSN 


Leaving the hot-air balloons and 
zeppelins, the Cutty Sarks and 
Vickers Vimys at home, we 
board a probe for serious explo¬ 
ration of the on-line world’s 
offerings and openings on all 
things technical for the sworn 
devotees of tech and tech-plus. 



September 1995 

'pedal feature! 
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NOT DROWNING, 

WAVING 

Turning a threatening swell into an 
exhilarating roll comes the central 
ingredient to buoy you bobbingly up - 
the Microsoft Small Business Pack, 
specially designed for small fish in 
large ponds who like to leap glitteringly 
in the sun. 


The end to all those frantic searches for 
gems buried in our past eleven issues. 
The search now begins and ends here. 


m 

COMMUNIQATE 

Amanda Keller and two more invited 
guests admit us specially to their close 
relationships with their PCs - places 
where otherwise only the very brave 
venture to go. 
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IN THE COMPANY OF 
COLLABORATORS 



Mic and Mac tales. A sur¬ 
prised customer: he’s 
expecting an incremental 
upgrade and he gets a 
revolutionary one. A 
humbled scoffer: soft¬ 
ware improvements for 
the Macintosh platform 
are found to be keeping up 
so well that proportionately 
their sales have been the 
strongest. 
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KIDS' COMMUNIQUE 

Find out about a day in the fife of a vet. 
And take in some wild holiday action. 
What a choice! Your very own 
spaceship, an underwater 
volcano (not, however, to be 
used as a launching pad), a spy 
adventure to take you across the 
world, and if the weather just 
won’t play along, then there’s a 
word search and a few clowns to 
be dressed up. 


UPGRADES 

Who needs the hall hung with 
decorations when the bazaar’s 
good and as colourful as this? 
Come in for a wander. 


a 

DIRECTORY 



With all these friendly folks at your service, how 
could anyone feel anything but spoilt? 
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Ritchie Chow ...playing a love-theme. 
Dear Communique, 

I love Windows 95. In fact I love Windows 95 so much 
that I turned my Internet home page into a Windows 
95-look-a-like home page. You will see what I mean by 
visiting my home page at the following Internet 
address: “http://www.usyd.edu.au/~rchow”. 

However, a thought suddenly pops up from my 
mind - have 1 breached any law or copyright? 

Another thing. I’m 
sorry to tell you this but 
recently I read an adver¬ 
tisement from a Hong 
Kong magazine where 
some merchant advertised 
pirated Windows 95 pro¬ 
grams on a CD-ROM - all 
for around $HK70.00 each. 

That’s one CD-ROM with Windows 95, Office for 
Windows 95, Microsoft Plus and some other Windows 
95 programs for just $AUS12.00 (believe your eyes, 
twelve bucks!). What can 1 say? What could you say? 

Ritchie Chow, 
Sydney, NSW 

Editor replies: 

Well, first up Ritchie, I’m not sure it’s so healthy to 
feel so passionate about an operating system. There 
must be more to life, surely! But thanks for demon¬ 
strating your love far Windows 95 (even if your 
homepage does take 10 minutes to download). 

On the piracy thing, thanks for the information. 
Microsoft spends millions of dollars combating pira¬ 
cy in both Asia and Australia. And in fact, the Busi¬ 
ness Software Association is, even as you read this, 
speeding across Asia to clamp down on the said 
merchant. The forces of good are, indeed, alive and 
wed this fine morning. 

This letter wins a copy of Microsoft’s Fury 3 . 

:DEC’95*JAN’96 



What’s the annual rainfall 
of Poland? 

Dear Communique, 

Firstly, congratulations on Windows 95 and the Plus! pack. After 
installing the new operating system I have become more productive 
and really eqjoy using the computer a lot more; while the Plus! pack 
has meant that I spend the extra time that I save using Windows 95 
and therefore being more productive on more important tasks like 
changing desktop themes and playing pinball - excellent! I have also 
found the tips for Windows 95 in the September Communique very 
useful. 

Secondly, I am writing to submit an idea that I have thought 
about for a long time and think it would be extremely useful for users 
of large hard disks. I have recently run a shareware utility called drvs- 
lack and was astounded and awed by the amount of space that my 
hard disk was wasting; it was about 28Mb! I then started experiment¬ 
ing with the Plus! pack and installed DriveSpace 3, a superb utility. 
Then I thought, why not write a driver for Windows 95 that imple¬ 
ments only a small section of the compression program, a utility that 
simply decreases the cluster size to 512 bytes and therefore drastical¬ 
ly slashes the amount of wasted hard disk space? Such a utility 
would be a blessing for people with a hard disk that uses the stan¬ 
dard 8K cluster and larger. 

Lastly, I would like to comment about the Encarta ’95 ency¬ 
clopaedia I find it to be a real asset when wanting to find facts and 
figures, as well as using it for entertainment and learning. The only 
thing that stumped me was why certain countries in the encyclopae¬ 
dia don’t have the “Fact Box” feature, Poland among others. 

Thank you for the remarkable Communique program which has 
saved me money and paid for itself when purchasing Windows 95 
and the Plus! pack. I eagerly look forward to each month’s new issue 
and the offers within. 

Andrew Domaracki, 
Tea Tree Gully, SA 

Boldly go where no thing 
has, etc. 

Dear Communique, 

I quote from page 23 of the September issue of Communique. 
“There’s no better stress relief than flying a kite that’s soaring at 
150km and pulling 50kg”. 

At one go you have solved UFOs and the conquest of outer-space 
problems! 

This is the first obvious slip-up I could pick up in so many issues 
of your magazine. 

Mark Sakowski, 
Como, WA 

Editor replies: 

That’s where you are wrong, Mark. We have indeed solved said 
problems. All will be revealed in our next issue. 








“Thank you for the remarkable Communique program which has saved me 

money and paid for itself when purchasing Windows 95 and the Plus! pack. 
I eagerly look forward to each month’s new issue and the offers within.” 

Andrew Domaracki, Tea Tree Gully, SA 




Membership, privileges, 
sleep and all that... 

Dear Communique, 

After all those months of “It will be coming soon”, “Yes, it’s com¬ 
ing”, “No, it’s not coming” and “Perhaps it’s coming next month” 
- it was finally announced that Windows 95 would be released 
on the 24th of August 1995. 

Communique said: “Order now, and you’ll be one of the 
veiy first in the world to get hold of the revolutionary new oper¬ 
ating system”. 

I thought: “Pull the other one, 24th of August indeed!” and 
“Communique mem¬ 
bers the first in the 
world to get it, Ha!”; I 
just could not believe 
it I said to myself: 
“Perhaps, it may 
appear on the scene 
towards Christmas, if 
we’re lucky, and we 
just may get a copy 
early in the new 
year”. 

But I must admit that 


Hans de Jong ...a confirmed doubter converted. 


I was wrong, on both 
counts. I had not 
counted on the organisation and efficiency of Microsoft and the 
integrity of its staff and that of Communique. 

On 24th August, at approximately 10am., the bell rang and, 
when I opened the door, there stood an Air Express Courier 
who handed me my copy of Windows 95. 

Congratulations, Microsoft and Communique, I’ll never 
doubt you again! 

The installation was a breeze. The only snag that I encoun¬ 
tered was that it stopped halfway, and announced: “Not Enough 
Memory”. Fortunately, it also gave the solution to the problem, 
namely, that between the Swap file (of Windows 3.11) and the 
RAM there must be at least 14Mb of memory available, for the 
set-up to work. I had followed the (apparently wrong) advice 
and removed my Swap file before installing Windows 95.1 
installed a Swap file of 10Mb and that, together with my 8Mb of 
RAM, fixed the problem in no time; the installation, from CD- 
ROM, took about one hour, without any difficulty whatsoever. 

Immediately, after installation, I tried several of my pro¬ 
grams (BASIC, DOS and WINDOWS ones) and each of them 
worked straightaway, correctly, without any difficulty. 

And then to think that, as the paper reported, 500 people 
queued at midnight to get the program. I had a good sleep and 
did not even have to leave my house to receive my copy. It is 
indeed a privilege to be a member of Communique. 

Hans De long. 
Riverside, Tas. 


Retrograde step! 

Dear Communique, 

In the September Communique article on Office 95, it’s claimed 
that the product takes advantage of “super-fast 32-bit perfor¬ 
mance”. In respect of its word processor, Word 7.0 for 
Windows, it does not. Its 16-bit predecessor, Word 6.0 for Win¬ 
dows, (under Windows 3.10 on a 486/DX2-66 with 16Mb of 
RAM) is demonstrably faster than Word 7.0 on a Pentium 90 
with 16Mb of RAM. 

Operations like FilePrint and FileOpen are now laboured. 
The separate “Directories” and “Drives” windows from the 
“Save As” screen have gone and now, saving from a floppy disk 
into a particular Word for Wmdows folder, involves a laborious 
process of mouse-clicking through the My Computer maze to 
get back to where one started. That’s a far cry from Microsoft’s 
claim that “Office 95 is designed to reduce the number of steps 
required to complete a task”. And how strange that Microsoft 
now advocates dumping all files created under Office 95 into 
the one folder! The concept of folders is that you use several, 
according to categories, so that finding individual files is easier. 

For all the extra bells and whistles - and yes, some definite 
pluses (the functionality of the right mouse button), Word for 
Windows 7.0 is a disappointing product that simply does not 
live up to Microsoft’s claim that it offers “super-fast 32-bit per¬ 
formance”. So many expectations - but so little delivered! Is the 
rest of Office 95 similarly flawed? 

Why is it, with each re-jigging of its word processors, 
Microsoft makes them slower? Who can forget the relative 
speed of Word for Windows 2.0; the slower Word for Wmdows 
6.0 and now the slower Word for Wmdows 7.0! 

Come on, Microsoft, lift your game, climb out from under 
the hype and produce software that is what you claim. 

Colin Johnson, 
Moonee Ponds, Vic. 

Editor replies: 

The article you mention, which was “Office 95 - Work the way 
you want to” on page 10 of September’s edition, was dis¬ 
cussing Office 95 overall, and not specifically Word 95. For 
Office 95, it is true to say that it takes advantage of “super¬ 
fast 32-bit performance”for general operations such as file 
leading and printing, and more specific operations such as 
calculations in Excel 95. With regard to Word 95, it offers sev¬ 
eral new features which work while you work, such as an 
improved AutoCorrect, automatic Sped Checking, and the Tip 
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Wizard. These operations are additional to what Word for 
Windows 6.0 offered, so direct comparisons can appear 
unbalanced. 

However, the design intentions for Word 95 were to add 
usability and functionality features, and to take advantage of 
the opportunities that running under Windows 95 offered. 
Additionally, Microsoft always looks to develop software that 
relates to advances in hardware and operating systems, so as 
we all move from 386s to 486s and now Pentiums, and from 
16-bit to 32-bit operating systems, Microsoft applications are 
built to offer more and more features. This is done with the 
involvement of careful usability studies and beta testing, to 
produce the software that people really want. 

Head (south) West, 

Young Man 

Dear Communique, 

When I got home last week, there was a Communique reminder 
waiting for me telling me my membership expired on August 31. 
That’s the day after I took the second of the enclosed pictures, 
and so I hope 
you’ll see why I 
wasn’t back in 
Canberra the next 
day to renew my 
subscription-but 
don’t worry, the 
cheque is on its 
way! 

The first picture 
(with the wrecked 
car) is taken at 
Cadelga Home¬ 
stead ruins, which 
is on the Strzelecki Hack between Innamincka and Birdsville. 

The second picture is taken at Poeppel comer. The August 
copy of Communique is in the Northern Territoiy, I’m in South 
Australia and my wife Jackie took the photograph standing in 
Queensland! 

I think the desert heat must have confused me, as if you look 
closely you’ll realise I’m happily showing off the back cover 
upside down! (I hope Drake appreciate the free multi-state 
advertising). I hope this still qualifies for the competition as it’s 
rather a long way to go back for a second shot... 

John Howarth, 
Gowrie, ACT 

Editor replies: 

Thanks for the pics and letter, John! Although you were 
pipped at the post by a somewhat more appropriate picture 
for the Christmas issue of our fine mag, we’re in a giving 
mood so a Communique T-shirt is winging its way to you 
this very minute for your efforts. 

6 | DEC’95»J AN '96 



Thanks for the door stop! 

Dear Communique, 

On August 24th I, like many other people, was eagerly looking 
forward to the arrival of Windows 95.1 saw all the advertising, 
and like many other people I took part in the Preview Program. 

I arrived home late on that Thursday only to find Nothing. No 
packages, nothing. Other people had received their packages 
and every computer shop 1 saw had plenty of copies, but I had 
none. Patiently I waited. Friday night, still nothing. During the 
weekend friends told me that problems we had experienced 
with the Preview Program had been rectified and Windows 95 
appeared stable. I was unable to answer as I still had not 
received my copy. Monday, I arrived home early from work only 
to find still nothing. I contacted Microsoft and was told that my 
copy should be dispatched the next day. On Thursday 31st (one 
full week after release) my copy finally arrived. This wouldn't 
be so distressing except for the following details that I will now 
bring to your attention. 

1.1 was unable to get the preview version to run on my sys¬ 
tem fully or reliably even after speaking to the product support 
personnel. I do know that a later beta release works correctly 
even though I was told one doesn’t exist. 

2. On Thursday 24th I could have obtained Windows 95 over 
the counter for $135, which is $4 less than Microsoft’s discount¬ 
ed price to members of Communique. 

It seems to me that Microsoft has learnt nothing from com¬ 
plaints made in the past about their deliveiy delays, which 
makes me wonder if the complaints from us are noticed. 

Gavin Daniels, 
Warrandyte, Vic. 

Microsoft replies: 

Your complaint and those from other Communique members 
have most certainly been noted, and Microsoft apologises 
unreservedly for the delay. 

Because of an internal distribution error, a small number of 
Communique members had to wait longer than most for their 
copies of Windows 95. Microsoft never intended to disadvan¬ 
tage Communique members, who are regarded very highly, 
and sincerely regret the inconvenience. 

The members concerned have been personally contacted by 
Microsoft and an apology extended. 


We welcome letters from Co 
Microsoft and Communique. 


interesting letter 


-s on all subjects regarding 


Ith will win a 


Send to: YOUR SAY, Communique Magazine, 

94-96 Pacific Highway, St Leonards, NSW 2065. 

Communique regrets we are unable to enter into individual correspon¬ 
dence; we reserve the right to edit letters for reasons of space; and the views 
expressed in these pages do not necessarily represent those of Communique 
magazine or Microsoft Pty Ltd. 












A not so small world... 
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Microsoft Encarta 96 World Atlas 

The world might not be flat as a pancake, but the 
maps, pictures and atlases we use have been - until 
now. Microsoft Encarta 96 World Atlas lets you 
explore the world by navigating a detailed 3D globe, 
and experience the sights, sounds and cultures of 
today’s world. 

Use the compass to rotate this 3D globe with a 
touch of the mouse. You don’t have to limit your view 
of countries, continents or regions, not when you can 
adjust the angle and altitude of your view and zoom 
in. You will be able to recognise physical features as 
small as one mile in diameter, or from the satellite 
views see features that are only 10 metres wide. 

There are more than one million place names in 
this realistic geographical reference as well as 
detailed terrain maps that focus on countries and 
regions. There’s easy access to up-to-date statistical 
information from 460 statistical indicators, as you 
examine a map, and you can compare stats of vari¬ 
ous countries from 1965 to 
1995 with population projec¬ 
tions up to the year 2020. 

Microsoft Encarta 96 
World Atlas is an ‘essential’ 
for your home library and a 
high-quality complement to 
your encyclopaedia. 

There are 3000 brilliant 
colour images and 4000 
sound and music clips 
accessible through icons as 
you browse the globe. 

Microsoft Encarta 96 World Atlas also has an expert 
personal guide for you to tour the world with, always 
on hand to help you And your way and complete 
your tasks. 

For more information, why not check out the 
Microsoft Encarta 96 World Atlas home page on the 
World Wide Web (http://www.microsoft.com/ewa/) or 
the Microsoft Network (Go word: Encartaforum). 
Microsoft Encarta 96 World Atlas is available 
on CD-ROM for Windows 95 and Windows NT 
now with an estimated retail price of $79. \ 

HotFax code: 1201. 



Welcome to Inside Info, the section where 
you’ll find all the news on new products from 
Microsoft as well as bits and pieces on what’s 
happening inside Microsoft itself. Enjoy! 


Anyone for a round? 


Microsoft Golf 2.0 

Whaaack! Your driver strikes the 
ball and sends it sailing perfectly 
down the fairway! The birds twit¬ 
ter as you check your statistics 
and plan the next shot. 

The latest version of Golf is 
now available on CD-ROM. It has an extra emphasis 
on realism, modelled on the famous Firestone Coun¬ 
ty Club in Ohio, USA The Tbp Views, Green Views 
and Wide Angle Views you can use through your 
rounds all demonstrate the great scenery graphics 
(and, when used with Windows 95, support the 
Direct Accelerated Gameplay feature). 

Now, when you feel like some practice, you can 
keep swinging and whacking from that tricky spot, or 
move to where the last shot was hit, or drop the ball 
anywhere on the course with the new Practice 
option. 

Other new features to help you improve your 
game include a While Putting auto-grid to predict the 
ball’s path, a Profile Wmdows to analyse the ground 
at each hole, and a meter that has been added to the 
swing control for finer tuning. And (although it won’t 
really help with the game) you can customise the fea¬ 
tures of your player and the sound scheme! 

In addition, Microsoft PlayerNet and Wmdows 95 
will allow you to set up a multi-player game of Golf 
for use with networks, BBSs or modems, playing in 
real time or against saved games! 

Microsoft Golf 2.0 is available now with an 
ERP of $59 for the Disk version, and $69 for . 

the CD-ROM version. HotFax code: 1206. 
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Music Central 


Music Central is all about 
music, the albums, bands 
and the artists that make up 
today’s most groovy styles 
and sub-cultures. 

Music Central is perfect 
for the music buff or anyone interested in the indus¬ 
try. It also provides you with all the information you’ll 
need to buy the music you want. Music Central con¬ 
tains details on over 60,000 albums, 6,000 album 
reviews, and 8,000 biographies, and has a 
multimedia stash of 2,100 photo portraits and event 
stills, more than 50 music clips and 30 minutes of 
rare performance footage. 

Another feature of Music Central is the availabili¬ 
ty of on-line updates and music reviews via the 
Microsoft Network, as well as the other features of 
the Music Central Connection which gives you the 
latest music news and points you to other artists you 
may like. 

This product is suitable for anyone with an inter¬ 
est in the following styles of music: African, Blue- 
grass, Blues, Ctyun, Calypso, Celtic, Children’s, Coun¬ 
try, Dance, Easy Listening, Electronic, Folk, Fusion, 
Gospel, Hardcore/Punk, House, Industrial, Jazz, 

Latin, Heavy Metal, New Age, Pop, R and B/Soul, 

Rap, Reggae, Movies/Shows, Techno, World, Zydeco. 
Music Central is available now with an ERP 
of $59. HotFax code: 1211. 


Oops! 

In the September issue of Communique we incorrectly referred 
to Brian Morris of the Commonwealth Bank as Assistant Gen¬ 
eral Manager. Mr Morris is in fact Assistant General Manager of 
Information Systems for the Commonwealth Bank. 

Also the price for Visual Source Safe should have read $759 
not $75 in the November issue. Oops (again)! 


Communique Chat on MSN! 

Communique is hosting two great member-only Chat sessions on the 
Microsoft Network over the Christmas and holiday break. One fea¬ 
tures our resident Wizards, Roger McShane and Sue Dyson, and the 
other is the first Communique Extravaganza, a fast-paced, competi¬ 
tion-style Chat hosted by the good folk from both Communique and 
Microsoft 

To join either Chat just drop into the Communique area of the 
Microsoft Australia forum on MSN at the time and dates below. The 
easiest way to get there is to use the Go word “ms_communique”. 
Ask the Wiz - December 15 

Want to discover the finer points of a favourite Microsoft prod¬ 
uct? Drop into Communique Chat at 2pm AEST on December 15 and 
meet the people behind Ask The Wiz, Hot Tips and the splendid 
Communique tutorials - that’s Roger McShane and Sue Dyson. 
On-line fun fest - January 19 

Be at Communique’s on-line area on MSN on January 19 at 2pm 
AEST and you’ll be in the running to win some great prizes - not to 
mention experience 60 minutes of pure joy. 

Hosted by our ed, Darren Edwards, you’ll meet the rest of the 
Communique crew as well as some of your favourite Microsoft folk. 
Got a gripe about some Microsoft-related thing? Here’s your chance 
to have your say... and be in the running for a prize for your honesty 
and integrity. 

There’s a holiday theme to this Chat as well, so dress up! That’s 
right, wear something wacky and holiday-ish. The best virtual costume 
will win a super groovy prize!!!! 


Don't go it alone 
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Microsoft Office 
for Windows 95 
Resource Kit 

No professional installing or 
supporting Microsoft Office 
for Windows 95 can be with¬ 
out this collection of tools 
and info. 

The Office 95 Resource kit provides info on the 
installation processes and strategies, explains the 
best methods of support, covers the uses of Office 
within a workgroup, and outlines upgrading and 
coexistence factors for Office applications. 

The CD-ROM included with the Resource Kit 
contains source code, tools, utilities and other techo 
goodies! 

Microsoft Office for Windows 95 Resource Kit 
ISBN 1-55615-818-1 is available now and has 
an ERP of $99.95. 
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MSN takes off 

plus a special deal for Communique 

members 


"And the award goes to..." 


Cinemania 96 

The combination of six pres¬ 
tigious film resources that 
were involved in the making 
of Cinemania 96 is one rea¬ 
son for its accuracy. The CD- 
ROM is also about as enter¬ 
taining as film guides can get 
with sights and sounds from 
over a thousand films. 

Cinemania can recommend thousands of great 
movies to rent from its library of 20,000 or help you 
find your favourites with its search ability. (You can 
even print out a list for your local video store.) 

There are 4000 profiles of stars, directors, writ¬ 
ers, and other celebrated movie professionals. There 
are also articles on topics such as special effects and 
how the studios got started. 

Among the new features of Cinemania 96 is its 
ability to be used in conjunction with the Microsoft 
Network where users will be able to stay current 
with monthly updates and daily movie news. 
Cinemania 96 is available now, with an ERP 
of $49. HotFax code: 1216. 



A winner (and an extra weighty crossword) 

Were you clever enough to work out the Windows 95 clues in the October 
crossword? Well, David Rolls from Ferntree Gully, Victoria, sure was, and for 
putting the right letters in the 
squares he has won a copy of 
Publisher for Windows 95 on 
CD-ROM. 

If you're getting out the the¬ 
saurus for the special quick 
word in this month’s issue, you're 
in for a special treat The cross¬ 
word has grown considerably for 
the holiday period and now takes 
up the whole of page 24 with lots 
of holiday and Christmas clues. 

Good luck! 




Wax up your keyboards! December is a big month for the folk at 
On Australia, as the Microsoft Network (MSN) gets full Internet 
access. MSN members will be cruising the ’Net and World Wide 
Web in no time (and with no extra surcharges or fees)! Plus, the 
service is changing gear as the access speed increases to 
28.8kbps, making MSN speedier than ever. It’s a great time to get 
on-line, and even better for Communique members. 

On Australia is extending its August offer to Communique 
members of 25% off the normal cost of subscribing to MSN. Com¬ 
munique members pay only $90 p.a. to sign up to the service. 

As well as this, members on the annual plan will be eligible for a 
100% money-back guarantee! 

If any Communique member 
who takes up this special $90 
annual plan is not completely sat¬ 
isfied with MSN the $90 member¬ 
ship fee will be refunded, no ques¬ 
tions asked* These members can 
exercise the guarantee at any 
time during the period of the $90 annual plan. Communique 
members who have already taken up the $90 annual plan are also 
eligible for this guarantee! 

This special deal is available only until the MSN Australian 
membership list reaches the 100,000 people mark. Be quick 
because the number of people signing up for MSN is growing in 
leaps and bounds. 

For more information contact On Australia on (02) 934 9000. 

* Users are not eligible for a refund on additional hours or dollars 
spent on premium services. 

Microsoft Press Books - New releases! 

The latest offerings from MS Press are here and ready to read! 
Works for Windows 95 Step by Step 
ERP $49.95 ISBN I-55615-881-5 available now. 

The Way Microsoft Windows 95 Works 
(The Ultimate Hot to Guide for Beginners) 

ERP $34.95 ISBN 1-55615-680-4 available now. 

The Way Microsoft Excel for Windows 95 Works 
ERP $34.95 ISBN 1-55615-821-I available now. 

OLE Controls Inside Out 

ERP $79.95 ISBN 1-55615-824-6 available now 
Microsoft Office 95 Data Access Reference 
ERP $49.95 ISBN 1-55615-942-0 available now. 


















































COMMUNIQUE 


This is a selection of some highly useful books from 
MS Press (and some obscure ones too), just to let you 
know what's available! Don’t be fooled by the number, 
we only had room to list a few, but there’s oodles more! 


Picks 

fro m the 





Pages 



1-55615-32l-X 

Programmers PC 
Sourcebook (2nd edition) 

$ 79.95 

500 

Nil 

Adv 

1-55615-48 l-X 

Inside Windows NT™ 

$ 49.95 

416 

Nil 

Int/Adv 

1-55615-512-3 

The Microsoft® 

Visual Basic® Workshop 

$ 79.95 

504 

1 x 3.5 

Int/Adv 

1-55615-565-4 

Microsoft® Publisher 
by Design 

$ 49.95 

480 

Nil 

Beg/lnt 

1-55615-566-2 

Desktop Publishing 
by Design, 3rd ed. 

$ 59.95 

512 

Nil 

Beg/Int/Adv 

1-55615-572-7 

Running Windows NT™ 

$ 54.95 

848 

Nil 

Beg/Int/Adv 

1-55615-573-5 

Microsoft® 

Windows NT™ 

Step by Step 

$ 49.95 

360 

1 x 3.5 

Beg/lnt 

1-55615-581-6 

Field Guide to Microsoft® 
Access 2 for Windows® 

$ 17.95 

208 

Nil 

Beg/lnt 

1-55615-585-9 

Running Microsoft® 

Excel 5 for Windows® 

$ 59.95 

1184 

Nil 

Beg/Int/Adv 

1-55615-587-5 

Microsoft® Excel 5 
for Windows® 

Step by Step 

$ 49.95 

368 

1 x 3.5 

Beg/lnt 

1-55615-589-1 

Microsoft® Excel Visual 
Basic® for Applications 
Step by Step 

$ 49.95 

350 

1 x 3.5 

Beg/lnt 

1 -55615-593-X 

Microsoft® Access® 2 
for Windows® 

Step by Step 

$ 49.95 

344 

1 x 3.5 

Beg/lnt 

1-55615-597-2 

Microsoft® Press 
Computer Dictionary, 

2nd edition 

$ 39.95 

456 

Nil 

Beg/lnt 

1-55615-618-9 

Inside OLE 2 

$ 99.00 

1008 

2x3.5 

Adv 

1-55615-624-3 

Microsoft® Excel 5 

Visual Basic® for 
Applications Reference 

$ 49.95 

736 

Nil 

Int/Adv 

1 -55615-626-X 

Inside Windows® 95 

$ 49.95 

512 

Nil 

Int/Adv 

1-55615-628-6 

OLE 2 Programmer’s 
Reference 

$ 59.95 

960 

Nil 

Adv 



ISBN _ BookTitle _ 

I -55615-632-4 Microsoft® Excel 
Developer’s Kit 


I -55615-641 -3 Programmer's Guide 
to PC Video Systems, 
2nd edition 


I -55615-642-1 Hardware Design Guide 
for Microsoft® 
Windows® 95 


I -55615-648-0 Microsoft® Office 
Step by Step 

1-55615-650-2 Debugging the 

Development Process 


1-55615-651 -0 The Way Multimedia 
Works 


I -55615-657-X Microsoft® Windows 
NT™ Resource Kit 
2nd Edition 


1-55615-658-8 Microsoft® ODBC 


Price Pages Disk Buyers Guide 

$ 99.00 480 2x 3.5 Adv 


$ 79.95 528 I x 3.5 Adv 


$ 59.95 352 Nil Adv 


$ 49.95 328 I x 3.5 Beg/lnt 


$ 49.95 225 Nil Int/Adv 


$ 34.95 128 Nil Beg/lnt 


$300 4 vol 10x3.5 Adv 

I x CD 


$ 49.95 840 Nil Adv 


Programmer’s Reference 
and SDK Guide 


1-55615-659-6 The Ultimate Microsoft® $ 49.95 336 Nil Beg/lnt 
Office Book 


I -55615-660-X Inside the Windows NT™ $ 19.95 104 Nil Int/Adv 

_ Fife System _ 

1-55615-662-6 Microsoft® Excel Visual $ 49.95 352 1x 3.5 Beg/lnt 

Basic® for Applications 
Step by Step 

1-55615-667-7 Hardcore Visual Basic® $ 79.95 672 1x3.5 Int/Adv 


1-55615-669-3 Animation Techniques in $ 69.95 288 I x CD Adv 
Win32™ 


1-55615-670-7 The Ultimate Microsoft® $ 49.95 336. Nil Beg/lnt 
Windows® 95 Book 


I -55615-674-X Running Microsoft® $ 60.00 832 Nil Beg/Int/Adv 
Windows® 95 


1-55615-675-8 Field Guide to $ 17.95 208 Nil Beg/lnt 

Microsoft® Windows® 95 
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P, 8 es Disk Buyers Guide 

S^eptTstep 95 

416 1x3.5 Beg/lnt 

^ep d b° W Step 95 

400 1x3.5 Beg/,nt 

Step^ySteT 

352 1x 3.5 Beg/int 

Step'byStep 

352 1x 3.5 Beg/int 

— 

1120 Nil Beg/Int/Adv 

1-55615-832-7 HjMG*j. to Word for $17.95 

208 Ni, Beg/int 

1 -556 1 5-834-3 P = merV Guidej^ $54.95 

704 Nil Adv 

Pen S Services for 

544 Nil Adv 

1-55615-839-4 MdOUrnlExcel 95 $17.95 

208 Ni, Beg/lnt 

1 55615 840 8 U c , $69.95 

768 Nil Adv 

I ' S “ IS '“ 1 ' 6 "” s 

208 Ni, Beg/,nt 

1-55615-843-2 Inside OLE, 2nd edition $99.95 

1232 1 x CD Adv 

FoxPro® 3 for 

Windows® Step by Step 

300 1x 3.5 Beg/lnt 

1 -556 1 5-848-3 *9.95 

,056 Ni, Beg/Int/Adv 

2nd edition 

1200 Ni, Adv 

Reference Library, 

2nd edition 

400 TBA Adv 

1-55615-852-1 Running Microsoft® $49.95 

PowerPoint® for 

: 5,2 Ni, Beg/Int/Adv 

Windows® 95 

400 Ni, Beg/Int/Adv 

for Windows® 95 

Step by Step 

400 ,3.5 Beg/,nt 

1 -57231 -185-1 The Australian MSN Book $29.95 




















































COMAUNIQUE 



Tap into Communique 
PowerBase on CD-ROM! 


MS Support Christmas bonus 

The goodly folk at Microsoft Product Support Ser¬ 
vices (PSS) have got into the holiday spirit this year 
and will open their doors (well, their phone lines at 
least) each and every Saturday from 9am to Spm 
from December 2, 1995 to January 13, 1996. 

“We’ll be here to help our customers get all their 
Christmas software up and running before Santa 
drops down the chimney,” said Matthew Horne, 
National Manager, PSS. “And we’ll be on hand for 
those who wait until Christmas Day to rip the 
shrink-wrap from their new software.” 

To contact PSS Communique members should 
call Monday to Friday (ESDT) between 8am and 8pm 
and Saturdays between 9am and 5pm during the 
dates specified above. Please have your Communique 
number and PIN ready. 

See Directory for PSS phone numbers. 


Communique PowerBase CD-ROM hit the 
streets last month to a resounding hip, hip 
and occasional hooray from the technically 
oriented amongst Communique’s user base. 

For a small outlay owners of PowerBase 
receive a CD-ROM packed to the rafters with all that is good and 
technical on how to get more out of your Microsoft software. With a 
specific technical bent, PowerBase is a multimedia encyclopedia 
designed to get right to the core of all the technical issues Commu¬ 
nique members have been asking us about 

Recently the Communique team talked with one of the first 
users of PowerBase. Dedicated technophile, Gary Reid, Technical 
Services Director at Multinet Systems, told us that “PowerBase has 
given Communique a renewed relevance. It’s amazing how magazine 
content can come to life with moving pictures, voices and the ability 
to navigate using very usable interface”. 

Reid claimed that accessing the host of Ups and Techniques that 
have been jammed onto PowerBase and cruising through Words 
From The Wise, an overview of benefits people are getting from 
Microsoft Technology, have helped give him “a good overview of 
strategic directions” in technology. 

“I went through the I Knew That section and pulled out tips that 
I’d been meaning to get from past issues of the magazine, but had 
never had time to do. It was very easy accessing them on a CD- 
ROM,” Reid said. 

Reid also eqjoyed the many multimedia elements, including 
interviews with Communique members on the benefits and uses of 
this fine program and Communique magazine. In PowerBase you 
can to check out some of the more outlandish ways of using your 
Communique after you’ve read it from front to back (among them, 
mulch for a garden!). 

Microsoft Communique PowerBase CD-ROM is available 
now with an ERP of $30 for Communique members. If you 
order now you’ll also receive a copy of Microsoft Press’ Win¬ 
dows 95 training CD-ROM. Non-Communique members can 
purchase PowerBase for just $45 or can join Communique 
and receive the CD-ROM at the same time for only $69 
(that’s a saving of $25). 

To order call (02) 870 2111 or for those outside Sydney 
1-800 626 930. Please add $9.95 postage and handling 
to all orders. 


Microsoft Communique 
PowerBase CD-ROM 
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Knowledge Age ? 



If you wish to survive the Information 
Age, do not listen to experts, writes 
Charles Wright. Surviving the informa 
tion age requires the same sort of ami 
able disbelief that we used to apply to 
weather forecasting. 


Think of it this way. You are not, when you buy a 
computer, merely buying a computer. You are partic¬ 
ipating in the overthrow of matter. 

I would not have realised this astonishing fact 
had I not bought myself a computer. And a modem. 
And a whole lot of software. And several aspirin 
.. .but what are a few migraines when you’re partici¬ 
pating in the overthrow of matter? 

I, like millions of other uninformed nobodies, 
foolishly imagined that I was simply buying a com¬ 
puter, until I hooked it up, using my modem, to the 
Internet, an interconnection of millions of comput¬ 
ers, hubs, routers, fibreoptic cable and microwave 
links, which are also participating in the overthrow 
of matter. 

In my opinion they are burying matter under a 
pile of data so vast that nobody will ever be able to 
find anything solid (like, for instance, your desktop, 
your floor, your family pet) again, but then, I’m an 
uninformed nobody. 

Get yourself a TCP/IP stack, a World Wide Web 
browser, type in a Uniform Resource Locator - in 
this case “http://www.townhaU.com/pfl/position 
.html” .. .there, wasn’t that easy? - and you can 
access Version 1.2 (no kidding) of something called 
“A Magna Carta for the Knowledge Age”. 

This document, which exists in electronic form 
on a computer in, I think, Boston, is based primarily 
on the thoughts of some of the highest-paid, fore¬ 
most thinkers on technology - Ms Esther Dyson, Mr 
George Gilder, Dr George Keyworth and Dr Alvin 
Toffler, - and it sets out precisely how the computer 
is helping us overthrow matter. 
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just downloaded from The Internet Index, at “http://www 
.opeiunarket.com/info/intemet-index/”, generating apiece 
of paper which neatly covered one of the last remaining 
clear spaces on my desktop.) Remember when we 
thought computers were going to give us the paperless 
office? Remember when newsprint companies were 
badly overstocked? 

According to an array of futurologists, this global 
computer network will change the veiy nature of com¬ 
merce, education, literature and art, re-invent govern¬ 
ment, and allow us all to live and work wherever we 
choose. Oh, and overthrow matter. But don’t give up your 
job or put your house on the market just yet. 

According to Carolyn Marvin, a communica¬ 
tions professor at the University of Penn¬ 
sylvania and author of a book called 
“When Old Technologies Were New”, peo¬ 
ple said exactly the same sort of things 
about the telephone when it was first intro¬ 
duced. A hundred years later, it still hasn’t 
happened. 

The telephone didn’t end traffic congestion 
like the authorities said it would. It didn’t 
remain solely a tool of business. Its opera¬ 
tion didn’t all grind to a halt because there 
weren’t enough potential switchboard 
operators - qualifications: female, age lb- 
22 - to handle all the switchboards. People 
weren’t expected ever to accept the fact 
that they’d be assigned telephone num¬ 
bers, but they did. 

Nor did the telephone cause insanity, or a 
total loss of privacy, as some tum-of-the- 
centuiy experts predicted. 

Despite the considerable sums that are 
being invested in a concept called virtual shopping, the 
world may never want an electronic shopping mall. So 
far, the signs are not so good. And while we haven’t yet 
got the bandwidth to adequately judge whether or not 
people really do want video on demand, early trials in the 
US have not generated anywhere near the traffic required 
to justify the investment. 

The fact that you are reading this article in a maga¬ 
zine, has not a little significance. One magazine which 
loudly announced a few months ago that it would aban¬ 
don its print edition and boldly go where no magazine 
had ever gone, that is to say, entirely on-line, has quietly 
re-introduced a “supplementaiy” paper version because 
many of its subscribers angrily informed them that they 
did a lot of their reading in places where they had no 
intention of ever taking a computer! 


Where are the women? 

Until some of the latest “hot” forms of 
communication, notably the Internet, are simpler to 
use and understand there will be a reluctance by 
technophobes to adopt the technologies that 
marketers are dancing and singing about 
That doesn’t mean, however, the rate at which 
technology continues to infiltrate Australia isn’t 
impressive. It simply means that if you count 
yourself among the indifferent or confused, there’s 
no need to panic. Adopt technology as you need it 
While there are more than 500,000 Internet users 
in Australia and perhaps between 20 and 40 
million worldwide, there are other reasons too 
why the great majority of people have yet to jump 
on the technological bandwagon. Even today, it’s 
something of an anomaly that women are not 
more active on the Internet in Australia and the 
rest of the world. Perhaps the ’Net is too dull or 
sexist? 

According to Eva Cox from Distaff Associates, 
who recently published the paper “Women and 
the New Telecommunications Technologies”, the 
fact women are not currently taking up Internet 
access at the same rate as men “does not mean 
women are not interested in electronic 
networking”. 

“This could mean that women experience 
difficulties in gaining access to electronic 
networks, as well as that women are not as 
interested in the electronic networking currently 
on offer. The possibilities for family or friends, 
community, or interest group-based electronic 
networks have not yet been fully explored and 
will not be until easily accessible and affordable 
public electronic mail networks are widely 
available to all consumers.” 

When you mix the facts that women are the 
heaviest users of the phone in Australia and that 
they are often more committed to maintaining 
relationships, Cox suggests that “there is a 
potential explosion of future applications, which 
women will perceive to be useful for both 
themselves and their families, just waiting to 
happen.” 

Until more research is done on the social 
implications of electronic networks, the more 
fashionable parts of the Internet - namely sex and 
commerce - will continue to grab the headlines 
and the predominately male Internet community. 

- Darren Edwards. 
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The haves and will nots 

Over the next decade the way information is deliv¬ 
ered to us will change in a way that those of us 
who currently get our info-fix from TV, radio and 
newspapers can scarcely imagine. 

Interactive TV, on-line services such as the 
Microsoft Network and video-on-demand will 
fundamentally change the way we receive infor¬ 
mation both at work and in the home. The prob¬ 
lem is that the acceptance and growth of technol¬ 
ogy in Australia won’t be 
dictated by techno- 
philes who puff and 
pant as they run to the 
computer store to buy 
the latest and greatest. 

Instead, it will be driven 
by those who are large¬ 
ly indifferent to the dra¬ 
matic changes occur¬ 
ring in the world of 
technology. 

In “Networking 
Technologically 
Advanced Individuals & 

Households and New Communications Technolo¬ 
gies”, a report by Maureen Le Blanc of Consumer 
Telecommunications, it’s suggested that the main 
difference between consumers who are techno¬ 
logically advanced and those are aren’t is “the 
capacity and willingness to spend discretionary 
income on becoming an early adopter of new 
technology capabilities”. 

This, of course, is good news for those of us 
who find talk of new technology confusing. Next 
time someone asks why you haven’t been surfing 
the ’Net lately simply tell them you’ve used your 
discretionary income on a holiday where you 
surfed, well, the surf. 

- Darren Edwards. 


THE CUCKOO'S VIEW 

And don’t worry about your personality disintegrating. Today, 
in books like The Future Does Not Compute by Stephen L. 
Talbott and Silicon Snake Oil by Clifford Stoll, cautionary 
predictions eerily similar to what was said about the tele¬ 
phone, are being made about the growth in the use of com¬ 
puters and the Internet. 

Clifford Stoll was once such an obsessive computer nerd 
that he spent days trying to track down the reason for a 60c 
discrepancy in an Internet account, and in the process uncov¬ 
ered a ring of would-be German spies (and wrote a gripping 
book on the episode called The Cuckoo’s Egg). Now, he 
says, dire things will happen to us if we don’t give up virtual 
reality, and discover things like real mud. 

Stephen Talbott, who works for computer publisher 

O’Reilly & Associates, and therefore ought 
not bite the nourishing hand, says electron¬ 
ic word-processing software tends to pro¬ 
mote automatic, reflexive activity, robbing 
our words of “depth and weight”. Writing 
software programs, he says, encourages a 
mechanistic mentality “lacking connection 
to enduring purposes”, which in its 
extreme form - the “hacker syn¬ 
drome” - is related to a “scat¬ 
tered self’. I’m pretty sure Tal¬ 
bott has been reading 
Version 1.2. 

Computers don’t have to 
produce revolutionary 
change in order to have 
an impact on our 
lives. And that 
impact need not be 
accompanied by 
personality disorders. (If it is, 
however, visiting “http://www.mentalhealth.com/” will tell 
you precisely what they are, and what drugs might help. In 
addition to aspirin, you can find out all about Adapin, Alpra¬ 
zolam, Amantadine, Amitriptyline, Amoxapine, Anafranil, 
Antabuse, Artane, Asendin.. .etc., etc.) 

If you want to know how computers can fit into your life, 
and how to buy and get the best out of them, talk to ordinary 
people who are using them. The wisest move you can make 
is to join a PC user group - there’s generally one in every city 
- and go along to some of their meetings. You’re highly 
unlikely to trip over any scattered selves. • 



* Charles Wright is associate editor of The Australian 
Financial Review and President of the Melbourne PC User 
Group, the world’s second largest after Boston. 








Two latter-day 


Around The WoT”|d 


80 


minutes 


toffs set off to 


retrace the steps 
of Jules Verne's 


famous pair 
Phileas Fogg and 
Passepartout... 
this time in 80 


minutes instead of 


80 days and on 
the Microsoft Net- 


It was an early setback: Phileas Fogg of The Reform Club, London, was having 
problems getting out of England. The puzzled message was from Paula in Lon¬ 
don, who like us, was logged into the Microsoft Network. 

“Phileas - you’re doing WHAT?” she asked. 

We typed our response and clicked the SEND button. 

“Paula - we’re trying to go around the world in 80 minutes using MSN... ” 
Phileas - ak.a. Communique editor, Darren Edwards - actually meant around 
MSN, but time was against us and his fingers had turned to bananas. 

“Phileas - what for?” 

“Oh, for God’s sake,” muttered Phileas, before typing “Pavla - we’re Phileas 
Fogg and Passapar - Passepar...” 

He stopped typing. “Max, who are you again?” 

“Passepartout,” I grumbled. Originally, I wanted to be Fogg, but it was 
Darren’s laptop and his MSN account, so I had to play manservant. 

Besides, Darren’s from Ballaarat; Fogg was also a Victorian. 

He rubbed his message out and then re-sent: 

“Paula - I’m Phileas Fogg - GEDDIT? - and we’re writing a story for 
a magazine in Australia. We want to ‘visit’people around the world by 
asking them four easy questions via MSN. ” 

Paula didn’t get it at all. 

“Phileas - but I’m originally from Finland. ” 

“Pavla - yes, but you live in ENGLAND. It’s the first place on our list... ” 

It had all seemed such a jolly clever idea I’d drawn up a list of ten countries 


work! The highly 
amused Max 
Anderson reports 
on their travels 
and, indeed, 
travails. 
















COAMJNIQUE 


The not-so-speedy 
duo stop off in 
Cairo for a little 
sextant fiddling. 

all previously visited by Jules Verne’s original char¬ 
acters in 1873 using fabulous means of propulsion. 
Michael Palin of course had retraced their steps 115 
years later, but I thought I’d come up with a rather 
neat twist on the whole caboodle - a futuristic 
means of whizzing around the world. 

Using the new Microsoft Network, I hoped to 
make contact with people from all ten countries, 
and ask them four simple questions. This would 
count as a Visit’. 

As ‘Phileas Fogg’ we’d logged into the Chat 
‘Lobby’ (MSN Chat is one big metaphorical hotel) at 
5pm EST, where a screen of some 17 people were 
busy firing messages at each other on the left of our 
screen. To the right we could see their nicknames or 
‘handles’; by double-clicking on any handle we could 



Les voyageurs per- call up the caller’s details, including their frill name 

dus en France (sans ^ ^ q{ resi( J e nce. 
bombe atomique!) 

Paula, as we’d seen, had dialled in from London. 

“Pavla - Question 1: Can you ted us, when was 
the last time you saw daylight - and what did you 
see?" 

“Phileas - well, in Finland we see daylight 24 
hours a day. ” 

“Paula - in London, Paula, in LONDON, 1 
could see the muscles straining on Phileas’ fingers - 
“never mind. Question 2: what’s the ugliest thing 
in your room?” 

Phileas muttered something more befitting the 
pages of Bret Easton Ellis than Jules Verne. 

“Paula - Question 3: If you had to travel to 
Timbuktu, what form of transport would you use?” 

I shifted in my seat. “Ten bucks she says ‘rein¬ 
deer’.” 



We waited patiently as a string of other mes¬ 
sages rolled before our eyes. I saw someone 
announce, “Here’s an idea: how about using OJ as 
a nuclear test-site?” 

But nothing from Paula 

“Hit her with the last question. I think we’re 
parsing against the wind with this one.” 

“Paula - still with us? OK, which part of your 
country - in ENGLAND - would you most like to 
take a visitor?" 

“Phileas -1 would like to take them to the 
saunas of Finland. ” 

“Perhaps Finland’s a suburb of London?” I said, 
hopefully. “Maybe she means Finchley?” 

“Let’s push on,” said Phileas irritably, “we’ve lost 
20 minutes already. Where next, Pootapass?” 

“Passepartout. France.” He clicked through the 
list of Chat users; most were calling from the US and 


Australia 

“Let’s try a different Chat area,” said Phileas, tak¬ 
ing us into the Wading Pool. Here four names were 
posted on the right — ‘Oderus Urungus’, ‘SD- 
ITSME’, ‘Wild Smurf and ‘Win NT Master’ — but all 
were conspicuously silent in the message screen. 

“Ummm...,” I said, “what do you think they’re 
doing?” 

“Wailing, I suppose.” 

“Waders -’’typed Phileas, “any of you guys 
from Fiance?" 

“Phileas - nope. We’re all from the US. ” 

“Waders - thanks and -er-splish splash!” 

This was clearly going to make the journey 
tough. Like it or not, there’d be significantly more 
Windows 95 users in Boston than Bombay and, at 
5pm EST, more users in Brisbane would be awake 
than in Bourlogne. 

We moved into a Sauna where a small list of 
names appeared. “Hey!” I said, “Marc Crochet is 
from Luxembourg! That’s close enough! Grab him!” 

“Marc - we need to ask you some questions!” 
















“Phileas - OK. Ask. ” 

Phileas typed frantically, asking what was the 
last thing he’d seen during daylight and what was 
the ugliest thing in his room. 

“Phileas -1 saw clouds. ” 

“Clouds,” said Phileas, groaning. “He saw 
clouds.” 

“Phileas - and the ugliest thing in my room is 
the mirror. Ha Ha. Belgian humour. Ha Ha. ” 

Suddenly, Air Man from Quebec asked, “Marc - 
is Luxembourg a country or a city?" Thereupon 
the correspondents launched into an erudite treatise 
on the modem city state. 

“Well, Paratroopar,” said Fileas, “the equivalent 


of twenty days has passed and we’re not even out of 
northern Europe.” 

We moved into the Bar where someone called 
Anton Sokdovski was chatting among Americans. 
“Tty him,” I said. 

“Cool! He’s from Estonia! Look - it says he’s a 
chief programmer from a city called Tallin!” 

“Anton - we need to ask you some questions!" 



“Now we’re travelling,” muttered Phileas, clearly 
invigorated by this exotic correspondent. He quickly 
copied Question 1 from Word, pasted it into his mes¬ 
sage and fired it off. 

Five precious minutes passed, then: 

“Phileas - sorry, don’t understand. Please 
explain." 

“Pantsapoot?” said Phileas, looking much like 
he’d sucked a cockroach. 

“Don’t look at me,” I said, “my Estonian’s 
lousy.” Anton did a flit from the name list 
and Phileas closed his eyes. 

“OK, we’ve got the Baltic state of 
Fengland and a bit of Luxembourg. Where 
did Fogg go after Europe?” 

“Egypt” 

We went back to the Lobby. “Anyone - 
help us! We need to speak to someone on the 
MSN from Egypt. Know anyone?" 

From HotHead: “Phileas - sorry; I’ve 
spoken to people from Thailand, Meocieo, 

Japan and Eastern Europe. No Egypt the ’. ” 

From DIPstick: “Phileas -1 can do the 
sand-dance...” 

From Roller-Shutter: “Phileas - my wife’s 
Egyptian!” 
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“Phileas - right beside me!” 


Bianca from Egypt said she’d gone for a run in 
the park that morning, that the ugliest thing in the 
room was her sofa, that she’d ride a camel to Tim¬ 
buktu and that she’d like to take a visitor to see the 
Sphinx. 

(From DIPstick) “AU - did she say sphincter?" 

(From Katie) “DIPstick - you’re off the air. Take 
five. ” Katie was the resident Chat host. It was her 
responsibility to see that chatters kept within certain 
limits of taste, one of which had just been breached 
by DIPstick. In the name list, his normal Chat icon 
changed to a pair of spectacles - all he could do for 
five minutes was watch from the sinbin. 

Sixty minutes had passed and even though Bian¬ 
ca lived in West Meadows, Victoria, we agreed we’d 
made it as far as Egypt. There were 20 minutes left 

“Where to, Pasta-toupe?” 

“India.” 


“Fat chance. Hang on, who’s this?” 

Phileas found a Kiwi c allin g from Quarry Bay in 
Hong Kong. Michael Won was amused by our inter- 
net-ional jaunt and quickly entered into the spirit. 

“Phileas Fogg - we haven’t seen sunlight for 
quite a while. Typlwon signal is up again. ” 

“Phileas Fogg - ugliest thing? This computer!” 
“Phileas Fogg - a hot-air balloon for Timbuk¬ 
tu." 

“Phileas Fogg - the coolest place in downtown 
Hong Kong has to be Nick’s cafe. ” 

Phileas was hugely pleased with himself but 
time was rapidly running out and I was troubled. I 
cleared my throat. “Phileas, don’t you think we’ve 
made a bit of a leap? Egypt to Hong Kong? There’s 
no way Fogg did that in a hot-air balloon. In fact, do 
it in a 747 and you’ll need a pretty good stock of in¬ 
flight movies, and in fact...” 

“Oh! Well, if you reckon you can do better...,” 
snapped Phileas, the strain of travelling starting to 
show, “you do the bloody driving!!” 

As I placated the gentleman pioneer, a Singa¬ 
porean named Yokesim joined the session and 
Phileas leapt on the keyboard: “Yoke -four quick 
questions, real quick... ” 

“Phileas - sorry, I’m demonstrating Windows 
95 to a group of W) at present. ” 

“Hang on,” I said. “Hong Kong to Singapore? You 
idiot, wait, we’re going backwards!” 

“Yoke - never mind the demo. Question 1: 

When did you last see... ” 

“Fogg! Stop! There’s only five minutes left! Get 
to the US!!” 

“Phileas - sorry, can you repeat question?" 


“To AMERICA!” I yelled, snatching wildly at the 
laptop, desperate to prise his manic fingers from the 
controls, minutes ticking by... 

“Give - ME - THAT - KEY 
“NO! IT’S - MY - EXPE - DISH...” 

“TO - AMERICA - BY - GOD -” 

“DAMN - YOU - SCOUNDREL - LET GO!” 
Suddenly there was a small flicker and the bluey 
light of the screen died. I relaxed my grip. A discon¬ 
nected modem line and a power cord lay on the 
floor. 

“I think we crashed.” • 

Footnote: Anyone wanting to read the 
further exploits of Max Anderson should 
get hold of a copy of Ansett’s in-flight 
magazine, Panorama, where he appears 
with annoying regularity. 
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Don’t touch that screen! 




Doors 

and 

windows 

by Rick Stone 

“I always imagined them to be doors.” 

“So did I, Charles.” The man seated before the 
keyboard replied, his attention riveted on the black 
screen. “But I guess what we are led to believe and 
what is reality are two different things. Perhaps they 
were once doors, or maybe still are, but modem 
technology has enabled us this different form of 
access. Power is the common factor, or not so much 
power as energy. My research over the years has 
proven that unusual energy activity has always pre¬ 
ceded any disappearance, and for many years I 
knew that if I could tap this energy I could create my 
own access. It wasn’t until recently I discovered that 
the ability to harness this energy was literally at my 
fingertips.” 

“How many times have you been through? What 
lies beyond this screen?” 

Brady rose from the workstation and turned to 
his companion. “I hope I’m doing the right thing 
here, Charles. I hope to Christ I can trust you. I hope 
I can trust the Government.” 

“You’ve made the correct decision, Brady. I am 
.. . how do they say in the movies? .. . One of the 
good guys; Now, how many times?” 

“I’ve made six trips so far. And so far I’ve man¬ 
aged to retrieve those three that you saw in the 
other room. I’m hoping that when they wake I’ll be 
able to learn more about the other side.” 

“What’s it like though? What have you seen over 
there?” 

Brady walked to the window and turned to the 
Government Agent. “There’s only one way to find 
out, Charles.” His eyes twinkled from behind his 
Clark Kent spectacles. “But do you dare, I wonder?” 

A smile touched Charles’ lips as he looked away 
from Brady and back towards the black screen. “I’ve 
come along on this journey so far with an open 
mind, Brady, and if what you say is true it would be 
remiss of me as a scientist to miss this opportunity. 
Lead on.” 

Brady returned to the workstation and tapped 


the spacebar. The cursor blinked at him. 

E:> 

.. .and he turned to Charles. 

“You must look away, Charles. I’ll trust no-one 
with the password.” 

“Correct me if I’m wrong.” Charles interrupted. 
“But I assume there is no E drive.” 

“There wasn’t when the computer was manufac¬ 
tured,” Brady replied with a smile. “There wasn’t 
one when I brought it into this house. But when I 
plugged it in here, well, there it was. Now please, 
look away.” 

Charles turned towards the windows once more 
as Brady tapped seven characters and then the enter 
key. The screen immediately turned a deep vermil¬ 
ion colour and as Charles turned to the screen his 
face was washed by a myriad of colours (sixteen 
million colours, Brady assured him later) and for the 
first time he felt the icy tendrils of trepidation. 

Doubt crossed his mind for the first time since tak¬ 
ing on this assignment, and there was a moment, 
however brief, that he contemplated returning to the 
Agency with a negative report. His inquisitive 
nature, however, formed a stronger bond with his 
convictions than his fear, and he proceeded with the 
mission. 

“Take my hand.” Brady reached for Charles with 
his left hand as his right gripped tightly to the note¬ 
book computer arjjacent to the PC. 

“What’s the notebook for?” Charles asked, strug¬ 
gling to keep the fear from his voice. 

“I thought you would have worked that one out, 
Charles. It’s how we get back.” 

Before Charles could reply Brady propelled their 
joined hands towards the now pulsating screen with 
a force that took the wind out of the Government 
Agent. Charles braced himself for the collision of 
flesh and glass, and as the shadow from their joined 
limbs touched the screen he closed his eyes, his fear 
once more playing battle with his science. 

At the instant the screen touched the flesh, 
colours (sixteen million of them) exploded in 
Charles’ mind, and pain such as he had never experi¬ 
enced tore at the cells of his brain. As he screamed 
he could hear the echo of his scream rising in vol¬ 
ume. It wasn’t until the colours began to fade that he 
realised it was not an echo he heard, but rather the 
scream from his companion. He began to feel con¬ 
sciousness slip away from him and he struggled 
through the haze to regain his composure to no 
avail, and he slipped into a darkness that was both 
soft and brittle. 



COMAUNIQUE 


Charles woke a short time later, his stomach contracting 
in pain and his throat parched and dry. He stared up through 
fogged vision at his companion, and struggled to speak. 

“Don’t try to talk, Charles. I remember my first 
time and I know what you must be going through. 

But for now, listen, for what I have to tell you is 
vital for our survival. Both here and back beyond 
this world to our own. 

“As I said before, energy is the key, but ener¬ 
gy is also our greatest enemy. I almost made the 
fatal mistake the first time of assuming the 
laws of energy here are the same as on our 
own world. Well, they definitely are not the 
same. The battery in this notebook, for exam¬ 
ple, appears to only have a life of twelve 
hours in this world. I almost didn’t make it 
back the first time. The battery was almost 
dead when I tried to return. 

“This world, also, differs from ours in 
the way that I seem to be able to return 
from any place here. The access points 
appear infinite on this world, whereas 
with our own they are few and scattered. 

The house where we came from is one 
such point, as is the Triangle and the area in 
England known as Stonehenge. 

“In the past, however, these access points have only become 
active at random, when the energy cycle reaches an abnormal peak. 

Now, though, through the technology of computers, I have discovered 
how to tap into the energy and create my own, shall we say, doorways (?).’ 

Charles rolled his head to the side and stretched, the muscles snapping 
like whip cracks. As he listened to Brady’s narrative with fascination, he 
looked around at the expanse of desert. The sand stretched for an eternity, 
and rolled through rocky outcrops in shades of scarlet and orange. There 
was no foliage to be seen, and no sign of life. The sky was both cloudless 
and colourless, and gave Charles the impression of staling at water 
through the base of a Coca Cola bottle. 

“How did you..he croaked, “.. .find them? There’s nothing here, 
nothing.” 

“It’s not always like this,” Brady replied matter-of-factly. “This world 
is as vast as our own. I land in a different place each time. I have landed 
amongst population three times only, hence those that I brought back. 

As yet I don’t know who they are, or where they came from. I have a 
basic idea of the time they were taken from our world through their 
clothing, but none of them could talk when I retrieved them. I’m hop¬ 
ing when they wake they will have recovered enough to answer my 


danger 


“But now it is time to return. We will find nothing in this 


Brady opened the notebook and waited for the E: prompt. 
He tapped the password, his body concealing the keyboard 
from Charles. “My hand?” He gestured to his companion. “This 


won’t be nearly as bad, Charles.” He tapped the enter key. 
Brady had been truthful, Charles realised, as he opened his 
eyes and was back in Brady’s cluttered study. This time the pain 
and nausea had been much less. It was almost the effect of the 
jolting of a roller coaster as opposed to the trip into the other 
world that had resembled an earthquake. Charles lifted himself 
from the floor where he lay, and his mind spun with the 
potential of his discovery. He knew that the Agency could 
never let this knowledge become public. The repercus¬ 
sions of the proof of this other world would create 
disaster for his government and his country, for 
one of the reasons that he had believed the 
eccentric scientist Brady was that his 
Agency had also experienced similar 
success in locating this other world 
and had used it to their advantage. 
Not all of the wandering souls 
beyond the black screen he 
stood before had wandered 
accidentally into a rift in 
space. 

“Well, Charles. 

| Have I expunged all 
doubt from your mind 
now?” Brady asked, the 
cheeky grin of a five year 
old covering his face. “Is this not the greatest sci¬ 
entific discovery of the millennium?” 

“I want to go back,” Charles replied. “Now. I 
want to see something beyond that empty 
desert.” 

Brady looked at him thoughtfully. “If we 
go back now, we can only stay a short time. 
The batteries in the notebook will be running 
down.” 

“That’s fine,” Charles replied, his voice 
laced with excitement. “Do it.” 

“Okay, but turn away.” 

Brady didn’t feel the pressure of the gun 
against the base of his neck until it was too late. 
Charles fired as the scientist tapped the final 
character of the password and the brilliant brain 
that had made the discovery of the millennium 
was splattered across the monitor in a wash of grey 
and crimson. 

As what remained of Brady’s head flopped to the 
keyboard, Charles couldn’t help but appreciate the 
irony of the characters on the screen before him... 

E:> windows 

...as he pressed the enter key and pushed the limp 
body towards the screen. 

“Start it up, Brady, start it up!” • 


26 | DEC’95»JAN’96 



X 

wora 


Here is our bumper hol¬ 
iday “Crossword with a 
difference”. Our clues 
are genuinely non-cryp- 
tic, except for those ten 
short answers, which 
are formed entirely by 
the letters of other 
answers. 

You don't have to be 
a Communique' member 
to enter, but you may 

To go in the draw for 
one of five copies of 
Microsoft's Office for 
Windows 95 (or Macin¬ 
tosh), send your com 
pleted crossword to the 
Christmas Communique 
Crossword Competition, 
94-96 Pacific Highway, 

St Leonards. NSW 2065 
by January 31, 1996. 


A CD-ROM for the perfect 



Christ 


tr. [4,7] 


Mirth and laughter - just the spirit 
for Christmas. [9] 

PJ Rabbit will introduce this more 
fearsome fellow. [7] 

0. “Deep mysteries” in this CD-ROM. [6] 

1. This will certainly make a Standard 
office Professional. [6] 

4. Pets’ product [4] 

6. Blast away at the latest game. [4] 

7. Nativity play, Christmas panto etc... [S] 

3. Don’t leave a single one of these on the 
Christmas plate! [5] 

2. The Christmas season - 
in old parlance. [8] 

4. A smaller island exists. [2] 

6. Your first written letter. [7] 

7. “Of course we’re driving the 
Magic School Bus," he replied. [3] 

B. Like many holiday houses - 
made in advance. [6] 

1. A CD-ROM for the perfect 
Christmas drink. [4,5] 

5. Just the spot for a summer vacation. [7] 

7. Won back the present [3] 

9. They reject tradition and established 
customs. [6] 

2. It follows too many good things 
on your teeth. [5] 

4. Eager and ardent. [4] 

5. Recklessly courageous. [9] 

7. Santa’s means of access. [4] 

D. A CD-ROM to replace some furniture. [9] 

I. First of all, never understood better the 
point of the whole tale. [3] 

3. Have one with crackers or 
in the ocean. [3] 

£>. Charge. [3] 


57. To breast stroke. [4] 

59. New form of Windows Write. [4,3] 

62. One daily writer. [7] 

66. Neither keep biting the eavesdropper! [3] 

67. Christmas especially in a carol. [4] 

69. Wildebeests and ox-like antelopes 
(but not reindeer) have performed 
carols in reverse. [4] 

70. Disputes. [6] 

71. The three wise men from the east. [4] 

72. Without starting an unwilling solemn 
appeal to God. [4] 

73. A seat for the Christmas service. [3] 

74. Boisterous festivity and merrymaking. [7] 

75. Wind, rain, snow, hail, thunder 
and lightning. [5] 

76. A sausage, but not from a male 
chauvinist pig. [4] 

1. It’s that good ol’ vacation time of year. 

[7,6] 

2. Have an (electronic) talk. [4] 

3. A piece of that other kind 
of keyboard. [5] 

4. Rapacious desire for all the presents under 
the tree. [5] 

5. Inordinately excited enthusiasm. [5] 

6. When Santa’s due. [3] 

7. Icons for all your active windows sit here 
in Windows 95. [7] 

9. Celtic priest magician. [5] 

12. Holiday touring on two wheels. [7] 

13. One of the 500 on an historical 
CD-ROM. [6] 

15. A CD-ROM for the clubhouse 
on a rainy day. [4] 

19. Not yet exorcised and not yet set 
for dinner. [6] 

20. I guided the three wise men 
to Bethlehem. [4] 

21. A clever, learned and amusing person. [3] 


23. A major division of time. [3] 

25. Microsoft’s new instrument for 
game control. [4,6] 

29. School’s out and the firm’s shut up shop. 

You’re.! [4] 

30. These Office 95 features keep all 
associated documents together. [7] 

31. The new CD-ROM on aviation 
matters. [5,2,6] 

32. Make a living with difficulty. [3] 

33. To surpass (or at least) be 
pre-eminent at. [5] 

34. Christmas song. [5] 

36. The Christmas aftermath - 
hungoverand.[2,4] 

38. Metallic rock gives echoes of 
fear and dread. [3] 

40. Meet here for a Christmas drink. [3] 

41. Devil-may-care dashing libertine. [3] 

43. Keen and eager. [4] 

46. Cassowary, ostrich, rhea and ... [3] 

48. Aye - it’s Scottish New Year’s Eve. [8] 

49. Your host for 500 Nations CD-ROM. [7] 

51. The first day. [3,4] 

52. Jesus’ experience on Christmas day. [4] 

54. The end of Christmas dinner. [7] 

55. It flows all through Christmas dinner. [4] 

58. Dubious or open to suspicion. [5] 

60. Spherical roofs seldom left out 
in new design. [5] 

61. Mixed-up, wan Public Relations 
nonentity. [5] 

63. In Haunted House, he keeps brains and 
eyes on his trolley. [4] 

64. The beaten track of periodic sexual 
excitement. [3] 

65. The freshwater froganaut who’s a very 
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Please write us an acrostic poem, the first let¬ 
ters of each line spelling out DANGEROUS 
CREATURES, and the poem as a whole having 
relevance to that theme. Rhyming, of course, is 
optional. The five best will win a copy of 
Microsoft’s Encarta 96, Encarta World Atlas 
and a Natural Keyboard. 



: OK... now that you’re feeling warm and your 
spinal cord is reaching your brain, have a go at 

S this and see if you can tap out a Booker Prize 
winner. 

Make a list of words of three or more let- 

I ters from this diagram. Your list must include a 
nine-letter word. No proper names or foreign 
words allowed. Now write a short story with 
the nine-letter word in the last sentence and 
each preceding sentence containing a word 
I (used only once) from your list. Your story can 
I be as short as two sentences or as long as.. . 
j The best five stories submitted will win a copy 
J of Microsoft’s Bookshelf 95 and Golf 2.0 on CD- 



HOW TO ENTER 



To enter any of Communique’s holiday special “Baf¬ 
fling Brainbox Bursters”, simply address your efforts 
to “Baffling Brainbox Bursters - Number I ” (or 2, or 
3 etc., depending on the competition you’re enter¬ 
ing), Communique, 94-96 Pacific Hwy, St Leonards, 
NSW 2065. You may only enter Competition no. I 
once, but you may enter 2, 3 or 4 as often as you 
like. Only current Communique members may 
enter, so to be eligible please include your name, 
address, phone number and Communique member¬ 
ship number. All competitions close on January 31 
1996 and the winners will be published in the April 
issue of Communique but will be contacted earlier by 
mail or phone. 

If you are a Macintosh user, or if you don’t have 
a CD-ROM, please specify on your entry. 
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In space, no 
one can beat 
your game! 

Send your space cadets on a mission to 
save planets across the universe. Fury 3 
combines some pretty mean flight and 
cool graphics with speed, action and 
gunfire in lethal quantities, and about as 
many enemies and explosions as the 
average home can withstand. ERP $69. 
Microsoft’s Sidewinder 3D Pro joystick 
for maximum control and quick 
response for the serious game player 
has an ERP of $ 99. Science fiction epics 
including William Gibson’s Neuro- 
mancer, I Oth anniversary edition 
($35.00) and Damien Broderick’s The 
Dark Between the Stars ($ 12.95) are 
from Dymocks city bookstore in Syd¬ 
ney. Sci-fi classic memorabilia are from 
the Galaxy Bookstore in Sydney: Star 
Trek commemorative 1996 calendar 
($ 19.95), light-up Enterprise model 
($100), X-files T-shirt ($39.95), and Lost 
in Space video ($14.95). 




lore powerful than a gripping read, 
council library! Encarta 96 is the 
on CD-ROM, with the capacity to 
>rk (MSN). Information hoarders 
at (RRP $ 199), or this digital short 
:ross the world ($ 199.95), from 
for your favourite info-nut, give 
s ($ 19.95), available from Dymocks 
s to the museum or zoo! 
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Natural things 
for feeling good 

Give some added comfort for Christ¬ 
mas and take the stress out of a friend’s 
shoulders. The Natural Keyboard has 
been ergonomically designed with a 
gentle slope and palm rests. Ideal for 
touch-typing, it will improve their pos¬ 
ture and make their typing time more 
relaxing. ERP $ 129. The typist’s back will 
also appreciate a roll from the twin ball 
massager ($ 17.95) and a rub with mas¬ 
sage oil (125ml $4.35) from the Body 
Shop. A cup of tea never goes astray, so 
try some of the delicious blends pre¬ 
pared by naturopath Penelope Sach, 
with flavours including Petal, Lemon 
Tang and Apres. Canisters (RRP $21 
each) and gift sets of six teas and strain¬ 
er ($29.90) are available at David Jones 
and Myer. Penelope Sach on Tea and Nat¬ 
ural Living (RRP$ 16.95) in hard cover is 
published by Allen and Unwin. 


"I’m ready for 
my close-up, 

Mr de Mille” 

Everyone knows someone who’s a 
star, even if it’s only in their own head! 
Be a movie buff’s favourite person and 
give them unlimited access to the big 
screen with a copy of Microsoft Cine- 
mania 96, ERP $49. How about a 
director’s chair for the critic ($39.95) 
from Freedom Furniture? Plus there’s 
Greater Union’s Movie Money, avail¬ 
able in books often tickets for adults 
at $80, and children at $55. 


And for a gift that will real¬ 
ly impress and amaze, give 
someone a subscription to 
that fantastic mag Commu¬ 
nique! (Don’t you mean 
‘stun’ and ‘shock’?- Ed!) 
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TECH 


This article's for the technically 
literate only! The Communique 
team has donned its collective 
hat (complete with collective 
propeller) to wander into the 

& MSN 

more techo sites of the 
vast Internet and Microsoft 
Network. We've brought back 
a host of goodies that will 
help you along your way. 


Microsoft provides lots of technical information 
about its products. These range from specifications 
through to material collected as a result of support¬ 
ing those products. There are papers on product 
strategies, papers on standards such as MAPI and 
papers on integrating Microsoft products. Much of 
this material is collected together in the Microsoft 
Knowledge Base, which is essentially a massive 
indexed collection of documents (50,000 or more in 
total). 

Of course the people at Microsoft know a lot 
about Microsoft products. They have the informa¬ 
tion from developing those products and from sup¬ 
porting them. And while they do have good knowl¬ 


edge about using them, the best knowledge comes from the people who actually 
purchase and use them in their day-to-day life. 

It is these users who have to struggle through the process of making prod¬ 
ucts from different manufacturers fit together. These users have the practical 
experience in a wide range of environments that Microsoft’s own staff lacks. In 
the normal world it is hard to get in contact with these people, but on-line it is 
easy to draw on their experiences through forums and newsgroups. 

THE PRESS 

The final avenue of information is the press. However, if there’s so much infor¬ 
mation out there why do you need to worry about the press? Well, publications 
like PC Magazine put computer products through complex test routines. Unlike 
the testing that is done inside Microsoft, the PC Magazine staff do not aim to fix 
any problems they find. They publish the information about those problems. 

As well the press reports on what other users are doing in a more formal way 
than the on-line forums. The press gives an independent assessment of where 
the technology is going and how Microsoft’s products fit into those trends. 

So how do you use these different resources? If you have a problem 
Microsoft should be the first stop. If you have no luck there, then try the forums 
or newsgroups. If you want to find out about a product, start with the press for 
an overview of the product You can then try the forums and newsgroups for a 
range of users’ opinions. For in-depth technical read-outs go to Microsoft’s own 
material. 

HERE’S SOME LEGWORK ALREADY DONE 

In this article we have done some of the legwork for you. We have investigated a 
number of different sources of technical information. We have selected some of 
the more useful sources and you will find them listed throughout. 

Of course things change quickly on-line. In particular, the Internet changes 
daily. The sites we have looked at may change or disappear tomorrow. All we 
can say is that they looked alive and useful when this article was put together. 

We assume that you understand and can use the Microsoft Network and also the 
tools that let you access the Internet. If you have problems understanding some 
of the terms, any introductory Internet book will bring you up to speed quickly. 

It is no surprise that Microsoft has the most comprehensive collection of 
information about Microsoft products and technology. This is available through 
MSN and through the Internet. If you are coming from the Internet the best place 
to start is at the World Wide Web site. The URL for this is 
“httpyAvww.microsoft.com.” This page will give you a good overview of what is 
available. 

As you explore further you may need to change tools and use a gopher client 
or an ftp client. Much of the actual information is stored in text files rather than 
WWW pages. While you may spend some time looking around with your Web 
browser, you will also find a map useful. You can find a map of the Microsoft site 
at “ftp://http.microsoft.com/dirmap.htm” (this map is reproduced below and it’s 
worth keeping hold of as your roadmap to Microsoft’s Web site). 

Much of the material at the Microsoft site is the Microsoft Knowledge Base. 
You can get to this using a Web browser. The interface is smooth, providing the 
look and feel of Windows 95 menus. As you drill down through the menus you 
end up at a keyword search facility. This is in fact a WAIS database. The facility 
works but it’s slow. As well you will have to set up some of the viewers and 
helper applications if you are using NetScape Navigator. 

Unless you have a fast connection to the Internet it is probably quicker to 
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change to an ftp tool at this point. At “ftp.microsoft.com” you will find all the ftp 
files laid out. To access the knowledge base for Microsoft Office go to 
“ftp.microsoft.com/deskapps/office/kb/”. The index for the knowledge base is 
stored in the file index.txt. It contains the titles of all articles in the directory. To 
find an article ftp “index.txt” and then use a word processor to do a text search 
on the index. Note down the file names (something like Q92398.txt or 
Q100313.txt) for the article you want and then ftp those articles. 

If you prefer to do your searches on-line, but find your Web browser too 
slow, you can use a gopher client also. Microsoft’s home gopher is 
“gopher.microsoft.com”. It covers the same material as the Web and ftp server 
and access is very simple and generally quite fast. If you are an irregular visitor 
to the site, gopher is probably the best tool for finding what you want 

There are all sorts of publications on-line. At the moment you will find more 
on the Internet than you will find on MSN but the MSN quantity is growing rapidly. 

The two most useful sites because they have the most complete searchable 
sets of material are those run by Ziff Davis and CMP, two large US publishing 
houses. Ziff produces PC Week and PC Magazine as well as MacUser. Ziff is at 
“http://www.ziff.com”. CMP has a wide range of titles including Information 
Week. CMP is at “http://techweb.cmp.com”. 

For other publications, you will find a useful listing of titles with sites on the 
Internet at the Microsoft Library. The list is at “http://fibraiymicrosoft.com/comp- 
mags/htm”. Another useful listing of on-line computer publications is at 
“http://www.ecola.com/ez/books.htm”. 

Some publications are there in full text form. For instance you can find the 
full text US versions of PC Week and PC Magazine at the Ziff Internet site. How¬ 
ever many others list only their contents or they offer other services such as dis¬ 
cussion forums or databases. For example the MS Systems Journal, a publicar 
tion that used to be run by Microsoft but is now run by Miller Freeman, has a 
very useful listing of third-party development products. This is at 
“http://www.mfi.com/msj/msjqueiy.html”. 

The third source of technical information is other users. As we have already 
pointed out the on-line world is full of people with detailed knowledge about 
computers and their software. 

You will meet people on-line in the forums or Chat sessions on MSN or in 
IRC on the Internet. These people may become a useful source of technical 
information as you form relationships with them and exchange e-mail. 

But you can reach a far wider group of technical experts through the Internet 
newsgroups. Of course the term “newsgroups” is misleading. While these groups 
were originally about sharing news, today they carry as much opinion as news or 
valuable information. However if you invest the time to get to know the right 
groups to follow they can be very useful sources. 

On page 37 is a listing of the newsgroups where you are likely to find men¬ 
tion of Microsoft products. Some of these groups contain heated discussions on 
the value of Microsoft products and Microsoft policies. If you ei\joy this sort of 
stuff, have a look at “alt.news.microsoft”. 

On the other hand specific newsgroups like “comp.apps.spreadsheets”, 
“comp.databases.ms-access”or “comp.clientserver” are often very good sources 
of solutions to technical problems. You can post a query to such a group and 
have a variety of replies back within 12 hours. Of course they may not all be the 
right answer, but almost certainly you will have something useful. • 
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Microsoft-related 
Newsgroups list 


The following newsgroups often 
mention Microsoft products: 


— | comp.data bases.ms-access 


— | comp.databases.xbase.fox 


— | comp.editors 


A comp.answers 


-| comp.apps.spreadsheets 


A comp.clientserver 


comp.computers 


mp.fonts 


— | comp.lang.basic.visual 


-j comp.os.ms.windows.* 


-| comp.windows.ms.programmer 


A comp.windows.ms 


alt.news.microsoft 


A alt.windows.code 


4 alt.msdos.programmer 



Microsoft sites on the Internet 


Microsoft on MSN 

If you’re looking for technical stuff in the world of 
the Microsoft-NbtWOfkj(MSN) there’s plenty to 
find. Hereypprovide a stack of shortcuts with 
their Go words that will get you there fast 


CHAT 

Chat is one of the most useful and enjoyable ele¬ 
ments of MSN. By following these shortcuts you 
can talk with and exchange information with peo¬ 
ple just like you. There are heaps of different Chat 
areas you can try out, but from a technical per¬ 
spective it’s best to drop into places like the 
Developers’ Forum (Go word: devonly) or the 
Office Forum (Go word:. MS Office) to download 
the latest list of upcoming speakers. 

KNOWLEDGEBASE 

The Microsoft Knowledgebase is a massive 
collection of technical information packed 
with around 50,000 topics. The Go word on 
MSN is “mskb”. 

AND THERE'S COMMUNIQUE ON LINE 

Of course, there’s always that fine on-line publica¬ 
tion, Communique, the on-line counterpart of the 
paper thing you currently hold in your hot little 
hands. You’ll find an archive of Hints and Tips 
from previous issues, old tutorials and a Chat 
area with regular technical speakers. The Go 
word is “ms_communique”. 

SOME GREAT ON LINE 
COMPUTER MAGAZINES 

Finally, here are a number of publications 
that are filled with technical information. 
Although only new at the time of going to press, 
Australia’s PC User is a top notch publication 
full of good technical advice at a basic level. 

It’s Go word is “PCUser”. 

Or if you feel like getting the latest news on 
anything from mega-battles between software 
giants to the hottest new programming tool, turn 
to that old faithful PC Week, which has an on-line 
version of its US-based parent newspaper. The Go 
wordis“PCWeek”. 

Inside Windows 95 is also packed with techni¬ 
cal bits and pieces from the folk at Ziff-Davis. The 
Go word is “InsideWin95”. 
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Running a small business 
is anything but easy. 

The same things a big 

( 

business does like 
paying wages and taxes, 
tracking cashflow, being 
able to respond quickly 
are done by small 
business, but with far 
less resources. Enter a 
versatile set of tools to 
help out. 


O ver the past year the Communique team of 
keenas-mustard journos has travelled the 
length and breadth of Australia visiting an 
array of small businesses to discover software that 
has not only kept those businesses running but has 
helped them nimbly manoeuvre and survive in 
highly competitive markets. 

Along the way Excel, Word, Access and other 
Microsoft Office applications have taken turns in the 
Spotlight as we examined small businesses in 
industries as diverse as hairdressing in Sydney, wine¬ 
making near Launceston, farming in Dubbo and 
running a cattle station in the Northern Territory. 


Each story had one thing in common - the tools they used empowered each 
business to act a little bigger than it really was, control its resources a little 
better than it could have without software and gave each businessperson the 
ability to spend more time actually running their business. 

This month Microsoft releases the Microsoft Small Business Pack, a 
combination of easy-to-use tools that are designed to improve productivity and 
produce a more professional image for a small business. 

“The pack can be used to develop anything from a business plan to an invoice¬ 
tracking system or a system that keeps control over sales, clients, employees 
and so on,” said Alan Bowman, the Office 95 product manager at Microsoft. 
“Every small business probably wishes it had more resources to deal with the 
time-cousuming things that go into the actual running of the business,” said 
Bowman. “The pack has been put together to make life a little easier.” 
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The Small Business Pack includes the following: 

• Business Planner; 

• Business Analyser; 

• Financial Management Tools; 

• Professionally designed planning and report templates; 

• Human resources, sales, business transactions and time-billing databases; 

• Analysis forms. 

The focus, Bowman says, is on the people running the business. The Pack 
focuses on what they need to run a business effectively, while the tools inside 
the Small Business Pack worry about the programming and formatting of 
templates and documents that make the information work. 

The Small Business Pack will help out in a number of areas, from image to. 
financial to fundamentals. Here’s how: 

Get things looking good - Professionally designed forms and templates give 
you a businesslike image from day one. Extra bits and pieces like a press 
release template make it easy to send product and company news to the media 
The numbers game - Keep track of all that accounting stuff, including 
accounts payable, accounts receivable, balance sheet, income statement and 


BIG BAG O' BOOKS 

If you’re interested in migrating your small business to 
the Office for Windows 95 suite of applications, take 
a look at these great books from MS Press for help, 
advice and know-how! 

Running Microsoft Excel for Windows 95 
ISBN I-55615-831-9 ERP $59.95 
Running Microsoft Word for Windows 95 
ISBN 1-55615-848-3 ERP $59.95 
Integrating Microsoft Office Applications 
Step by Step for Windows 95 
ISBN 1-55615-887-4 ERP $49.95 
Microsoft Word Developer’s Kit 3rd Edition 
ISBN I-55615-818-1 ERP$99.95 



other standard templates that help you report your business financing. There’s 
even a leasing wizard to help you compare the costs of leasing, borrowing or 
paying with cash. 

Help on the strategy side of things - Every business needs to know what it 
is. A business plan model with financial statements and projection tools will 
help you plan for the long term. Included is a Business Analyser that compares 
your company to the industry norms, pinpointing strengths and weaknesses, 
and providing reports on operating capital, total estimated cash market value (if 
you want to sell your business), trading cash cycles and your break-even point. 
To help keep the cash coming in there’s a sales tool that enables you to project 
sales and establish month sales goals. 

Keep your head above water - Staying on top of the day-to-day business 
functions of your company is an endless battle. Business transactions, human 
resources, sales- and time-billing databases provide a reliable record of business 
activities. A service estimate tool helps you create accurate estimates for 
professional services while business forms such as invoice statements, time 
sheets and so on make it easy to manage payments and receivables. 

“The Small Business Pack provides easy-to-leam tools that are ready to use with 
pre-programmed and pre-formatted templates, forms and reports,” said 
Bowman. “All anyone needs to add are clients.” • 


THIS MONTH 

RESOURCE MANAGEMENT 

If you’ve got a little time over the upcoming Christ¬ 
mas break, why not try out the tutorial on page 73. 
It’s all about managing a small business' resources 
using Microsoft Project 4.0 and Microsoft Project for 
Windows 95. 


THE BARE BONES 

To use the Microsoft Small Business Pack you need a 
copy of Windows 95, Office for Windows 95 Stan¬ 
dard or Professional edition, 8Mb of RAM, 12Mb of 
hard-disk space and the usual computer bits and 
pieces like a monitor, keyboard, mouse et al. 

To integrate the Pack with Microsoft Access 95 
you’ll need 12Mb of RAM. 

The Microsoft Small Business Pack is available 
from resellers with an ERP of $ 159. 
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ihest officially 

sorded sea wave was calculat- 
at 34m from trough to crest, 
was measured in 1933, by Lt 
tderick Margraff of the United 
States Navy on board USS 
mapo (travelling from the 
ilippines to California, USA), 
e wave was measured during 
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a 126kp/h hurri 
This informa¬ 
tion came 
from the New 
Guinness Book 
of Records, 
1995 edition. 
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There are 
1300 volcanoes 
described as active in the 
world, many of which are under water. We'll show 
you howto make your own! Here are two things you 
need to know! 

• Water is made up of molecules (combinations 
of atoms), each one comprising an Oxygen 
atom and two Hydrogen atoms, (that's why 
science the formula for water is H 2 O). 

• Water expands when it's heat¬ 
ed and the molecules move around 
quicker and need more room, so J 
warm water 
dense than cold 
water. 


What you need: 

• an empty fish tank, or a large 
glass bowl filled with cold water 

• a small jar or glass, filled with 
hot tap-water 

• some paper or plastic cling 
wrap 

• food colouring 

• a rubber band 

Let’s go! 

• Add just one or two drops of 
colouring to change the colour of 
the water in the little glass or jar, 
then cover the top with the paper 
or plastic and secure it with the 
rubber band. 

• Put the jar at one end of the 
inside of the tank or bowl and 
while it's under the water punch a 
couple of holes in the top. 

• Watch your 'volcano' warm 
water rise up to the top and 
spread out-4 over the surface! 
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Ill rEad 
you THIS 

ExcitiNq story 

TOO b t«sted.. J 


In September Kids' Communique we asked 
everyone to send in an amazing tale about 
themselves and their computer on a holiday 
adventure. Congratulations to the winners; 

entries here, so you can 
expect a copy of 
Microsoft Dogs 
in the 


vocal interac¬ 
tion. Kyle smiled and opened a 
game to play. 

Looking out the window, the craft 
was starting to take off. "All right, 
you'll have to shut down now." The 
screen remained on, indignant. "Come 
on, it'll only be a few minutes." Waver¬ 
ing, the screen refused to turn off. Kyle 
sighed. He flicked the power switch. 
The computer beeped angrily as the 
screen flickered off. He leant back in the 
chair as the craft's engines began to 
fire. 

Kyle awoke to the captain's voice. 
"Passengers, I would like to inform you 
of a slight problem. We have lost navi¬ 
gation and backups are off-line. There 
is no immediate cause for alarm, but 
any assistance rendered would defi¬ 
nitely be appreciated." Kyle started to 
think. A murmur arose around the 
cabin. The craft had only enough fuel to 
reach the station, a wrong turn could 
leave them drifting in space for days 
without assistance, and water would 
certainly not last that long. Communi¬ 
cations were still down. 

Kyle's gaze fell on his computer. 
"Computer, do you think -?" The com¬ 
puter cut him off, "I don't think so. 
Besides, I can't link up with the craft's 
computer without Kyle shoved a 
network cable into a spare port, a 
network cable...". 

In the cockpit, the pilot was clearly 
flushed. They were off course and fuel 
was critical; the craft was not meant to 
make a "detour". Relief spread across 
his face seeing Kyle and his computer. 
"You have three minutes to make a 
course correction before we escape 
from Earth's gravity and shut down 
engines." Kyle scrambled to plug in the 
computer. 

"Okay, go to it - and hurry!" Kyle 
said frantically. 

"I'm working! I'm working! My 
processor is twenty times slower than 
this craft's computer." 


Stuart Loh (14) 
of Camden, NSW 

Journey's 
St ar t 

T he jets blasted downwards 
for the final time as the craft 
was brought to a halt. Kyle 
pulled his face from the glass and 
L turned around. He stared back up at 
] the noticeboard. Large letters pro- 
P claimed, "Departures for August 24, 

! 2028- Sunday Morning". 

Kyle was on holiday. He smiled at 
the prospect of meeting some of his 
1 relatives at the barely year old stellar 
station in orbit around Earth. He 
scanned the noticeboard for his flight. 
Suddenly, next to his flight a sign 
flashed, "Boarding". Kyle immediately 
made his way to the terminal. Kyle 
clutched his only piece of hand lug¬ 
gage, a small briefcase-like bag, 
bulging at the sides. He shuffled on and 
handed the attendant his boarding 
pass. 

Kyle took a deep breath. Sanitised 
air entered his lungs, he could never 
get used to this particular odour. He 
decided to open his hand luggage. It 
was a computer, his coveted computer. 
Opening the catch, he lifted the screen. 
"Hello again," Kyle said. 

A message popped up on the 
"About time!" 
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INSIDE INFO 

Access for Windows 95. 

BackOffice . 

Bookshelf'95. 

Cinemania ’95 for Macintosh . 

Cinemania ’95 . 

. Complete Baseball ’95. 

Complete NBA Basketball. 

• ' Complete NBA Basketball ’96. 

Composer Collection . 

Creative Writer and Fine Artist on CD-ROM . 

Dangerous Creatures for the Macintosh . 

Dogs . 

Easyball. 

Encarta 96 . 

Encarta ’95 . 

Encarta ’95 for- the Macintosh. 

Excel for Windows 95. 

Excel 5.0. 32-bit version for Windows NT 

; Explorapedia - The World of People . 

Explorapedia -The World of Nature . 

500 Nations . 

Flight Simulator 5.1 . 

Flight Simulator Caribbean & Japan Scenery. 

Fortran Power-Station . 

M . 

Gahan Wilson’s The Ultimate Haunted House. 

Golf for Windows 2.0. 

Home Cooking with Master Chefs . 

How The Leopard Got His Spots . 

Issac Asimov’s Ultimate Robot for Windows. 

Magic School Bus - Explores the Ocean . 

Magic School Bus - The Human Body & Solar System 


Aug 

Apr 


p. 9 

p. 8 

P- 8 


Money for Windows 95 .. 

Oceans. 

Office for Windows 95 . 


Jut : 

.. Aug 



p. 6 

P- 9 


Works for Windows 95 .. 
World of Flight ... 


P- 9 

p. 8 


P. 7 
p. 9 


P- 7 
P- 7 
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P 10 
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Office 95 - More Power, More Functionality Sep p. 10 

With the successful launch of Windows 95, we’ve now got the goods on the 
best bag of goodies to take advantage of it Office 95 is a 32-bit collection of 
your fave apps. It’s bigger than Ben Hur and raring to go. Check out the overall 
package with us, as we explore the bits that make Office 95 tick. 

Home Nursing - Improve Your Business Today Sep p. 16 

Communique heads across Bass Strait (again!- Ed), as Martin Guldberg visits 
the Apple Isle to track down a couple with serious nous, no previous pro¬ 
gramming experience and a fantastic application for home nurses. 

Aussie Content Blasts Into The Wired World Sep p. 20 

How much Australian stuff is there in the on-line world? Communique jour¬ 
neys into cyberspace to find out. And while in search of football, meat pies, 
kangaroos and I lolden cars, we find a pile Aussie businesses gearing up for the 
Microsoft network. 

Windows 95 Launch Special Aug p. 12 

This month sees the launch of the long-awaited new operating system from 
Microsoft, Windows 95. To mark the occasion the Communique team put on 
Bar hats, adjusted aHitde cardboard signs in the rims marked “scoop" and 
went collectively into the big world in search of those who've been using Win¬ 
dows 95. 

We’re On-Line Aug p. 18 

Com munique this month goes live on-line in the Microsoft Network. You’ll be 
to chat with fellow members, get all manner of highly technical informa- 
tion, flame the editor of Communique (not to mention Microsoft - Ed) and find | 
neat stuff there too. 

Ohhhh, I feel all gui Jul p. 10 

H GUI’s one of the great things about Windows 95. It’s easy to understand, 
you can make it look the way you want and it’s powerful as all get out. Tate a 
wander- through its ^B|ed features with the Communique team, drop your 
mouth open and say: “Awwww, wow!” 

Hey, this is something special Jul p. I I 

; Come on, don’t be shy. Just for Communique members, this month we’re 
offering a super special deal on Windows 95. Not only will you get it first, 

- you’ll also be given a super Communique discount! Microsoft’s Marketing 
Director, Mark Phibbs, tells you how. 

You can take Windows 3.1 out of Balmain, 

but you can’t take etc. Jul p. 13 

Witfj more than 4000 early experience Beta users of Windows 95 in Australia 
alone this product’s been tested to the nth degree. We talk to just one, a com¬ 
puter programmer from Balmain. 

On The Road Again jul p. 16 

Want to get an early look at Windows 95? If you’re a Communique member 
you can, on a special Windows 95 Roadshow. Bigger than R.E.M. and only 
slightly smaller than The Rolling Stones, the Windows 95 Roadshow will be 
wheeling its way to your town soon. 

Taking Over The World From The Apple Isle jul p. 19 

A small Tasmanian-based winery has been able to act and operate like a much 
larger organisation thanks to clever marketing, quality winemaking and a mod- 
est Access application (written in three hours!) that keeps track of almost 
every aspect of the vineyard’s operation. 




From Cow Dung to an Ultrasound 

at the Twelfth Rib and Rump jul p. 30 

^BP^^OOO animals to 35?jars of jam, the Royal Easter Show in Sydney hosts 
* the judging forth^ick of the crop. This year the Royal Agricultural Society 
performed the organisationalj/eat with Vwdows NT and Microsoft Office 


Is Robert Plant Mad? jun p. 10 

The owners of The Golden Gates Nursery, Erica and Robert Porter have 
been using Microsoft’s Office Professional to keep track of a rapidly expanding 
business. Amongst the myriad information kept on a portable computer is the 
ideal width of a Dwarf Date’s trunk. 

Getting Ready For The Revolution jun p. 14 

Windows 95 is just around the corner so it’s time to start thinking about get¬ 
ting your PC ready for the big move. Here we provide the comprehensive 
guide to cleaning up and soupihgup your PC injladiness for the revolutionary 
new operating system. 

Fundraising Made Easy With The Red Cross Jun p. 18 

■Sammunique’s Nicole Manktelow takes j^ook inside the Red Cross’ office in 
Sydney |«here staff are busy getting ready for some knocking, ringing and tap¬ 
ping for the famous Door Knock Appeal and other, more glamorous, fundrais¬ 
ing events. 

A Microsoft Support Pull-Out-And-Keep Special jun p. 23 

Ever wondered just how many options there are to get support? The answer 
is a simple mono-syllabic LOTS!! Here we outline each and every one. Finding 
information to get you where you want to be has never been easier. 
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KIDS' COMMUNIQUE 

Kids’Communique Nov p. 25 

Fancy catching a bus not just to Marine world but along the ocean floor? This 
new adventure with Ms Frizzle and the gang contains tricks and games as well 
as weird and wonderful creatures. Or design your own - creature or jour¬ 
ney^) - and enter one of our new fun competitions so you can be a winner 
like the winners named in this issue. 

Wet and Wild Oct p. 25 

Did you know that 72 per cent of the earth’s surface is covered by water? We 
didn’t here at Kids’ Communique until we slipped and slopped and slapped the 
new Microsoft multimedia extravaganza, Oceans, in the ol’ CD-ROM slot on 
our computer. What amazing places oceans are! We saw heaps of animals 
from beneath and awe the water like scaaaary sharks, big giant whales and 
beautiful butterfly cod. 

Every Dog Has Its Day Sep p. 25 

Paw prints, droopy eyes, fur and sloppy licky bad-breathed kisses (yukl). You 
guessed it! We’re talking about piles of pooches, hundreds of hounds and 
galore. 

From the Big and the Furry to the Creepy 
and the Crawly! Aug 

It’s ever changing and ever so much fun. We’ve got our best headline; 
whole bunch of just plain dangerous creatures, colouring-in and, you, 
it, a faint hint of humour (not!). 

How Did The Leopard Get His Spots? 

Rudyard Kipling’s super story for his eldest daughter, Josephine, was 
the late 1800s. Now it’s been zinged up with music, magic and heaps of educa¬ 
tional facts. Come and take a look around at How The Leopard Got His 
Spots! And there are lots of other kids’ stuff too, including; 
ing kind of competition. 

Splosh, Slop, Pen-Lop, Thwacka, Thwacka! Jun p. 21 

The magazine within a magazine has a ripper of a story on the search for Ms 
Frizzle and the Magic School Bus. It’s lost, it’s gone and the kids are driving! Oh, 
and a small Elvis-sighting snippet 

Brroom! Brroom! May p. 23 

The Kid’s Communique Road Test is back! This time around Future Kids Bondi 
junction plays host to a keen-as-mustard Microsoft staffer, a talented-as-all-get- 
out-snap-meister, a Communique reporter who carries the nom-de-plume 
“Ace” and a bunch of teenagers ready, willing and able to find out just why 
there’s so much fuss about the multimedia encyclopaedia known as Encarta 
95”. 

This Here Amusement Park’s For Kids Only! May p. 25 

Beware - the kids’ section this month is scarier than usual, with a great ghost- 
story writing competition, lots of Little Wiz stuff and a tutorial that takes you 
inside, outside and then back inside a real haunted house! 

Hello Boys And Girls Apr p. 23 

It’s the Bill Show! It’s the Little Wiz Live! It’s a wander through Explorapedia. 

It’s words, it’s laughter, it’s .. .kids’ Communique. Dum de dum de dum! And 
you can become guest editor. 

On The Road With McZee. Dec-Jan p. 52 

Mix together 12 kids, 12 PCs, copies of Creative Writer and Fine Artist, a 
reluctant writer, a jolly photographer, allow them to simmer, then conduct a 
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o close a workbook 


ASK the WIZ and HOT TIPS 

Access - Automating backups of your database files 
Access 2.0 - Compacting and backing up a database 
Access 2.0 - Creating professional forms 
Access 2.0 - Displaying read-only data 
Access 2.0 - Query 
Access 2.0 - Setting window size 
Access 2.0 - Text Box requires the Can Grow to be Yes 
Access 2.0 - Two search criteria on one form 
Access 2.0 and Word 6.0 - mail merge 
with Word and Access 

Access report (versions I and 2) - Hiding zero 
Changing Help colours 
Excel - Copying embedded charts 
Excel - Formatting chart tick labels 
Excel - Printing discontiguous ranges 
Excel - Using criteria 
Excel 4.0 - Automatically maximizing 
worksheet Windows 
Excel 4.0 - Creating Linfis graphs 
Excel 4.0 - Displaying Times 
Excel 4.0 - Importing data 

Excel 4.0 - Last cell definition and searching workbooks 
Excel 4.0 and 5.0 - Selecting a block of cells in Excel 
Excel 5.0 - Converting formulae to values 
Excel 5.0 - Correcting incorrect formulas 
Excel 5.0 - Creating a Toolbar io 
Excel 5.0 - Data precision 
Excel 5.0 - Default chart type 
Excel 5.0 - Formatting spreadsheets 
Excel 5.0 - Importing late files 
Excel 5.0 - Numbering Invoices 
Excel 5.0 - R Setup problem 
Excel 5.0 - Swapping positive and negative numbers 
or credits and debits 
Excel 5.0 - Switching between sheets 
Excel 5.0 - TAB problem solved 
Excel 5.0 - Templates arid columns 
Excel 5.0 - Zeros of polynomials 
Excel 5.0 and Works - two problems solved 
Macintosh System 7.X - Removing damaged fonts 
Mail 3.2 - To catch arriving mail 
MS Office - Office Professional toolbar 
MS-DOS - Setting the environment size 
MS-Hearts - Changing player names 
Office 4.2 & 4.3 - Moving the office toolbar 
Office 4.2 & 4.3 - Using the clip-art gallery 
PowerPoint 4.0 - Hiding master slide options 
PowerPoint 4.0 - Sizing graphics in presentations 
Printing Graphics & Text on Mailing Labels 
Program Manager - Changing the Title Bar 
Project - Delaying resources 
Project 4.0 - Assigning work hours 
Project 4.0 - Transferring data to Word 6.0 
Project for Windows - Earned value 
Publisher - Checking Layout 


Dec-Jan p. 79 
Dec-Jan p. 78 


Publisher 2.0 - Deleting words from the dictionary 
Publisher 2.0 - Lorem ipsum 
Publisher 2.0 -Using switches when 
launching Publisher 2.0 
Selecting Fonts 

Windows - Printing using LaserJet II 
Windows - Un-installing Windows and MS-DOS 
Windows 3.0 - Using wallpaper as an information sheet 
Windows 3.1 - Changing the start-up logo 
Windows 3.1 - Copying to floppy disks 
Windows 3.1 - Startup tip 


Windows 95 - Creating shortcuts 
Windows 95 - Hiding the Taskbar 
Windows 95 - 
Windows for V\ 

Windows for V\ 

Windows for Work; 


Sep 

Sep 

Jun 

Dec-Jan 

Sep 

jul 

May 

Oct 

Oct 


;roups - Extra m 


Word 


Word 6.0 - Deleting 
Word 6.0 ■ 

Word 6.0 - 
Word 6.0- 
Word 6.0 - Lii 
Word 6.0 - Multilevel ni 
Word 6.0 - NORMAL.DOT is re 
Word 6.0 - Pattern matching 
Word 6.0 - Printing labels 
Word 6.0 - Quickly switching be 


ct output 


P- 37 
P- 73 
P- 37 

P- 39 
p. 36 
P-41 
P- 35 


f- Printing tg 

) a Canon Bubble Jet Printer A 


2.0 - Printir 

ig an envelope address in upper case Fi 


6.0 - Addinj 

’ grammar to the toolbar A 

!ug 

6.0 - Backuj 

a files M 

lay 

6.0 - Chang 

ingcase C 

>ct J 


headers and footers 

Nov 

P- 

39 

Word 6.0 - Section breaks on different pages 

Dec-Jan 

p. 

74 

Word 6.0 - Setting up an exclude dictionary 

Sep 

P 

36 

Word 6.0 - Status bar not displayed correctly 

Jun 

P 

34 

Word 6.0 - The confirmation query on deletions 

Nov 

P 

35 

Word 6.0 - Tools calculate 

Feb ' 

P- 

29 

Word 6.0 - Using a formula to calculate the p. number 

Oct 

P 

35 

Word 6.0 and Publisher 2.0 - 




Inserting the current date and Publisher Images 

May 

P- 

34 

Word 6.0 into PowerPoint 4.0 - Inserting a table 

Apr 

p 

35 

Word for MS-DOS to Word for Windows - Converting 

Dec-Jan 

P 

78 

Word for Windows 2.0 - Creating water marks 

Dec-Jan 

P 

74 

Word for Windows 6.0 - Bullet points 

Aug 

P 

41 

Word for Windows 6.0 - Macro hints 

Dec-Jan 

P- 

77 

Works 2.0 - Changing the default font 

May 

P: 

35 

Works 3.0 - Inserting a date 

May 

P 

37 

Works 3.0 - Creating charts 

Sep 

P- 

40 

Works 3.0 for Windows - Setting header font size 

•jut 

P- 

45 

Works 4.0 - (Macintosh) Setting up unistat mailing labels 

Sep 

P- 

39 




^The minutes 
following passed and 
' seemed to extend on for an 
hour. 

"One minute to engine a 
1 shutdown!" the pilot panted, 

1 nervously eyeing the fuel 
l gauge, now flashing "critical". 
f They could only fire the jets 

once. 

I The computer continued to work, 

. correlating information here and 
’ there, calculating at an astronomi¬ 
cal rate. 

Finally the jets fired and the craft 
turned. Seconds later the engines shut 
down, the propulsion jets out of fuel. 

The cockpit was silent, and all they 
could do was wait. "Are you sure you 
calculated correctly, computer?" 

"I hope so," it replied, unconvinc¬ 
ingly. 

The stellar station loomed up-first 
a speck, then enlarging - the craft on a 
direct course. The passengers cheered 
and Kyle heaved a sigh of relief. Soon 
the craft docked with the massive struc¬ 
ture. Kyle could have hugged the com¬ 
puter. 

An hour later, he was relaxing in the 
station's resort....with his computer at 
his side, of course.The end. 


MaS:, 


e tickets to 
on! 



Does your Teddy bear talk? Do your 
toys have lives of their own? Toy 
Story, the latest movie from Disney is 
all about the secret world of toys. Win a 
family ticket to the movie and find out 
just what toys get up to when their own¬ 
ers aren't 
around! 

Village Road¬ 
show has ten 
tickets (for fami¬ 
lies of four) to 
give away in 
these states: 

NSW, Vic., Qld, SA, WA and Tas. To win 
one you just have to call 0055 39900*, 

(ask Mum's or Dad's permission first) and 
say Communique backwards! You'll have to 
leave your name, address, phone number and 
Mum's or Dad's Communique number to win! 
But be quick, you'll have to be one of the first 
ten callers in each state to win! 

*IT-M Max call cost 50 Cents. 
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Alice Forrest (7) 
of Moree, NSW 


M y Computer, Emma, decided to go to Mars. I said, | 
"Can I come too?" Emma said, "Yes, of course", || 

I borrowed a rocket and we zoomed off. It was fun I 
watching the shooting stars. At last we saw Mars. We * 
steered the rocket down to Mars and got out. . 'jjU 
There wasn't any gravity so Emma and I floated afound, 
then we found a crater. We climbed in and found a family 
of aliens. At first they were a little scared but they soon 
became friends. We had dinner at their house which was 
moon cheese and bits of crater fdr biscuits. 

After dinner we played "Snap" with cards that had 
aliens on them, then Emma and I said, "We had better go 
now," and went out and started floatingfagain. 

We couldn't find our rocket. Emma said, "I might be 
able to help because I could track it down. I will need a bit 
of help though." I went and got all the alien children. They # 
said, "We'll help!" The aliens pressed the buttons Emma 
told them to. They did a little mistake but Emma fixed it ■ 
As we were walking towards our rocket some enor¬ 
mous monsters came out of another crater. The alien chil¬ 
dren said, "Goodbye, we must go - these monsters eat 
alien children" in a language we didn't know, byj^ra 
thought these must be mean monsters. Emma producSd 
some guns that had laser bullets. We shot the monsters 
and they disappeared. The alien children came up ahd 
thanked us. They said we might sleep m their house 
because the rocket didn't have any beds. We went to their 
house and gladly accepted the offer. 

In the morning we woke up, then suddenly we heard a 
noise. We went outside to see what it was. It vyas the mon¬ 
sters' children looking for their parents. When they saw us 
they started attacking. Emma again produced the guns. We 
shot them and they disappeared like their parbnts. We said 
goodbye and Emma and I went to our rocket. We zoomed 
off and waved to the aliens. Suddenly our rocket's engine 
went wrong and we crashed onto the moon. "Wow, what 
an adventure," I said. Emma climbed out and tried to fix 
the engine. I helped her and at last we fixed it. We zoomed 
off again and hit a shooting star, which made a hole in the 
roof. Emma and I groaned, "Oh no," then Emma.caught 
the star and I said, "I wish the hole in |he roof would be 
fixed". At once it was fixed - it was 3 rnagic wishing star! 
How exciting! We wished for beds smcf^ome food. We ate 
The food and went to bed. The next morning we woke up 
an3*tWStf@tf^r-a bath jand a pool. Emma went in the bath 
and I went in the pool. When we were finished Emma 
wished for some towels. We dried ourselves and wished 
for breakfast. It was bacon and eggs. Then we zoomed off 
in our rocket and went home. It was the best holiday ever. 
The end. 
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Surgery. This 
routine operat 
dental work as 
stuff. 


lornmy -- 

ients or 'rounds 

’SSSSSS 

tion or other t 

cent of the ar».. 
the Bankstown^ 

5 per cent are *' 
e horses, gum 
mats such as | 


rnedica- 
,^“treatment. 
ini mals that get 

Veterinary Ho- 
> cats and the rest 
nea pigs, rabbits, 
possums. 


Consultations begin Th 
,s where People bring tf 
Pets in to have the vet d 
check-up, to deal with g< 
eral health problems or t 
give them vaccinations 
(medicine to prevent thei 
catching common dis¬ 
eases). In Sum- 
g gBjll P 1 m er, the most 
common pet 
i health com- 

^kjl Hf Plaints are ski 
" Problems, 

HHlBBh fleas and 
V ticks. 


I t takes five years at university to qualify as a vet, but if you ask 
Peter Nicholl from the Bankstown Veterinary Hospital in NSW 
ft's worth it. "I have wanted to be a vet since I was three!" he 
said, "and ft's great working with something you really love." 

Just like with people, illness and accidents -4^H 

can happen at any time, so when 

there's an emergency it takes priority < 

and gets treated as soon as possible. 

How is a computer used? The vet- 
erinary hospital stores all their client 
(patient) histories on their computer, so 
they can find out when a pet's last vacci- 
nation was, what medication it has been j; 

given and who's in for surgery. The com- 
puter system also handles administration 
stuff like invoices, receipts and appoint- flUHfct uittluv 
ments. The hospital also does a mail 

n merge to send out certificates ^ 

and vaccination reminders to BUMj 

Why become a vet? "Being a |( 

vet is something people do 

because they love animals," says Peter. "It's very sat- 


HEY FLANET! 

WHAT DOES IT MEAN WHEN 
BEES ARE FLYING 
AROUND WITH THEIR 
LITTLE LEGS 
-11 CROSSED? 


Write next month’s 
Toon Joke. Send 
your joke to: 

“Toon’s Joke” c/o 
94-96 Pacific Hwy, St 
Leonards, NSW 2066. 
Don’t forget 
to include your 
name, age and 
Mum’s or Dad’s 
Communique ^ 
number. 


Il DUNNO TOON, 
WHAT DOES IT ME/ 
“S. WHEN BEES 
jfcl HAVE THEIR ' 
II LITTLE LEGS' 
“I CROSSED?? 


THEY'RE LOOKING FOR j 
» A [3P STATION/// 




Planet and 


i & scripting by Michele Heibel 
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COMMUNIQATE 


COMMUNIQUE 



Amanda 
Keller 


As far as travel and 
technology goes, 

Amanda Keller has a wealth of experi¬ 
ence, roaming the world reporting for 
Beyond 2000 before teaming up on 
telly with Andrew Denton. Commu¬ 
nique caught up with her briefly in 
between Dentons to get the facts on 
this month’s celebrity Communiqate. 


What was your first encounter with technology? 

At school someone told me that the thermos flask was the 
best thing ever invented - it keeps hot things hot and cold things 
cold. The mystery was how did it know? Not only did I not realise 
this was a joke, I believed it. Didn’t bode well for my work on 
Beyond 2000 or Denton. 

Who do you let use your PC? 

I let everyone use it, because I’ve installed air bags for when it 
crashes. 


How, if at all, has using technology changed the way you 
work? 

It’s changed it totally. Travelling with my PC for Beyond 2000 
meant I could write all my stories on the road, and what’s more, 
write them neatly. Not so much crossing out. Several forests of 
ball points still stand because of this. 

Describe your happiest techo moment. 

Sitting in a hotel room writing another 
bloody algae story for Beyond 2000, and decid¬ 
ing I wanted it to be my last. I wrote my resigna¬ 
tion instead. There had to be a funnier way to 
earn a living. 

What was your most miserable moment 
with your PC? 

We were supposed to film the very latest 
Swedish car, mid-winter, mid-snowstorm in 
Guttenburg. The computer in the car refused to 
co-operate, as we stood around freezing on the race track. My PC, 
however, worked perfectly, as I faxed excuses to the office. 


Does your PC have a name - what is it? 

Fun bags. 

If you had an Internet alias (or indeed, if you already have 
one) what would it be and why? 

Yootha... because I’m propagating a cult that believes Yootha 
Joyce did not die. Sound good for a home page? 

Been surfing lately? 

But of course. My faves are the Trojan Room Coffee Pot, 
Greg’s Nipple Server (someone called Greg keeps us updated on 
the appearance of his left nipple) and Ferret World. 

What is your most treasured possession? 

Gus Glitz, my American battery-powered game show host. 
He’s a 30cm high Emdur, who has all his chat programmed onto a 
chip. It’s very satisfying to turn off. 

Amanda's first book “Amanda’s Handy Hints" has just been 
published by Penguin. 













Louise 

Goodwin 

Louise Goodwin from Clayfield, 

Qld, is one Communique member 
who had her birthday celebrations 
rather rudely interrupted by this 
section. These probing Commu- 
niqate questions proved to be no 
match for this primary teacher 
and university student. 

Describe what you use your PC for the 
most. 

Study! I’m completing a Bachelor of 
Education at QUT so assignments are the 
main use (besides playing games to break 
the boredom)! 

What was your first encounter with 
technology? 

Playing Scrabble on our Tandy com¬ 
puter when I was 12. 

Who do you let use your PC? 

Anyone who’s brave enough to enter 
my room! 


How has using technology (such as a 
PC and word processor) changed the 
way you work? 

Well, it cuts down school time (always 
a good thing!) and gives you more time to 
take advantage of other technology, like 
playing CDs or using the VCR (for all the 
TV programs you miss while you’re at lec¬ 
tures, like the X files). 

Describe your happiest techo moment. 

Using one of the Magic School Bus 
CD-ROMs for an assignment I had on pri¬ 
mary kids. I had to have a play with it first. 



What was your most miserable 
moment with your PC? 

I loaded MSB on to the hard disk drive 
and discovered the soundcard wasn’t 
working. I had to get the card fixed before 
I could hear what the program sounded 
like. 

Does your PC have a name - what is 
it? 

No. Not yet! 

If you had an Internet alias (or 
indeed, if you already have one) what 
would it be and why? 

Wheels, because I like to drive. 

Been surfing lately? 

No, I prefer to use OMO Micro! 

What is your most treasured posses¬ 
sion? 

My voice because I love to sing (sec¬ 
ond choice is my teddy bear). 




Garry Birkman-Little of Glenhaven, 
NSW, is an office manager, father 
of two and a mad keen motorbike 
enthusiast. He’s also a new mem¬ 
ber of Communique, who (while 
not knowing what he was in for) 
agreed to take the Communiqate 
questionnaire! 

What was your first encounter with 
technology? 

Space invaders at the local shopping 
centre. 

Who do you let use your PC? 

My wife and my children, reluctantly. 
How has using technology (such as a 
PC and word processor) changed the 
way you work? 

I tend not to work as quickly, probably 
because the Microsoft Golf icon is next to 


Garry Birkman-Little 


the word-processor icoa 

Describe your happiest techo moment. 

Unpacking my first 486! 

What was your most miserable 
moment with your PC? 

Wrongly loading an update version of 
MS-DOS and losing all my drivers and half 
the data on my hard disk. 

Does your PC have a name - what is 
it? 

Unprintable. 

If you had an Internet alias (or 
indeed, if you already have one) what 
would it be and why? 

No alias please. I would like to sneak 
around the ’Net anonymously. 

Been surfing lately? 

Unfortunately, I have not experienced 
surfing yet 


What is your most treasured posses¬ 
sion? 

After my family, I would have to say 
my new motorcycle, a black Suzuki 750. 
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New year 

predictions, 



Andy 
Prousis 
of Kareela 
in NSW 
describes 
himself as a 
pessimist, 

more specifically, an eternal one. There’s just no 
two ways about it, especially when Communique 
asked him if he had any special hopes for the 
next 12 months. “The new year will just bring 
more of the same!” he said. On a more techno¬ 
logical note however, Andy predicts a rise in the 
level of interactive TV and video use.” 



er, 

sort of. 

What does the 
new year hold? 
In search of 
this (and other 
unspecified 
answers) we 
asked a bunch 
of members to 
look into the 
Communique 
crystal ball 
and let us in 


Faye Martin of Carlingford in NSW likes to 
keep an eye on everything that’s happening, espe¬ 
cially when it’s of interest to her company, Visual 
Programs Group, so when Communique called 
for a yak there were piles of topics to discuss. 
Faye’s prediction: “The Internet is going to 
become more useful as a business tool, every 
sort of business will be there eventually,” she 
said. “Hopefully, better methods of encryption 
are on their way to make data on the ’Net safer” 


on their pre 
dictions and 
hopes for the 
future. 



Ashley Spencer of Altona, Victoria, has a head start 
on most Communique members and according tb his 
mum, Suzy, a head start on his dream of being a doctor - 
he’s just seven years old. After a chat about the Magic 
School Bus Explores the Human Body, Ashley confident¬ 
ly predicted that he was going to be very good at swim¬ 
ming by the end of the new year. “I can already go from 
one end of the pool to the other with a board,” he said. 



gerie manu¬ 
facturing 
business that 
keeps him 

on his toes between his home office and the manufactur¬ 
ing site. Besides prosperity, Ken hopes the new year will 
bring more opportunities to diversify and expand, and 
perhaps even a computer system that would let him 
work from home all the time! Ken’s prediction: “Software 
companies are going to scurry like mad to come up to 
speed with the computer hardware available today.” 
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In the company 
of collaborators 

Worried about Windows 95? Concerned about the 
future of your beloved Mac software? Fear not Mac o 
phile, Communique's Alan Shore recently went for a 
visit stateside to discover the truth behind Microsoft 
Mac strategy. 

When Microsoft’s Dave Meltzer isn’t available to take your call his voice-mail 
message speaks for itself - it’s over in two seconds and spoken as if its owner 
had just jogged down the corridor. In rapid, breathless tones, a recording of 
Meltzer’s voice says: “Hi, it’s Dave Meltzer here, leave a beep at the message.” 

It’s a joke, or course, although Meltzer says that some of his “slower” col¬ 
leagues don’t quite get it (they’re obviously not Mac users). But the point is, as 
the man responsible for the marketing of Microsoft Office, poor Dave has had a 
busy year. Much of that busy-ness has come from a major upgrade of the Mac 
version of Microsoft Office. And despite some negative press reports early in the 
piece and a fix to get it right, the new version has exceeded even the demanding 
expectations of Microsoft’s business planners. 

“We’re not exactly known for setting conservative targets,” says Meltzer 
when you actually get beyond the voice-mail and to the man himself. “So when 
we hear that we shipped 140 per cent of our forecast since Office 4.2 shipped 
eight months ago, we really know we’ve done well. Our revenue from Macintosh 
products in the last financial year grew faster than the average revenue for 
Microsoft as a whole, and that is in a year that saw some fairly mqjor new releas¬ 
es on other platforms.” 

Like Wmdows 95 for instance. Indeed, Mac product revenue grew 31 per cent 
compared with overall Microsoft revenue growth of 28 per cent 

Microsoft Office version 4.2 for the Macintosh was a significant upgrade for 
the Mac market, including new versions of the industry standards, Word, Excel 
and PowerPoint. More importantly, they came to the Mac in a new form - for the 
first time the Mac versions of the Office products were combined in an integrat¬ 
ed set of tools under the Office Manager applications. And for the first time, the 
Mac versions of Word, Excel and PowerPoint looked and worked just like the 
Wmdows versions. 

There was a good reason for that, as Meltzer explains, since the Office prod¬ 
ucts had been developed by cross-platform teams. 

“It often surprises Mac and Windows customers alike, but the Mac and Win¬ 
dows versions of the Office product were developed by the same teams of peo¬ 
ple. The problem with having one team working on Mac Word and one team 
working on Word for Windows is that it is difficult to keep them synchronised 
and pulling in the same direction. 

“While both teams might be developing the same feature, say Print Preview, 
there are many different ways to implement a feature and it only takes a slightly 
different approach to the implementation to make a big difference in the func¬ 
tionality of that feature.” 
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Hauntingly familiar 

Mac users who have worked with previous versions of the Windows products 
will be familiar with the phenomenon. It’s like being transported to a parallel uni¬ 
verse in a science fiction movie every time you work on a Windows machine - 
eveiything is hauntingly familiar yet strangely different 

“Now we have teams working across platforms on specific features,” says 
Meltzer. “For instance, we’ll have one team do the mail merge feature for 
Microsoft Word on all platforms, while another team does the spell checker. We 
still have people who are recognised as being great at Mac development, but 
they are part of a team of cross-platform developers.” 

With so much cross-platform development going on, does the traditional 
rivalry between Mac and Windows users still continue, even at Microsoft? Not 
according to Meltzer, who when interviewed was sitting in his cubicle at 
Microsoft in jeans and an Apple T-shirt. 

“We’re just one big happy family,” he says, laughing. “No, not really. Microsoft 
has always had a very interesting relationship with Apple and the Mac communi¬ 
ty. In the early days of our company Mac products generated the lion’s share of 
our applications revenue and many Microsoft products and features were 
shipped first in a Mac version.” 

Meltzer says Microsoft’s share of the worldwide Mac word-processing mar¬ 
ket is about 70 per cent and in Mac spreadsheets close to 100 per cent. Certainly 
few would dispute that the remaining competitors only make a small impression. 

“Lotus publicly abandoned the Mac applications business some time ago. 
WordPerfect has a far smaller share of the Mac word-processing market than it 
does in the Wmdows word-processing market, and Claris is yet to make a signifi¬ 
cant impression.” 

So now I think I’ve caught Meltzer out surely the adverse publicity about 
slow performance hurt Microsoft’s Mac sales in the early part of 1995? For a 
while it seemed every Mac-using computer journo in the country had abandoned 



the latest version of Microsoft Word (and wrote heartily about doing so). 

“Actually, despite the initial reception from the press, the product is being 
very well accepted,” says Meltzer. “After people get used to the new look and 
new features, they tend to like them. There were some bugs in the initial release 
that affected performance, and we worked hard to turn out a maintenance 
release to address these. There were stories about how Mac users were aban¬ 
doning the product in droves but in fact we’ve had only six copies of Microsoft 
Word returned for refunds in the US this year. In Australia Td expect that num¬ 
ber to be even smaller. 


Valuable lessons 

“Nevertheless, we learned some valuable lessons from the introduction of Office 
4.2. First it takes a long time to develop a completely new version of the Office 
suite and as we were developing for both 680x0 and PowerMac architectures, 



FONTS 

The Bertrand font (left) is a TrueType font, 
which is slower to print. The Helvetica font 
(right) is resident in the printer and so prints 
faster. How do you tell a quick font from a 
slow font? Notice the difference in the icons 
and the Get Info boxes. 


we needed to forecast what the installed base of 
higher-end machines would be when we shipped 
with Office 4.2. We learned that it is easy to over¬ 
shoot the installed base. When we came to market 
there was a slower average clock speed than we 
anticipated. This contributed to the performance 
issue and negative press coverage.” 

The biggest lesson learned was that of communi¬ 
cation, according to Meltzer. With Office 4.2 for Mac, 
Microsoft was catching up with the equivalent of 



NUMBER OF COLOURS 
Reduce the number of colours your Mac dis¬ 
plays (in the Monitors control panel) and you 
can speed up screen refresh rates and free 
more RAM for applications. 


two versions worth of features on the Wmdows plat¬ 
form in Word, as well as introducing a whole new 
Office architecture on the Mac platform. “Some of 
our customers weren’t ready for that,” says Meltzer. 

“They were expecting just an incremental 
upgrade, not a revolutionary one.” 

In future Microsoft plans to give Mac users more 
warning about products due to ship and will stan¬ 
dardise on shipping Mac Office products within 90 
days after the release of the Wmdows versions. 



































Future directions 

So what about the future? You don’t interview someone 
in Meltzer’s knowledgeable position without trying to 
get some idea of what might be in the next version of 
Microsoft Office. Product managers are trained to 
evade questions like these, but even they fall prey to the 
terrier-like tenacity of an Australian joumalist 

“Okay, okay, let me say on the record that you’ll 
see some Internet publishing tools in the next ver¬ 
sion of Microsoft Office for the Mac that will help 
you publish “pages’ on the World Wide Web. This 
won’t just be formatting documents with HTML 
codes (hypertext markup language - the standard 
publishing language for the Web), but actually tools 
that help you with the publishing of pages them¬ 
selves. 

“We’re also committed to a Mac client for the 
Microsoft Network ( Microsoft’s worldwide on-line 
community, also known as MSN, that currently 
can only be accessed via Windows 95 - Ed). 



While there, I decided it was worth pushing the 
papers back from Meltzer’s desk and investigating 
what sort of Mac a power user such as this one 
would have. I had visions of a high-end PowerMac 
with 21in colour screen, quad-speed CD-ROM drive, 
high-speed modem and a bunch of gee-whiz extras. 

Not so. Dave’s Mac of choice is a DuoDock 230 
at work with a Win colour monitor, and at home he’s 
even more spartan with a PowerBook 140. 

“It’s just a matter of using what you need to get 
your work done,” says Meltzer, who decides it’s time 
to get some more done and pushes me out the door 
as he rushes off himself in, of course, a huny. • 

*Dave Meltzer can be reached via e-mail at 
dmdtzer@microsoft.com. Alan Shore (himsdf reach¬ 
able at/nwcalan@eworidcom) is a freelance journal¬ 
ist and one of those strange beings - a Mac freak. 


Get set up for speed 

You don’t need a PowerMac to get high performance out of Word 
6.0 but some time invested in optimising your set-up will ensure you 
get the best possible performance out of the Mac you already have. 
Tips for speeding up Word 6.0 have been widely covered in the past, 
but here are some less common tips that you might not have con¬ 
sidered before. 

Be less colourful Just because you have a Mac that can display 
millions of colours doesn’t mean that it should. In black-and-white 
mode your Mac uses one bit to control each pixel on the screen. 
This increases proportionately with 8-bit, 16-bit and 24-bit colour so 
that running your monitor at its maximum colour resolution can eat 
up memory and slow your Mac down. You may find that common 
Word tasks such as scrolling through a document are significantly 
faster if you switch from 24-bit to 16-bit colour, or from 16-bit to 8- 
bit. Most word-processing tasks don’t require high-resolution colour 
and you can always switch back via the Monitors control panel if 
you need to view 24-bit colour images. 

De-frag and speed-up Because Word 6.0 is a large application it 
takes a significant amount of hard disk access to load it into memo¬ 
ry. File fragmentation can slow most disk operations on your Mac 
by forcing the read/write head of the disk drive to skip back and 
forth to different parts of the hard disk to read a file. Optimising (or 
de-fragging) your hard disk involves re-arranging the data so that 
files are stored on adjacent disk sectors. Because the drive can 
access data faster, the performance of Word and everything else 
you use will be improved in proportion to the amount of disk 
access each application needs. Utility software such as Symantec’s 
Norton Utilities offer optimisation and other useful features. 

Virtually useless The Virtual Memory feature in System 7.x lets 
a Mac perform tasks that require more than the installed amount of 
RAM by swapping portions of programs from RAM memory to the 
hard disk. On a 4Mb Mac this allows you to work with applications 
that would ordinarily require more than 4Mb of RAM to operate. 
The problem with this scheme is that accessing the hard disk is 
much slower than accessing RAM. This is why the RAM is there in 
the first place. You might be able to launch more applications with 
Virtual Memory turned on, but everything will run slower. If you 
want to run all your applications (including Word) faster, consider 
the few hundred dollars it will cost you to invest in some more 
RAM. If that is out of your budget range try RamDoubler (by Conec- 
tix and available from most Mac resellers), that uses an innovative 
RAM allocation scheme which lets your Mac make better use of the 
available RAM without significant performance penalties. 

Use printer fonts When you print a document including True¬ 
Type fonts your Mac has to download a font-description file of all 
the TrueType fonts you’ve used with your document, slowing your 
Mac down. If your printer comes with PostScript fonts already 
installed, use them instead. The printer uses its own hardware-resi¬ 
dent version of the font to print your document and your Mac will 
have a smaller job to send to the printer, meaning you can get back 
to work sooner. 











WOOL ATTRACT MORE BUSINESS 
WITH A BRIGHTER PRESENTATION. 


The new LitePro 580 is the smallest, lightest and brightest 
multimedia projector available. 

The LitePro 580 has built-in video support and 
stereo speakers. Yet it's much smaller than you 
would expect. It's packed with other features 
too, like a zoom lens that will fill a nine 
metre wall with your image. And a remote 
control with trackball that operates your PC 
or Mac like a wireless mouse. 

Plus, it's got the latest polysilicon active matrix 
LCD. So, together with advanced dichroic optics, 
it gives you the brightest image (over 250 lumens 


reflected off the screen) and the truest, most saturated 
colours of any LCD projector. 

That means you can deliver outstanding 
full-motion multimedia presentations and 
training sessions without having to 
dim the lights. 

As the leader in LCD projection, we offer 
a complete line of projectors, panels and 
accessories for any need and budget. 
Including the new standard - the LitePro 580. 
Because it's so much brighter than anything else 
out there, it'll attract business like moths to a flame. 


In Focus 


FREE PHONE - AUSTRALIA: 1 800 622 880 NEW ZEALAND: 0800 500 306 
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Tips&Techniq ues 


Six issues every year of the Tips <£ 

Techniques supplement for either Windows or Maci 
This free publicationis crammed with hints, short ci 


' $45, for the i 


COMMUNIQUE 

is Microsoft’s customer program. It offers valuable 


time-savers, information, discounts and help to make your 


life easier and assist you in getting 


more out of computing - our way 


of making sure you get the best 


that Microsoft has to offer. 


Receive an exclusive $100 discount on Microsoft TechNet 

Receive exclusive discounts on Microsoft Developer Network 

(MSDN). Microsoft’s membership program for serious software 

Level I entities you to a quarterly Development Library on 

CD-ROM plus bi-monthly Developer Network News. 
Communique members pay only $395 (plus p&h) - a saving of 10%. 
Level 2 offers members all the benefits of Level 1 plus the latest 
releases of Microsoft Software Development Kits and Device 

& handling) - a saving of 15%. 

The new Level 3 delivers all the above plus the BackOffice Test 
Platform - a set of CD-ROMS providing BackOffice Server for 


Priority support you can buy Product help Calls Oft the 

exclusive Communique toll-free 1 800 numbers. Call for: 

Help with everyday software problems Pay as you go for 

this kind of help on your credit card or buy Priority Support 

■ packato awbihowy and wfe- ■ \' > ' 1 ' > 

Support as you need it Access to Desktop Support at $25 per 
problem solved instead of the normal $35 for non-members. 

The convenience of pre-bought support Buy a 6 Pack 
of Desktop Support, for only $130 
non-members) and a 12 Pack for only $240 ($420 for 
non-members). 

Professional Support for developers and advanced 
applications: Gain access to Professional Support at $100 per 
problem solved, instead of the normal $145 for non-members. 
Keep up with special invitations to Microsoft and industry 
events. As a member you’ll receive preferential seating as well 
as complimentary tickets and discounted entry fees. 
Communique magazine binders protect Communique copies 
and Tips and Techniques. Easy-access to your information. 
Binders cost only $15 each plus postage and handling. 

Plus, your personalised membership card, which identifies you 
as a member of Microsoft Communique and gives you access to 
your exclusive Communique benefits. 






II great monthly issues of 
) Communique magazine with 52 pages (including the 
' bumper holiday issue) packed with hints, features, 

;ws, interviews, letters, tips and u. 

Self-help with 10% off all Microsoft Press® books at Dymoeks, 
selected book resellers. 

If you want, to read articles with a more technical bent rather 
than the magazine, Communique On-Line is for you. Log on 
Uftd d:ISddShWt^;dtthiplei.hintSia^ tips, as well as a forum to ; 
debate the technological issues of the moment. > 

Keep up to date with the latest 
) soft ware and receive exclusive discounts (up lo $50) 

!ft Microsoft upgrades. . 

! *sc Microsoft connections to receive exclusive discounts on 
other products such as hardware and software that 
complement our own. Offers are announced every month in 
CcumtMHique magazine. 

Free support Standard support comes free for 
I ) everyone using a registered Microsoft product. This 
'— / covers any problems you may have installing your 
software and it includes free support for any faults (bugs) you 
may discover 








PRODUCT TUTORIAL 


Working the way you 
want to doesn’t have to 
stop at the desktop. 
Users of the Microsoft 
Network continue to 
have the ability to cus¬ 
tomise and add that 
personal touch. 

This tutorial has been 
adapted from the MS 
Press book “The Aus¬ 
tralian MSN Book” by 
Rose Vines. 


“The Australian MSN Book” 
is available now. ERP $29.95. 
ISBN 1-5723 l-l 85-1. 


Personalising 

MSN- 

Make yourself 
at home ■» 

By Rose Vines , 

author of “The Australian MSN Book” 


In this tutorial you’ll learn how to 

0 SET UP YOUR MEMBER PROFILE 

0 USE YOUR FAVOURITE PLACES 

0 GO DIRECTLY TO INTERNATIONAL 
SERVICES 


One of the chief pleasures of using 
Windows is not its ease of use, nor 
its ability to perform more than one 
job at a time, nor even the consis¬ 
tency with which the Windows 
applications work. These are all a 
joy, of course, but what really 
makes Windows so popular, win¬ 
ning over people who would other¬ 
wise remain firm luddites, is the 
way in which you can make your 
copy of Windows your own. By 
modifying the desktop - changing 
the colours, using a different font, 


and adding sounds, silly little icons 
and cursors that no-one else can 
stomach - you can personalise 
your Windows workspace and 
make it your very own. 

You can do the same with MSN. 
The way it works can be changed 
to reflect your personality and the 
way you work. 

Your member ID is the first sign 
that MSN regards you as an individ¬ 
ual. Your ID is an immediate badge 
of identity you cany with you wher¬ 
ever you travel on MSN. But there’s 


more to personalising MSN than 
that, as you’re about to discover. 
Putting on your face 
The place to start making MSN 
reflect a little of who you are is in 
your member profile. The Member 
Properties dialog box appears 
when you double-click someone’s 
name in a chat, or locate them in an 
Address Book and click the Proper¬ 
ties button. 

You’ll quickly find that some 
people’s profiles list only the barest 
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details - name, member ID and 
maybe a country. Other people’s 
profiles include their interests, 
company details, and more. 

If you’d like to flesh out your 
profile so people can find out a little 
more about you, do this: 


Q In MSN Central, click the E-mail 
panel to start Exchange. 


WM In the Exchange window, click the 
Address Book button on the tool¬ 
bar to display the Address Book 
window. Choose the Microsoft Net¬ 



work Address Book by selecting it 
from the drop-down Show Names 
From The list, as you can see in 


FIGURE I 


El Click the Find button in the 
Address Book dialog box and, 
when the Find dialog box appears, 
type your member ID in the first 
field and click OK MSN will locate 
your ID and display it in the search 
results. 



Q Click your member ID in the search 
results and then click the Proper¬ 
ties button. You’ll see a dialog box 
similar to the one displayed in 


FIGURE 2 


El You can now change, in the three 
tabbed sections of the Properties 
dialog box, any of your details, 
except your member ID. 

When you change your member 
profile details, there are some 



things to keep in mind: 

• Anyone can see these details. 
Consider what information 
you’re happy to make public. 

• Not everyone states the truth in 
their Profiles. Some people like 
to present an ‘on-line persona’ 
rather than themselves, and 
you’ll see some pretty wild mem¬ 
ber profiles out there. Consider 
carefully whether you want to 
present yourself in such a way to 
the MSN community. 

• Your member profile can be used 
as a contact point If, for exam¬ 
ple, someone wanted to organise 


Read me! 

You can't change your member ID 
by using the Properties dialog box. 
That’s because it's tied into your 
account for billing purposes. If you 
want to change your ID, you need 
to phone On Australia support 
and get them to change it for you. 


a coalition of people from a par¬ 
ticular age group, they might do a 
search on birthdate via the 
Address Book to create a mailing 
list. You may be caught by such 
searches. 

• You can’t make changes to some¬ 
one else’s profile details. Howev¬ 
er, if you add them to your Per¬ 
sonal Address Book, you’ll get a 
much more comprehensive Prop¬ 
erties dialog box which allows 
you to add additional personal 
information, as you can see in 
Figure 3. 



FIGURE 3 



































Your favourite places 

One of the main panels in MSN 
Central is Favourite Places. When 
you first start using MSN, clicking 
this panel will display a disappoint¬ 
ingly empty folder. That’s because 
this is the place for you to put your 
favourite forums and services on 
MSN. 

Probably the simplest way to 
add an item to your Favourite 
Places is to use the toolbar 

O Make sure the toolbar is visible by 
choosing Toolbar from the View 
menu in any MSN folder. One of the 
quirks of MSN is that you need to 
activate the toolbar in each folder 
you open - once you’ve done so, it 
will remain activated for that folder 
until you turn it off. 

E3 Highlight with a click the item 
you’d like to add to your Favourite 
Places. 

KOI Click the Add To Favourite Places 
button on the toolbar, as shown in 
Figure 4. You won’t see anything 
happen on screen, but next time 
you return to the Favourite Places 
folder, you’ll find the item you 
selected ensconced there. 



FIGURE 4 

Once you start adding items to 
your Favourite Places folder, you’ll 
find it becomes one of your first 
stopping points each time you use 
MSN. Open it from MSN Central 
and then double-click on any of the 
icons to go straight to that service. 

You can also head straight to 
your Favourite Places folder from 
anywhere on MSN by clicking the 
Go To Favourite Places button on 
any folder’s toolbar. 

A different point of view 

MSN has been designed as an 
international service with a local 
focus. Australians sign on to be 
greeted by the On Australia Today 
page, and Australian Categories 
and Member Assistance. 

You don’t have to keep things 


this way. If you’d rather go directly 
to the US, UK, French or German 
services when you connect, you 
can set up MSN to take you straight 
there. You’ll still be able to get to 
the Australian content using the 
drop-down Folders list on the MSN 
toolbar, but your primary viewpoint 
will have shifted. 

To change your initial MSN per¬ 
spective: 

D In MSN Central, choose Options 
from the View menu. The Options 
dialog box is displayed in Figure 5. 



FIGURE 5 

E3 Open the drop-down Content View 
list You’ll see that you can choose 
from any of the international cate¬ 
gories. Whichever you choose will 
become your welcoming viewpoint 
each time you sign in to MSN, 
affecting the MSN Today page and 
the categories you’ll see. Select one 
from the list. 

Q Make sure there’s a tick in the 
Include Foreign Language Content 
box. If you don’t, you won’t be able 
to swap between or see any inter¬ 
national content. 

Q Before you close the dialog box, 
you can change a couple of other 
settings. If you don’t want the On 
Australia Today title to display each 
time you connect, clear the tick 
beside the Show MSN Today Title 
On Startup option. You can always 
see On Australia Today by clicking 
the MSN Today panel in MSN 
Central. 

E] Finally, decide how long you want 
MSN to wait before disconnecting 
you when there’s no keyboard 
activity. MSN sets this period to 10 
minutes, which you might find too 
brief - you could return from get¬ 
ting a cup of tea to find that MSN 
has already signed you out. On the 



other hand, if you set the value to 
its maximum - 59 minutes - you 
may find yourself building up a 
scaiy-looking MSN bill, especially if 
you form the (bad) habit of leaving 
your computer and forgetting that 
you’re still connected to MSN. 
Choose a setting that suits you. 

K9 Click OK to close the dialog box. 

The settings won’t take effect 
until the next time you sign in. 



FIGURE 6 


Read me! 

Help - my categories are all in 
German! 

Accidentally switching over to 
another language is one of the 
most common, confusing experi¬ 
ences for MSN users. It usually 
happens when you, or someone 
else who uses your computer, 
accidentally chooses Foreign Lan¬ 
guage Content in the Options dia¬ 
log box. It happened in early 
upgrades to the MSN software: 
befuddled users occasionally 
signed in to find their content had 
been automatically switched to 
French or German views. This 
shouldn't happen anymore, but it’s 
best to be prepared. 

To fix this, follow the proce¬ 
dure outlined above and choose 
Australian content, and you’ll be 
back to a more familiar view. 

No matter which country you 
choose to use as your home base 
in MSN, you can always jump 
around from country to country 
using the Worldwide Categories. If 
you keep the toolbar visible, the 
drop-down Folders list on the left- 
hand side of the toolbar gives you 
instant access not only to the 
Worldwide Categories folder, but 
also to Worldwide Member Assis¬ 
tance (see Figure 6). 
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One of the great new 
features about Word for 
Windows 95 is the fact 
that it recognises 
address books. You can 
grab an address from 
your address book and 
include it in a docu¬ 
ment or on an envelope 
or you can even do a 
mail merge based on 
the names and address¬ 
es in your address 
book. 


Integrating 
Word 
with your 
address book ♦ 

By Sue Dyson and Roger McShane 


In this tutorial you’ll learn how to 

Q INSERT AN ADDRESS INTO A WORD 
DOCUMENT FROM AN ADDRESS BOOK 


Q ADD A NEW ADDRESS TO AN ADDRESS 
BOOK FROM WITHIN WORD 


0 CREATE FORM LETTERS USING AN 

ADDRESS BOOK AS THE DATA SOURCE 


Where is your address book? 
Microsoft Exchange, which is usu¬ 
ally installed when you install Win¬ 
dows 95, has an address book. It’s 
called your Personal Address Book. 
You can use it to store names, 
addresses, electronic mail address¬ 
es and fax numbers. The new ver¬ 
sion of Schedule-i- which is usually 
installed when you install Microsoft 
Office also has an address book. It’s 
called the Schedule+ Contact List. 

You may have either or both 
available. If you regularly use an 


electronic mail system such as the 
Microsoft Network, if you are on a 
network which uses Microsoft Mail 
or if you regularly send faxes from 
Windows 95, you’re probably more 
likely to use Exchange to store 
your addresses (both electronic 
and otherwise). Otherwise, you will 
probably use Schedule+. 

In this tutorial we’ll use Sched- 
ule+. Most of the things we’ll do 
can be done using either of them 
although the step-by-step proce¬ 
dures will be slightly different. 


Inserting an address from 
the Schedule+ Contact List 

First, we’ll insert an address at 
the top of a document which we’ll 
select from the Schedule+ Contact 
List. 

Q Create a new Word document. 

Q Click on the Address Book icon. 
(It’s the icon on the Standard Tool¬ 
bar that looks like an open book.) 

HI If you’re prompted, log in to Sched¬ 
ule-*-. 










(You’ll only be prompted if you 
haven’t already logged into Sched- 
ule+ in Windows 95 this session.) 

You may also be prompted to 
select a Profile name. The options 
you see will depend on what pro¬ 
files you have available. A profile 
defines the settings for an informa¬ 
tion service that you can use. 
Choose MS Exchange Settings. 

You’ll then see the Select Name 
dialog box. 



Q If the Show Names From The Box 
is not showing the Schedule-i- Con¬ 
tact List, select it. 

Tip: As you can see from this dialog 
box, clicking on the Address Book 
icon is also a simple way to gain 
access to a Phone Book as well. In 
this example, we can see our con¬ 
tact’s business phone numbers. To 
see the equivalent home phone 
numbers, you would click on 
Home. (If you’re only using the 
address book to look up a phone 
number, choose Cancel when 
you’ve made your call, not OK.) 

Irl If you can’t see the address you 
want you can either scroll through 
the list until you do or you can type 
the name in the Search box, then 
press Enter to jump to it. 

Q Select an address to insert, then 
choose OK 

The address is inserted into the 
document at the current position of 
the cursor. 

Tip: Word remembers your 15 most 
recently used (MRU) addresses just 
like it remembers the most recently 
used documents. If you now click 
on the downward-pointing arrow 
just to the right of the Address 
Book icon, you’ll see the address 
you just inserted (and any others 
you may have recently used) in the 
MRU list. 


Adding a new name to the 
address book 

You can start up Schedule-i- and 
then insert new names and 
addresses or, if you have Word 
open, you can insert a name in the 
address book by clicking on the 
Address Book icon. It will be added 
to the address book and inserted 
into your document. 
il Click on the Address Book icon 
again. 

Notice that if last time you had 
to switch from Microsoft 
Exchange, this time the Schedule+ 
list will be displayed by default. 

El Choose New. 

You’ll see this dialog box: 



El In First, type the contact’s first 
name. 

El In Last, type the last name. 

lil In Address, type the street or postal 
address, pressing Return if there’s 
more than one line. 

Don’t include the city or suburb 
or the postcode in the Address sec¬ 
tion. You’ll see later in the tutorial, 
when we do a mail merge, that it’s 
important to store the information 
about each contact in an orderly 
way, and especially to use every pos¬ 
sible field name you can to identify 
people. As an example, if later you 
want to be able to select only the 
people who live in a particular city or 
suburb then you must store the sub¬ 
urb or city in the Suburb field. 

lH In City, type the city or suburb. 

Q In Zip Code, type the postcode. 

B Fill in any other details (for exam¬ 
ple, the business telephone num¬ 
ber). 

Q Choose OK 

The address is stored in the 
address book and inserted into the 
document. 



iTi] Close this document without saving A 

it. 

You can also use the Insert 
Address button in the Envelopes 
and Labels option and you can 
access an address book if you use 
the Letter Wizard. But one of the 
most effective ways of using an 
address book is in cor\j unction with 
Word’s mail merge feature. y 

Using an address book to 3 

produce form letters Q 

You can also use the address book 0 

as a data source for producing form tC 
letters. 

Make sure you have some 
entries in your address book that 
you know have the same postcode 
(stored in the Zip field) and that 
you have at least some with a dif¬ 
ferent postcode. If you haven’t, fol¬ 
low the immediately preceding 
steps to insert two or three entries 
into your address book, making 
sure that some have the same post¬ 
code and some don’t. Then try the 
following: 

El Create a new document. 

El Press Enter a couple of times. 

El Type the following: 

Congratulations! You have a 
chance to win the trip of a lifetime. 

This is just the start of your 
foim letter. Feel free to add more! 

Now, we need to attach a data 
document. In the past, this might 
have been another Word document 
(usually with all the names and 
addresses in a table), an Excel file 
or a database. This time, we’ll use 
the Schedule+ Contact List. 

El From the Tools menu, choose Mail 
Merge. 

El Choose Create, then choose Form 
Letters. 

You’ll see this message or 
something similar: 



Q Choose Active Window to use the 
document you’ve just created. 

frM Choose Get Data and then choose 
Use Address Book. 
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Creating and using personal distribution lists in Microsoft Exchange 


If you use Microsoft Exchange to send electronic mail mes¬ 
sages to groups of people, for example a mailing list for a regu¬ 
lar electronic newsletter that you send to customers, you can 
speed up the process by creating distribution lists. 

A distribution list is simply a list of electronic mail address¬ 
es. If you want to send the same message to everyone in a dis¬ 
tribution list, you simply type the name of the distribution list 
in the Microsoft Exchange To box or, if you can’t remember its 
name, you can select it from your Personal Address Book. 
Microsoft Exchange automatically sends the message you cre¬ 
ate and any attachments it might have to everyone who’s in 
the list. 

Creating a personal distribution list 

Start up Microsoft Exchange (a simple way to do that is to dou¬ 
ble-click on Inbox on the Desktop). 

WM If you’re prompted to sign in to your own electronic mail sys¬ 
tem, sign in as normal. 

You can now create the distribution list 


El From the Tools menu, choose Address Book. 


Q From the File menu, choose 
New Entry or click on the 
New Entry button on the 
toolbar. 

You’ll see the New Entry 
dialog box which looks 
similar to this: 



Notice that, by default, this personal distribution list will be 
stored in your Personal Address Book. 


El In the New Entry box, 
choose Personal 
Distribution List, then 
choose OK. 

The screen looks 
like this: 



Qi In the Name box, type a name for the personal distribution list, 
for example VIPs. 

H Choose Add/Remove Members. 


In the Show Names box, choose the address book containing 
the members you want to add to the distribution list 
For example, you might want to create a distribution list 
that contains a group of people who are on the Microsoft 
Network. In that case, you would choose Microsoft Network. 

(At this stage, if you’re not signed on to the Microsoft Net¬ 
work, you’ll be prompted to sign on in the normal manner.) 

The dialog box shows all the members of the selected 
address book on the left and all the members in the distribu¬ 
tion list on the right 


Because there’s no-one in the distribution list yet the right 
side is blank. 

K-'J To add someone who’s in the selected address book to the dis¬ 
tribution list scroll down the list of members until you find the 
person you want and then either double-click on the name or 
select it then choose Members. 

Alternatively, in the Type Name or Select from List box, 
type the name you’re looking for, then press Enter. Once the 
name is visible, double-click on it or select it, then choose 
Members. 

It appears in the list of members. 

Hij When you’ve added 
all the members you 
want choose OK. 

You’re returned 
to the New Personal 
Distribution List 
Properties dialog 
box and you can see 
the names of the 
members. 

Ill If you want to make a comment about this list, perhaps a 

description of the people in it choose the Notes tab then type 
the comment. 

Ill Choose OK when you’ve finished. 

Ill To see your Personal Distribution List, make sure that Personal 
Address Book is selected in the Show Names From The box. 

Note that you can put the same person in as many distrib¬ 
ution lists as you like. 

Adding new members or deleting a member 

To add a new member or delete an existing member, do the 
following: 

D Start up Microsoft Exchange then, from the Tools menu, 
choose Address Book. 

Ej| Make sure that Personal Address Book is selected in the Show 
Names box (assuming that’s where you stored it). 

11 Double-click on the name of the distribution list or, from the 
File menu, choose Properties. 

KM You can now add and delete members. 

Choose Add/Remove Members to view the list of members. 

T-'W To add new members, follow the same procedure as before; 
OR to delete a member, highlight the member name, then 
press the Delete key. 

H Choose OK, then OK again when you’ve finished. 

Using a personal distribution list 

Using a personal distribution list is no different from sending 
an individual an e-mail message. Once you’ve started a new 
message, simply type the distribution list name in the To box, 
then complete your message as normal. If you can’t remember 
its name, select the address book you stored it in, then 
choose the distribution list 
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You’ll see this dialog box or 
something similar: 







Q Choose Schedule+ Contact List, 
then choose OK 

You’ll see this message, which 
appears because you’ve not yet 
inserted any merge fields into the 
main document. 



Choose Edit Main Document. 

Click at the top of the document, 
then click on the Insert Merge field 
button. 

You’ll see a long list of fields! 
These are all the fields in the Sched- 
ule+ Contact List. 

IT! Choose JobJIltle, then type a 
space. Click on Insert Merge Field 
again, then choose First_Name. 
Type a space, click on Insert Merge 
Field, then choose Last_Name. 
Press Enter. 

[0 On the next line, follow the same 
procedure to insert the 
Business_Address field, then press 
Enter. 

nil On the next line, insert the Busi- 
ness_City and Business_ZipCode 
fields. 

IQ Press Enter, then type Dear fol¬ 
lowed by a space. Insert the First 
Name field. 

We only want to send the form 
letter to the people who live in a 
specific postcode range. We’re 
going to use the records with post¬ 
codes in the range 7000 to 7005 but 
you should substitute a postcode 
range that you know will be in your 
contact list. 

Flfl From the Tools menu, choose Mail 
Merge again. 

IQ Choose Query Options, then make 
sure that the Filter Records tab is 
selected. 


You’ll see this dialog box: 



IB In Field, choose Business_ZipCode. 
IQ In Comparison, choose Greater 


Than or Equal. 

[0 In Compare To, type 7000 (or a 
postcode of your choosing). 

Notice that Word has chosen 
the And operator for the next part 
of your query. That’s what we want 
so there’s no need to change it. 

Eli! In Field, choose Business_ZipCode. 

01 In Comparison, choose Less Than 
or Equal. 

03 In Compare To, type 7005 (or a 
postcode of your choosing). 

The dialog box should now 
look like this: 



0J Choose OK 

0J Now choose Merge to create the 
form letters. 

EE] Make sure that the selected Merge 
To setting is a New Document. 

(This is the safest way of doing the 
mail merge because you can then 
check to see that everything is 
exactly what you expected before 
you do the printing.) 

03 Choose Merge. 

You should now have created a 
set of form letters, one for each per¬ 
son in the selected postcode range. 

01 You can now close all your docu¬ 
ments without saving them or, if 
you want to use the sample main 
document as the basis of a main 
document for a future mail merge, 
you can save it. Remember to 
change the text though! 

Issues to consider 
Schedule+ has four user-defined 
fields that you can use for whatever 



purpose you want. If you plan what 
you might do with them in advance, 
they can be useful for mail merges. 

For example, you might define 
your customers based on the prod¬ 
ucts they want to receive informa¬ 
tion about. Let’s say you’re whole¬ 
saler of four basic product types: 
Cheese, Fish, Condiments and 
Meats. You can store the products 
each customer is interested in, in 
the User fields. 

If you want to see the User 
fields, follow the procedure above 
to add a new name to the address 
book or select an existing name, 
then choose Properties. 

Then select the Notes tab. 

It looks like this: 



If you only have four products 
and you’re careful about ensuring 
you always put the same product in 
the same user-defined field (e.g. in 
this example you always put 
Cheese in User_l or Fish in 
User_2), you would simply have a 
query like this if you wanted to mail 
merge to all customers interested 
in Cheese. 



This query will create a form 
letter for all contacts with Cheese 
in User_l. But you might decide to 
use all four User fields to store 
related information. 

Let’s say, for example, that you 
run a business which has an occa¬ 
sional need for contractors who 
can do translations. You have a list 
of contacts and you store the lan¬ 
guages they can translate in the 
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I t’s here. The most powerful PC 
operating system known 
to man or mouse. 

But before you put 
Windows 95 on your 
PC, there are a few 
things you should know. 

A 32-BIT OPERATING SYSTEM 
DEMANDS 32-BIT PROTECTION. 

First, your old 16-bit utilities 
won’t run in Windows 95. Only 32- 
bit utilities can give you complete 
system protection. 

Which is why you need to Trade-Up 


INFECTION PREVENTION 
IN THE NEW WORLD. 

And guess what? Windows 95 
doesn’t have any built-i 
protection, either. 

And your old 

protection won’t work in the 
brave new world of Windows 95. 
But thousands of 
old viruses will. ' 

Which is why 
you need Norton 
AntiVirus® for 
Windows 95. 



more productive with multiple project- 
oriented desktops. Open the files you 
need most in just one click. 

Plus, you can search for text in files 
least ten times faster than in 
Windows 95. And use long 
||J file names for most 16-bit 
.pplications, too. 

And that’s just the first 
minutes. Norton 
Navigator has loads 
if features to help 
you work faster. 

I So why wade up 


INTRODUCING PREVENTION, PROTECTION AND 
PRODUCTIVITY FOR WINDOWS 95 FROM DAY ONE. 


to Norton Utilities® for Windows 95. 

Norton Utilities will ensure things 
go smoothly right from the start with a 
Pre-installation Tune-up. Then Norton 
Utilities will run in the background, 
automatically maintaining system 
performance and 
preventing crashes. 
And if something 
i should go wrong, 
w you’ll have the 
data recovery tools 
| users have relied 
n from 
day one. 



Not only will Norton AntiVirus 
protect you from most known viruses 
in circulation, it’ll also protect you 
from the new viruses created every day. 

THE MORE WORK YOU DO, 
THE MORE NORTON NAVIGATOR 
WILL DO FOR YOU. 

So once you’re safe, what more 
could you want? What about getting 
even more done in Windows 95? 

Just install Norton Navigator™ 
and you’ll move around your 
desktop five times faster. Be even 

NORTON UTILITIES PROVIDES 
The Only Automatic Data 

Recovery and Continuous System 
protection for Windows 95. 

No Other anti-virus Product 
Prevents, protects and 
destroys more viruses than 
Norton AntiVirus. 


and down menus, click click clicking 
your life away? Every minute counts. 

WE’LL MAKE WORKING IN 
WINDOWS 95 EVEN BETTER. 

So the day that you load 
Windows 95, make sure 
you’re ready. With 
Norton Utilities, 

Norton AntiVirus, and 
Norton Navigator. And to 
make it easy, you can even 
Trade-Up* from your 
current 16-bit Symantec, 
Central Point, McAfee, and Dr Solomon’s 
utility products. Call 1800 810 101. 

« K “*'j3s I™* 




To find out more about these Norton products, call 


^ 1800 809 237 


Or fax to (02) 698 9926 


ACCELERATES YOUR FILE 
Management In Windows 95. 


SYMANTEC. 


AVAILABLE FROM THESE RETAILERS: 

■ Harvey Norman ■ Brashs ■ City Software ■ Computer Shark ■ David Jones 
TRADE ® Dick Smith Electronics ■ DownTown Software & Computers ■ Grace Bros 

yp ■ Harris Technology ■ IPC ■ Myers ■ Pacific Micro Lab (PML Computer Centre) 

TODAY ® Software Centre ■ Software Express 
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Now that the Christmas 
season is fast approach¬ 
ing, the problem of 
scheduling staff holi¬ 
days and public holi¬ 
days during this season 
is something that exer- 


Scheduling 
holidays 
for your staff 

4 

By Sue Dyson and Roger McShane 


cises the minds of 
every business. Well, 
have you considered 
using Microsoft Project 
for this task? 


Imagine that you work for a SME 
(Small to Medium Business) that has a 
management group who do not qualify 
for rostered days off and staff who 
have an RDO on every second Friday. 

In this tutorial you’re going to cre¬ 
ate a resource pool and enter the RDOs 
and personal holidays for a group of 
staff. In doing so you will learn the dif¬ 
ference between entering holidays into 
the “base calendar” and the “resource 
calendar”. 

Entering a holiday into the 
base calendar 

The first holiday you’re going to record 
is Australia Day for January 1996. 


In this tutorial you’ll learn how to 

Q CREATE A NEW MASTER CALENDAR 

0 CREATE AND MANIPULATE RESOURCE 
CALENDARS 


0 CREATE HOLIDAYS THAT APPLY TO ALL 
STAFF 


0 CREATE HOLIDAYS FOR A SPECIFIC STAFF 
MEMBER 


0 REPORT ON STAFF AVAILABILITY 


Q From the Tools menu choose 
Change Working Time. 

The Change Working Time dia¬ 
log box is displayed. 



B From the For drop-down list 
choose Standard. 

Notice that this calendar is 
marked as the Project Calendar. 
Remember that the Project Calen¬ 
dar is the one that drives the pro¬ 
ject and is selected in File, Summa¬ 
ry Info. 

B Scroll to January 1996, then choose 
the 26th and select the Nonworking 
option. 

You’ve now created a holiday 
on this day. Notice that the date is 
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now ‘greyed out’ and no values are 
showing in the Working Time 
group. 

Q Choose OK to confirm the holiday. 

Creating additional base 
calendars 

You’re now going to create a base 
calendar for the management and 
another for the staff. These will be 
copies of the standard calendar so 
they contain any holidays that have 
already been created. 

B1 From the Tools menu choose 
Change Working Time again. 

B Choose the New button. 

The Create New Base Calendar 
dialog box is displayed. 



Notice that the selected option 
shows that a copy will be made of 
the Standard calendar. 

□ In the Name field type Manage¬ 
ment, then choose OK 

Q Choose the New button again and 
this time enter the name Staff, then 
choose OK 

You’ve now created two differ¬ 
ent base calendars. The Manage¬ 
ment calendar was based on Stan¬ 
dard and the Staff calendar was 
based on the Management calen¬ 
dar. 

El From the For list choose Staff if it’s 
not already displayed. 

Q Scroll to January 1996 and notice 
that the Australia Day holiday has 
also been set in this calendar 
because it’s a copy of the Manage¬ 
ment calendar which was a copy of 
the Standard calendar. 

Recording RDOs 
Staff have an RDO every second 
Friday. You’re now going to record 
these in the Staff calendar. 

D Make sure that the Staff calendar is 
selected. 

B Record the 12th January and the 
9th and 23rd February 1996 as Non¬ 
working days. 


Defining your resources 

You’re now going to define your 
resources. You’re going to define 
two managers and two staff. 

il From the View menu choose 
Resource Sheet 

U Enter the following resources: 


Resource Name 

Initials 

Group 

Base Calendar 

Terri 

TG 

Management 

Management 

Felicity 

FG 

Management 

Management 

Terry 

TB 

Staff 

Staff 

Rob 

RR 

Staff 

Staff 


Notice that when you’re in the 
Base Calendar field, a drop-down 
list appears on the right of the 
Entry Bar allowing you to select the 
base calendar that you want to 
base your resource calendar on. 

The value that you enter in the 
Group column allows you to ‘filter’ 
your reports by group - it has no 
other effect. It is the base calendar 
that has the important effect. When 
you create a resource, a special 
resource calendar is created for 
each resource from the base calen¬ 
dar that you nominate. All holidays 
and other calendar-specific infor¬ 
mation are copied over. 

If you later make a change to 
the base calendar, this information 
is copied to any resource calendar 
that was created from it. 

B From the View menu choose Gantt 
Chart. 

Q Save the project as Staff. 
Checking the calendars 
You’re now going to check the 
effect of creating the resources. 

D From the Tools menu choose 
Change Working Time. 

B Click on the down-arrow in the For 
list 

Notice that there’s the Standard 
calendar, the two base calendars 
you created, plus a resource calen¬ 
dar for each of the resources you 
defined. 


B Choose OK 


B Choose OK 


Assigning holidays 

You’re now going to explore the 
interaction between the calendars. 
You’re going to start by recording 
New Year’s Day as a holiday. 

Q From the Tools menu choose 
Change Working Time. 

B From the For list choose Standard 
and then set January 11996 to be a 
Nonworking day. 

Now let’s look to see what 
effect this has had on the Staff base 
calendar. 

B From the For drop-down list 
choose Staff. 

Because you have just made a 
change to the Standard calendar, a 
dialog box is displayed asking if 
you want to save the changes that 
you made to Standard. 



O Choose Yes. 

The Staff calendar is now dis¬ 
played, but notice that the holiday 
that you recorded in the Standard 
calendar doesn’t appear. This is 
because only the existing holidays 
are copied over when you create a 
new base calendar. 

B Now record January 1 as a Non¬ 
working day in the Staff base calen¬ 
dar. 

B From the For list choose Rob. 

Because you have just made a 
change to the Staff calendar you’re 
asked to save the changes. 

B Choose Yes. 

Notice that the holiday is 
recorded in Rob’s calendar because 
his was based on the Staff base cal¬ 
endar. Notice that the RDOs that 
you recorded are also showing in 
this calendar. 

O Choose Felicity from the For list. 

Notice that January 1 isn’t 
showing as a holiday because her 
calendar was generated from the 
Management base calendar. 

You’re now going to record hol¬ 
idays for the staff. 

B Choose Terry from the For list. 

















bh Drag across from the 15th to the 
19th January 1996 and choose Non¬ 
working. 

m Choose Rob from the For list, then 
confirm the changes to Terry’s cal¬ 
endar by choosing Yes. 

B3 Drag from the 22nd to the 30th Jan¬ 
uary 1996 and choose Nonworking. 

Notice that changes that you 
make to an individual resource cal¬ 
endar are displayed in aqua where¬ 
as those holidays that are stored in 
the corresponding base calendar 
are shown in grey. 

IK1 Choose OK. 


[EJ Now save the changes by choosing 
Save from the File menu. 

Linking to a resource pool 
You’re now going to create a new 
project and then use the resources 
from the Staff project 

Q From the File menu choose New. 

Q In the Summary Info dialog box set 
the Start Date to be 2/1/96. 

KOI Enter two tasks called ‘Preliminary 
conference planning’ and ‘Discus¬ 
sions with official carriers’. 

Q Set the duration of the first task to 
be 10 days and the second to be 3 


Aligning days and working hours 

One of the biggest difficulties faced by organisations when they change the working 
hours is aligning the number of hours per day in the calendar with the number of 
working hours specified. 

To understand how this process works carry out the following steps. 

D Create a new project. 

WM Enter a task called Task I and set the duration to Id. 

H Drag the Gantt Chart divider to the right so that you can see the Start and Finish 
columns. 

a From the Tools menu choose Options and then select the View tab. 

Q Set the Date Format to show the date and time (it’s the first option). 

Q If the Start and Finish columns display the # symbol, make them a bit wider until you 
can see the date and time. 

K4 From the Tools menu choose Options and 
then select the Calendar tab. 

Change the Hours Per Day to 7 and the 
Hours Per Week to 35, then choose OK. 

Notice that the Finish time remains at 
5.00pm but that the Duration has increased 
to 1.14 days. 

H Change the Duration to I d. 

Notice now that the task finishes at 4.00pm. 

KQ From the Tools menu choose Change 
Working Time. 

IQ Highlight the date headers (i.e. M, T, W, Th, F) and then change the last Working Time 
field from 5:00pm to 4:00pm. 

IH Choose OK. 

IHi Change the Duration to 2d. 

Notice now that the days and the finish times are in alignment. 

A word of warning! It’s best not to change the number of hours per day to, say, 

7 hours and 20 minutes because this translates to 7 and one third days. When you 
enter this in the Calendar tab you need to enter 7.33 which is not EXACTLY the 
same. This produces rounding errors. 



days, then link the two tasks. 

You’re now going to check the 
availability of resources. 

171 From the View menu choose 
Resource Sheet 

Notice that your resources 
aren’t currently available. 

Q From the View menu choose Gantt 
Chart. 

You’re now going to link this 
project to the Resource Pool that 
you created. 

Q From the Tools menu choose Multi¬ 
ple Projects then Share Resources. 

The Share Resources dialog 
box is displayed. 



Q From the drop-down list choose 
StaffMPP, then choose OK. 

Q Now click on the Resource Assign¬ 
ment button and notice that the 
resources are displayed in the 
Resource Assignment dialog box. 

BD Assign Felicity to the first task. 

Notice that this task has a finish 
date of the 15th and the second 
task starts on the 16th and finishes 
on the 18th. 

Q] Assign Terry to the second task. 

Notice that the start date for the 
second task immediately changes 
to the 22nd. This is because Terry is 
on holidays from the 15th to the 
19th and the 20th and 21st are 
weekend dates. 

You’re now going to change one 
of the holidays that Terry was going 
to take to a working day and then 
observe the effect on the second 
task. 

|Q From the Tools menu choose 
Change Working Time. 

m From the For list choose Terry. 

m Click on the 17th January and then 
choose Default. 

|Q Choose OK 

Notice now that the starting 
date for the second task is the 17th 
January. 
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When Choosing Desktop Mapping 
Software For Your Office, Keep In Mind 
What Microsoft Picked For Theirs. 



When Microsoft was looking for a partner in desktop 
mapping, they didn’t take any chances. They chose to 
work with Maplnfo, the industry leader. The result: a 
portion of Maplnfo technology is now 
included in the current versions of 
Microsoft® Office and Excel. 

In effect, the company that invented 
PC software standards has made 
Maplnfo® the standard in desktop mapping software. 

That means millions of people will soon be Maplnfo 
compatible. Everyone from secretaries to CEOs. In 
offices around the world. Including yours. So it just 
makes sense for you to get the full-featured version of 
Maplnfo for your GIS applications. That way, you can 
be certain that your applications will be 100% compat¬ 


ible with the new desktop mapping standard. 

Of course, compatibility isn’t the only reason to pick 
Maplnfo. There’s the fact that industry analysts rate us 
number one on the desktop and name us the fastest 
growing GIS company in the world. Plus, we have over 
500 quality partners (40 in Australasia alone) provid¬ 
ing local support while offering the latest ready-to-use 
desktop mapping applications. You’ll find Maplnfo in 
over 40 countries and 16 different languages. And 
when it comes to data, no one anywhere offers a 
wider selection. 

So discover what Microsoft already knows: Maplnfo 
is the right choice in desktop mapping. For our new, 
free demo disk and more information, call our 
Customer Support Co-ordinator on (02) 437 6255. 



^Maplnfo 

Turning Data Into Decisions. 


Maplnfo runs on Windows™, Macintosh®, Sun® and HP®. Maplnfo is a registered trademark. 

Microsoft is a registered trademark of Microsoft Corporation. All other trademarks are property of their respective owners. 
Head Office: Maplnfo Australia Pty Ltd, A.C.N. 070 492 410. Level 4,170 Pacific Highway, Greenwich NSW 2065, Australia. 
Ph: (02) 437 6255 Fax: (02) 439 1773 

HL, 



Learn project management 
techniques with 
Project 95 Step by Step 
from MS Press. ERP $49.95. 
ISBN 1-55615-866-1. 


Examining resource usage 

You’re now going to have a look at 
how this information can be 
extracted in a report. 
i’l From the View menu choose 
Reports. 

The Reports control panel is 
displayed. 


User fields. There would be room 
to store up to four languages for 
each contact. 

When you want to send out a 
form letter inviting everyone you 
know who can translate Japanese, 
you would set your query up like 
this: 



Notice that, this time, the oper¬ 
ator is Or. This query would find all 
contacts where Japanese was in 
any of the User fields. 

With a little planning, Sched- 
ule+ can be a very useful data 
source for producing form letters in 
Word. It’s much easier to record 
information in the Contact Last than 
in a Word table or an Excel work¬ 
sheet and it has the added advan¬ 
tage that you can easily call it up at 
any time when you want to check 
someone’s telephone number or 
insert an address into a Word docu¬ 
ment. 

The trick, though, is to plan in 
advance the types of groups of peo¬ 
ple you might want to select and 
ensure that you enter data into your 
Contact List in an orderly way. 


Postscript 

When Word for Windows 95 does a 
mail merge using an address book 
as the data source, it temporarily 
converts the address book to a for¬ 
mat it can read. If you exit from 
Word in an untidy manner while 
you have the main document open, 
the next time you open it Word may 
not be able to find the data source 
(e.g. the Schedule+ Contact List). 

If that happens, you’ll see a 
message that looks like this: 



If you see this message, do the 
following: 

D Choose Options. 

El Choose Remove Data/Header 
Source. 

FI Once the document is open, choose 
Tools, then choose Mail Merge. 

Q Choose Get Data and repeat the 
procedure you used originally to 
attach the main document to the 
Schedule+ Contact List again. 

Ifl Then save the document. 



Q Select Workload and then choose 
Select. 

B1 From the Workload Reports dialog 
box choose Resource Usage and 
then choose Select. 

The number of hours of work 
for each person is displayed. 

Q Choose Close. 

You’re returned to the Reports 
control panel. 

Ifl Choose Custom and then Select. 

The Custom Reports dialog box 
is displayed. 

Q Choose Resource Usage and then 
choose Edit. 

The Crosstab Report dialog box 
is displayed showing the definition 
of the report that you just dis¬ 
played. 



Q In the Crosstab group change Work 
to Availability, then choose OK. 

Rl Choose Preview. 

This time the values displayed 
show when each resource is avail¬ 
able for work. 

Q Choose Close and then Close and 
Cancel. 

Conclusion 

Resource calendars provide the 
flexibility to change the working 
hours or the holidays for each per¬ 
son working on an individual pro¬ 
ject or a group of projects. 
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Edited by The Wizard 

Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

you’re bothered by Basic, 
exasperated by Eoccel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 


% 

Word 6.0 - Continuing 
automatic numbering after 
inserting a table 
DEAR WIZARD 

I need help please with tables in lists 
in Word for Windows 6.0.1 haven’t 
been able to discover how to ensure 
that numbering of a list continues 
after a table is inserted in the list. 

The table interrupts the list and 
numbering returns to I immediately 
after the table. This is most frustrating 
and I hope you can offer a solution 
other than that of inserting a section 
break and resetting the start number¬ 
ing option at whatever number is 
required. 

The problem with this solution is 
that it’s a band-aid and will result in 
errors if you make changes to the list 
in advance of the table and forget to 
go back to reset the Start At option 
after the table. 

Further, if you have a multi-level list, 
you may have to insert two section 
breaks and two re-start numbering 
options. Oooo Yuk! 

And too bad if you have more than 
one table in the list. 

Joy Sutton, 
O’Connor, ACT 


The Wizard replies: 

Yes, Joy, that feature of Word is not 
one of our favourites either. It hap¬ 
pens when you embed an object in 
the middle of a numbered list as 
well. 

There are, however, a number 
of ways of making Word do what 
you want. We’ve given you three 
alternatives. Hopefully, one of them 
will be suitable. 

Using Heading styles 

Format the numbered para¬ 
graphs with one of Word’s nine 
automatic heading styles. This is a 
simple solution if the list is not 
multi-level. It will also work nicely 
with multi-level lists provided that 
you don’t want to use the Heading 
1, Heading 2, and Heading 3 styles 
in the document 

If you have simple numbered 
paragraphs (i.e. they are not multi¬ 


level), you can choose a rarely-used 
style such as Heading 9 for your 
numbered paragraphs. Tty the fol¬ 
lowing: 

it Create a new document based on 
the Normal template. 

From the Format menu, choose 
Paragraph and make a note of the 
values in Spacing Before, Spacing 
After and Line Spacing. Then 
choose Cancel. 

it From the Format menu choose 
Style, then in the List box choose 
All Styles. 

it In the list of Styles choose Heading 
9, then choose Modify. 

Choose Format, then choose Num¬ 
bering. 

it Choose the desired numbering for¬ 
mat, for example the middle exam¬ 
ple in the first row, then choose 
Modify. 

The Modify Heading Number¬ 
ing dialog box appears. 

Notice the scroll box on the 
right, which is showing Level 1. 

it Scroll down this list until you see 
Level 9. 

it In Include From Previous Level, 
choose Nothing. 

it Make sure that there’s nothing in 
the Text Before box. If you don’t 
want full stops after the number, 
leave the frill stop in the Text After 
box, otherwise clear it. 

it Choose Restart Numbering at Each 
New Section. 

The dialog box should now 
look like this: 



☆ Choose OK to return to the Modify 
Style dialog box. 

ifr Choose Format, then choose Font. 








T^r Select the desired font, font style 
and font size for the numbered 
paragraphs, then choose OK. 
Choose Format, then choose Para¬ 
graph. 

ifr Set the Left Indentation to 0 (or 
whatever you want), and in Special 
choose Hanging and set an amount 
(1.27 cm in this example). 

"fr Change the values in Spacing 
Before, Spacing After and Line 
Spacing so they are the same as for 
your Normal style. 

The dialog box should look sim¬ 
ilar to this: 


- a: 

[ZsZl 

.—.J 


iff Then choose OK 

You’re returned to the Modify 
Style dialog box. 

# In Style for Following Paragraph, 
choose Heading 9. 

The dialog box should look like 
this: 



lit Choose Shortcut Key and then type 
a shortcut combination (e.g. 
Alt+Ctrl+9). 

& Choose Assign, then choose Close. 
☆ Choose OK, then choose Close. 

Now, to test the numbered 
paragraphs do the following: 
it Press Alt+Ctrl+9 to choose Head¬ 
ing 9. 

^ fype several paragraphs and notice 
that they’re numbered. 
it When you’re ready to insert the 
table, choose the Normal style. You 


can choose it from the Style Box or 
type Word’s shortcut, which is 
Ctrl+Shift+N. 
it Insert a table. 

it Move the insertion point below the 
table then type Alt+Ctrl+9 to for¬ 
mat the paragraph below as Head¬ 
ing 9. 

Your numbering will be contin¬ 
ued. 

it When you want the numbering to 
start from 1 again, from the Insert 
menu choose Break. Choose a Con¬ 
tinuous Section Break, then choose 
OK 

The next paragraph you format 
with Heading 9 will begin with 1. 

Finally, if you think this num¬ 
bering method might be useful, you 
should add the changed definition 
of Heading 9 to your Normal tem¬ 
plate. The simplest way to do that 
is to: 

it Choose the Format Style command 
again. 

it Select Heading 9 in the list of styles. 
it Choose Modify. 
it Choose Add to Template. 
it Choose OK, then choose Close. 

If, when you exit from Word, 
you’re prompted to save the global 
changes, choose Yes. 

If you have a multi-level list and 
you want to use this method, follow 
the same basic steps to re-define as 
many styles as you have numbering 
levels starting from Heading 1 
(e.g. if there are three levels, re¬ 
define Heading 1, Heading 2, and 
Heading 3). 

The only difference is that you 
only need to modify the Numbering 
format for the first heading you’re 
re-defining and the only option you 
need to choose is to Restart Num¬ 
bering at Each New Section 
(assuming you want a facility in 
your document to start numbering 
from one again). Don’t change the 
Include from Previous Level option 
as explained in the step-by-step 
instructions above. 

For Heading 2, Heading 3 etc., 


there’s no need to modify the style’s 
Numbering format because the first 
change you made is global to the 
document. Simply re-define the font 
and paragraph formatting, change 
the Style To Follow to be the same 
style and give yourself a keyboard 
shortcut to make it easy to switch 
from one level to the next. 

Using the SEQ field 

The second method is to use 
the SEQ field to number para¬ 
graphs automatically. 

This is infinitely flexible 
because the sequence is not tied to 
any styles or even to paragraph for¬ 
mats and there’s certainly no need 
to insert a section break when you 
want to start re-numbering. You 
simply start a new sequence. It 
does, however, require some care, 
or you’ll get unexpected results. 

Try the following example, 
yt Create a new document and press 
Ctrl + T to create a hanging indent. 

(Of course, you’d normally cre¬ 
ate styles for your different levels 
of indents but that’s not the topic of 
this question.) 

it Press Ctrl+F9 to insert a field. 

fype seq followed by a space. 
it Then type a name for the sequence, 
for example testl. 

(This name can be whatever 
you want although it must start 
with a letter. It can include letters, 
numbers and underlines. It can be a 
maximum of 40 characters.) 

Press F9 and the field will be updat¬ 
ed. 

Press Enter. 

it Highlight the 1 which was dis¬ 
played when you updated the field, 
then copy it to the clipboard (e.g. 
press Ctrl+C or click on the Copy 
button on the toolbar). 
it Move the insertion point to the next 
line, then press Ctrl+V or click on 
the Paste button to paste the clip¬ 
board contents back into the docu¬ 
ment. 

"fr Press Enter and then paste again. 
Repeat that process a couple of 
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times, then press Ctrl+A to select 
the whole document. Press F9 to 
update the fields. 

Notice that the numbering is 
correct. 

ifr Insert another paragraph in the 
middle of these numbers and paste 
the clipboard again. Highlight the 
document and press F9. The num¬ 
bers are updated. 

Now, let’s say you wanted a 
multi-level list. 

Move the insertion point to the 
right of the 1, then press Enter to 
get a new line. 

Press Ctrl+M to move the indent 
and the hanging indent inwards. 

it Press Ctrl+F9 to insert a field. 

it Type seq testl \c, then press F9. 

You should see 1. The \c switch 
tells the SEQ field to insert the 
most recently used sequence num¬ 
ber. 

it Type a. (a full stop), then press 
Ctrl+F9 again. 

it Type seq testlsublevell, then press 
F9 to update. 

it You should now see 1.1. 

You’ve now started another 
sequence. 

it Copy the ‘1.1’ to the clipboard, then 
press Enter. 

"fr Paste the clipboard contents, then 
press Enter. Paste it again, then 
select the document and press F9. 

Your multi-level list is starting 
to take shape. 

Similarly, if you wanted a third 
level in the list, the fields would 
look like this: 

{seq testl \c}.{seq 
testlsublevell \c}.{seq 
testsublevel2} 

The rule is that the last field in a 
multi-level number must not have 
the \c switch. All the rest must. 

We use this numbering feature 
regularly because it includes the 
ability to cross-reference to 
sequence numbers. The trick is to 
either keep the current sequence 
on the clipboard or turn it into an 
AutoText or AutoCorrect entry. 

That way, it’s not too onerous to 
insert it. 


For more information about the 
SEQ field, search for SEQ in the 
Word Help. 

Using Word 2.0’s Bullets and 
Numbering facility 

This is the most primitive solu¬ 
tion but well-suited to simple lists. 

Word 6.0 includes Word 2.0’s 
Bullets and Numbering facility even 
though it’s not in the menus. It’s a 
perfect tool for selecting a group of 
manually numbered paragraphs 
and asking Word to update them. 
You can specify the starting num¬ 
ber and indicate whether it should 
only replace numbered paragraphs 
or all paragraphs. 

Do the following to add the 
command to the Tools menu. 
it From the Tools menu, choose Cus¬ 
tomize. 

it Choose the Menus command. 
it In Categories, choose All Com¬ 
mands. 

it Scroll down the list of commands 
until you find ToolsBulletsNum- 
bers, then select it. 
it In Change What Menu, choose 
&Tools. 

■fr Choose Add, then choose Close. 
it Now type a few numbered para¬ 
graphs and then insert a table. 
it fype a few more numbered para¬ 
graphs but get the numbers out of 
sequence. 

it Select all of the text, then from the 
Tools menu choose Bullets Num¬ 
bers. 

lfr Choose Numbered List and check 
Replace Only Numbers. Choose OK 
and your list will be re-numbered. 

We hope that one of these solu¬ 
tions is acceptable. 

Word 6.0 - Calculating 

DEAR WIZARD 

What a shame! In my old Word 2.0, I 
used to be able to add a column of 
numbers by holding the right mouse 
button down and selecting, then going 
to Calculate and having the Total 
inserted. 



Rosemary Day ...mathematical genius (not!). 


Is there any similar procedure in 
Word 6.0? I miss it. It was so quick 
and easy, and particularly handy for 

Mathematical Genius (not!) 

Willaston, SA 


The Wizard replies: 

To give yourself back the Calculate 
command you knew and loved, fol¬ 
low the same steps that we 
described to install Word 2.0’s Bul¬ 
lets and Numbering facility in the 
answer to Joy Sutton’s question. 
Instead of choosing ToolsBullet- 
sNumbers, choose TbolsCalculate. 
(It’s the next command.) Make sure 
that you put it in the &Tbols menu, 
not &Table which Word suggests. 

To add up a column of num¬ 
bers, hold down Alt and then high¬ 
light the column (it’s the same as 
your old right-click). If you’re a 
Macintosh user, hold down Option 
then click. 

Then choose Tools Calculate. 

As an aside, if you just want to 
know the total of a calculation you 
can press Ctrl+F9 (Command + F9 
on the Macintosh) to insert a field. 
Inside the field, type an = sign and 
then type the numbers you want to 
calculate. Press F9 to see the result. 
If you want to keep the number but 
not the field, highlight it then press 
Ctrl+C to copy it to the clipboard. 
Choose Edit Paste Special, choose 
Formatted Text, then choose OK 
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PROJECT 4.0 - 
RESOURCE AVAILABILITY 

I have over forty technical support 
personnel whom I need to allocate 
to software maintenance tasks. I’ve 
been using Project 4.0 to do this 
because I can keep all the resources 


in one project and then keep the 
details of each project I’m running 
in separate projects. 

I use the Tools / Multiple Pro¬ 
jects / Share Resources option to 
assign the support people to tasks in 
each project. 

I like to use the Resource Allo¬ 
cation view to work out whom I can 
allocate to a task. The only problem 
is that this view shows when the 
people are working whereas I find it 
more convenient to look at when 
they are available for work. 

To overcome this problem I sim¬ 
ply go to the Format menu, choose 
Details and then choose Availability. 
Immediately I can see who is not allo¬ 
cated to a task at the time required. 




WORD 6.0-WHEN IS 
A HEADING NOT A HEADING? 

I know this hint embodies a very 
simple idea, but it’s one I use a lot 
when I’m creating large documents 
that require a table of contents. 

Sometimes there’s a heading 
that you don’t want to be included in 
the table of contents (for example 
the heading Table of Contents) but 
you want the formatting of the head¬ 
ing to change if your Heading 1 or 
Heading 2 style changes. I have 
come up with the following simple 
solution. Consider a document 
where the section headings are all 
formatted in the Heading 2 style. 

O Click in one of the headings that you 
don’t want to appear in the table of 
contents. 

0 Click in the Style Box (which should 


be showing Heading 2) and change it 
to Not Heading 2, then press Enter. 

You’ve now defined a new style 
called Not Heading 2. This will be 
based on Heading 2. You can check 
this by choosing Style from the For¬ 
mat menu, selecting Not Heading 2 
and choosing Modify. You should 
see Heading 2 in the Based On field. 



Now when you generate a table 
of contents any headings defined 
with this style will not appear. How¬ 
ever, if you redefine Heading 2 (to 
make the font larger, for example) 
all the Not Heading 2 paragraphs 
will also reflect the changes. 

Roger Newmon, 
Newcastle, NSW 


PROJECT 4.0 - 
UPDATING TASK STATUS 

One of my initial frustrations in 
using Project 4.0 was that I wanted 
to update the per cent complete of 
my tasks for management reporting 
purposes but I wanted to be able to 
input the actual hours worked by 
each person on a task. 

Every time I changed the per 
cent complete of a task with a 
resource assigned, however, the 
actual hours worked would change 
as well. 

It was then that I discovered an 
obscure setting that changed my 
attitude to Project. If you choose 
Options from the Tools menu, select 
the Schedule tab and then de-select 
the Updating Task Status Updates 
Resource Status option, then chang¬ 
ing the per cent complete of a task 
will have no effect on the number of 
actual hours worked by the 
assigned resources. 

Jenny Jordan, 
Surfers Paradise, Qld 
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WINDOWS 95 - DELETING 
TEMPORARY FILES 

Now that you’ve upgraded to 
Windows 95, if your DOS require¬ 
ments are minimal you may find, as 
I do, that you no longer require the 
CONFIG.SYS and AUTOEXEC.BAT 
configuration files. However, you 
may still want to remove temporary 
files left from previous sessions. 

To automate the process of 
clearing up your hard disk, do the 
following: 

O Choose Start, choose Programs, 
choose Accessories, then start 
Notepad. 

0 TVpe the line: 

del c: \windows \ temp\ *. tirp 

(Tip: This assumes Wmdows 95 
is installed in the Wmdows directo¬ 
ry.) 

0 Choose File Save, then in File Name 
type DELETE.BAT. 

0 Select a folder to save it in. A good 
place to save it is in the C:\WIN- 
DOWSVCOMMAND folder, along 
with other WINDOWS 95 DOS utili¬ 
ties. 

0 Choose Save to save the file. 

You now need to create a short¬ 
cut to this file. 

0 Right-click Start on the taskbar and 
choose Open. 

0 In the Start Menu window, double¬ 
click on the Startup folder (you may 
have to double-click on the Pro¬ 
grams folder to locate the Startup 
folder). 

(lip: If there isn’t a Startup fold¬ 
er, choose File New Folder and call 
it Startup. Then double-click on it.) 

© In the Startup window choose File. 
Choose New, then choose Shortcut 
to start up the Shortcut Wizard. 

0 Choose Browse, locate the file 
called DELETE.BAT in the C:\WIN- 
DOWS\COMMAND folder and then 
choose Open. 

(Up: If you have the Explorer 
View Options set not to display MS- 
DOS extensions, you’ll only see the 
name DELETE.) 

0 Choose Next to continue the Wiz¬ 
ard. 



Peter Bailey ...encounter at the piano in a Hot Tips T-shirt 


0 Enter a name for the shortcut such 
as ‘Delete Temporary Files’ and then 
choose Next Select an icon for the 
shortcut and then choose Finish. 

The shortcut pointing to your 
Batch file has been created in the 
Startup folder. 

Note: This is not the only 
method of creating a shortcut in 
Startup although it will probably be 
familiar if you’ve come from Wm¬ 
dows 3.x. 

0 Right-click on the Delete Temporary 
Files shortcut, then choose Proper¬ 
ties. 

0 Select the Program tab and change 
the Run property to Minimized. 

Click on the Close on exit check 
box to select it. Then choose OK 

0 Choose File Close to close the win¬ 
dow. 

Now, whenever Wmdows 95 
starts, any existing temporary files 
will be automatically deleted. 

If you need to remove other 
unwanted files from folders that 
contain long names, remember to 
use the abbreviated DOS name in 
your batch file. Each folder is usual¬ 
ly the first six characters of the long 
name followed by ~1, although it 
could be ~2 or higher if the first six 
characters of the other folders are 
identical. If there are more than nine 
folders using the same first six char¬ 
acters, then only the first five char¬ 
acters are used plus ~10 or greater. 
For example 
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C:\PROGRAM 

FILES\NETSCAPE\NAVIGATOR\C 

ACHE 

is abbreviated to: 

C:\PR0GRA~1\NETSCAPE\NA 
VIGA~1\CACHE 

If you have trouble working out 
the MS-DOS path name for a folder 
(and it can be difficult), start up the 
Explorer (a quick way is to right- 
click Start, then choose Explore). 
Then copy (but do not move) 
C:\WINDOWS\COMMAND.COM to 
the folder you’re trying to find the 
name of. To copy it, hold down Ctrl 
and then drag it to the folder in 
question. 

Double-click on the folder you 
copied it to, then right-click the 
copy of COMMAND.COM and 
choose Create Shortcut 

Right-click the Shortcut, select 
Properties, and click on the Pro¬ 
gram tab. The exact path will be dis¬ 
played in the Working box. 

Double-click in the Working box 
to select the path name, then press 
Ctrl+C to copy it to the clipboard for 
future use. Choose OK to close the 
Properties box. 

Finally, to delete the Shortcut 
and the copy of COMMAND.COM, 
click on one of them, then hold 
down Ctrl and click on the other 
one to select it. Press the Delete key 
and answer Yes to any questions 
you’re asked. _ _ , 

Peter Bailey, 
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EXCEL - ADDING ONE COLUMN 
OF FIGURES TO ANOTHER 

As an accountant, I often have a 
need to add the figures in one col¬ 
umn to those in another. Sometimes 
I need to multiply them or divide 
them as well. 

Excel provides an excellent and 
deceptively simple means for 
achieving this via the Paste Special 
option. All you need to do is high¬ 
light one column of figures, copy 
them to the clipboard and then high¬ 
light the second column and choose 
Paste Special from the Edit menu. A 
dialog box opens where you can 
specify the operation you want to 
perform. Couldn’t be easier! 

Phil Robing, 
St Lucia, Qld 

Editors’ Note: 

The Paste Special option is a 
very powerful, yet often over¬ 
looked, feature of Excel. It has a 
number of uses apart from the 
one that Phil has outlined. Try 
the following steps to get the feel’ 
of how this feature works. 

% Start a new spreadsheet and in 
cells A1 down to A5, enter the 
values 1 to 5. 

0 In cell B1 enter the formula 
=A1*10. 

0 Copy this formula from B1 into 
the range B2 to B5. 

At this stage each of B1.B5 
will display the result of the cal¬ 
culation of a formula. Sometimes 
after calculating a set of results, 
you want to turn the result into a 
value so that it’s no longer calcu¬ 
lated. 

0 Highlight the range B1.B5. 

Notice that a formula is dis¬ 
played in the formula bar. 

0 From the Edit menu choose Copy. 

QFrom the Edit menu choose Paste 
Special. 

The Paste Special dialog box 
is displayed. 

0 In the Paste Group choose Values, 
then choose OK. 

Notice now that only the val¬ 
ues remain. 



WORD 6.0 - SCROLL BARS 
IN FULL SCREEN MODE 

I’ve recently become addicted to 
editing my reports in lull screen 
mode. Although initially I did miss 
all those customised features on the 
toolbar, this was easily fixed by cus¬ 
tomizing the Full Screen Toolbar. 

To customize the Full Screen 
Toolbar, do the following: 

0 From the View menu, select Full 
Screen. 

The screen will change and a 
new toolbar will appear at the bot¬ 
tom of the screen with only the Full 
Screen button on it. 

0 Place the mouse cursor on the Full 
Screen Toolbar and click the right 
button. 

A shortcut menu will appear. 

0 Select Customize. 

0 Drag your selected buttons over to 
the Full Screen Toolbar. 

0 For extra ‘goodies’, in Categories 
choose All Commands. 

© In the list of commands, scroll down 
until you select the Page Down com¬ 
mand. 

(The quickest way to do that 
is to click in the Commands list 
then type P - Eds.) 

0 Drag the command on to the Full 
Screen Toolbar. 

0 Select the Up Arrow button from 
the list of custom buttons. 

The dialog box should look like 
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0 Choose Assign. 

0 Repeat steps 6 to 9 to insert a button 
for the Page Up command. 

0 Choose Close to close the Cus¬ 
tomize dialog box. 

0 With the mouse, drag the Full 
Screen Toolbar to the right edge (or 
the edge of your choice) of the 
screen so that it’s out of the way. 


Notice that you now have a 
whole column on the right-hand 
side of the screen with all your 
favourite buttons. This is all very 
good but I really missed the scroll 
bars while in Full Screen mode. I 
tried Word Help and asked every 
guru I know until I stumbled on to 
this trick. 

0 Select Full Screen mode. 

0 Activate the File menu by placing 
the mouse at the top left of the 
screen (near where you know File is 
located) and pressing the left mouse 
button. 

Alternatively, press Alt and use 
the arrow keys to navigate. 

0 Choose Print Preview. 

0 While in Print Preview, select the 
Full Screen icon. 

© Choose Close. 

The scroll bars have magically 
appeared. 

Hope this helps you. 

Darryl Bates, 
Adelaide, SA 

0 

ACCESS 2.0 - SORTING ON A 
MEMO FIELD 

An Access Text field is limited to 255 
characters. If you need to enter 
longer text in one of the fields, you 
can use the Memo field type. 

While this may solve a problem, 
it also generates another one. If you 
later need to sort the field, you’ll dis¬ 
cover that Access can’t do that 
because Access doesn’t sort Memo 
fields. 

Fortunately, there’s a simple 
solution to this difficulty. All you 
need to do is use the Left$ function 
as in the following example: 

Left$(MyMemoField, 1) 

Put the above expression in the 
Queiy grid. You can then sort the 
field in Ascending or Descending 
order as required. 

One last thing. You may well 
want to hide the field by clicking off 
the Show control. 

Dan Manescu, 





















Offer 


of the month 




A killer combo! 


You need to be on the move, but you need your 
office printer too! Aspiring roadwarriors, take heart! 
This offer of the month will give you the perfect 
combination with the NEC Versa 2000 notebook 
computer and the Silentwriter Superscript 610-Plus 
laser printer. 

This notebook is both economical and powerful, 
with a lithium ion battery for lighter weight and 
longer power use. It has a 350MHz hard drive and 
8Mb of RAM and comes with Windows 95. There are 
also two PC card slots for use with options such as 
SCSI cards and network cards. 

The laser printer in this package is ideal for your 
home or office. It offers 300 dpi output with the abil¬ 
ity to put spot colour highlights into your docu¬ 
ments, and it’s one of the most environmentally 
friendly printers available. 

The NEC Versa 2000 notebook and Silentwriter 
Superscript 610-Plus combined have a RRP of 

$5,260. Communique members 
can take advantage of a 18% dis¬ 
count on the bundle and pay only 
.$4,277. Offer Valid until 
Januaiy 31,1996. 


The Versa 2000 notebook computer 

This notebook has a 9.5 inch display that 
supports 64,000 colours at a resolution of 
640 x 480, a lithium ion battery that can 
provide up to five hours of power, a full-size 
keyboard with palm rest and touch pad 
pointing device, an Intel DX4 75MHz 
processor, 8Mb of RAM, a 350Mb upgrad¬ 
able hard disk drive, and docking options 
for external peripherals. It comes with 
Windows 95 installed. 

Silentwriter Superscript 
610-Plus laser printer 
This printer operates as a true Windows- 
based GDI (graphical device interface) so 
you can take advantage of WYSIWYG 
printing. Its features include 256Kb of mem¬ 
ory and a user-select power-saving mode. It 
also has a three-level Toner Save mode to 
make your toner spread further. 


Your 
chance 

There’ll be a surprise for one til ■ >>% 

lucky Communique member in W WW 

mid-January because Microsoft an NEC 

and NEC are giving away one of _ ■ 

the special bundles of notebook C O ill O O 

and printer. fuppf 

We're selecting a single name Iwl II 

from Communique’s more than 80,000 members at random 
and it could be yours! We’ll even throw in a copy of Office 
for Windows 95. 

We’ll announce the lucky winner in the March issue 
of Communique, so stay by your phone or mail box! 

Lottery numbers pending. 


Tech Info 
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Our connections give you 



more benefits 


Is the next year at school 
looking a bit tough? Do you or 
~ your children need some help 
with maths? Then take advantage 
of a Personal Tutor. 

The Personal Tutor High 
School Maths Series of tuition soft¬ 
ware is especially written to teach 
Australian High School students 
what they need to know about 
Maths. This is a complete teaching system - no extra help 
needed. There are simple explanations, clear diagrams and 
highlighted formulae. Personal l\itor builds a profile of 
strengths and weaknesses as you use it so it can devise a revi¬ 
sion program. It also helps organise study time and has a test 
mode to assess the student’s level of understanding. 

Communique members can purchase High School Maths 
(RRP $275) for $220, a discount of 20%; High School Algebra 
(RRP $99) for $84, a discount of 15%; High School Geometry 
(RRP $99) for $84, a discount of 15%; or both High School 
Algebra and High School Geometry (total RRP $198) for $158, 
a discount of 20%. Offer valid until February 29,1996. 

I For more information contact Memory Banks 
I on (02) 365 6736, (03) 9770 1615 or fax them on (02) 4510111. 


Achieve those 
resolutions! 

new year 




aka *> asa s. 






Anyone who is serious 
about achieving person¬ 
al or professional goals 
will benefit from using Goal- 
Maker. It’s a step-by-step sys¬ 
tem that breaks down your 
aims into achievable segments. 

GoalMaker helps you identify what you want to accom¬ 
plish. It shows you exactly how far you’ve come and how long 
to go to achieve your goal. Your long-term goals are broken 
into manageable pieces with a plan of action and even a graph 
for your progress. 

This software was developed in conjunction with a clinical 
psychologist and a business and training consultant. It’s ideal 
in business (managers, networkers and employees), education 
(teachers, administrators and students), and even for individu¬ 
als and teams (athletes, authors and performers). 

Communique members can take advantage of a 25% dis¬ 
count on GoalMaker (RRP $175) which is just $130. Offer valid 
until February 29,1996. 

I For more information contact AccessAble Systems on (03) 9S76 9477 
or fax them on (03) 9576 7132. 





Accounting for power 


AccSoft Accounting is an account¬ 
ing package written entirely in 
Microsoft Access which comes 
complete with all the standard functions you need 
and the ability to integrate with your data 

Included in the software are modules for general 
ledger, accounts payable, accounts receivable, inven¬ 
tory, cash book, sales orders and purchase orders as 
well as all source code. It’s perfect for professional developers wanti¬ 
ng to customise client systems or for users of Access who want to 
customise or integrate the system with their existing apps. AccSoft Accounting is suit¬ 
able for single users or networking (it’s licensed for as many users you 
want on a single network), and comes with two hours of free installation 
support 

Communique members will receive a 25% discount on the RRP of 
$1,849.00 on all seven models of AccSoft Accounting, with multi-user 
licence and all source code included; that’s just $1400. Members will 
also receive a free upgrade to the Access for Windows 95 version once 
that is released. Offer valid until January 31,1996. 













































Keeping things tidy! 



% If you’re already using Excel for 
Windows 95’s new mapping fea- 
~ ture Data Map, here’s the perfect 
opportunity to upgrade your business to 
its more powerful cousin - Maplnfo 3.0. 

Maplnfo 3.0 is a powerful GIS, ideal for business users 
because it has the ability to unlock the hidden secrets of a data¬ 
base. It’s multiplatform-compatible and includes a SQL engine 
for analysing and manipulating data. Maplnfo 3.0 has tools for 
creating, measuring and analysing mapped data It handles 
buffering, territory management and street level address match¬ 
ing, and offers more advanced thematic range methods than 
Data Map. 

Communique members will receive $500 worth of free add¬ 
on data products when they upgrade to Maplnfo 3.0. Maplnfo’s 
price is $2,350. Choose from Maplnfo’s digitised data library of 
topographical and boundary information - it’s amongst the most 
comprehensive of its kind in Australia Offer valid until February 


For more information and a free demi 
or fax them on (02) 439 1 77 3. 


Return of the coloured disks! 


They’re back! The great lit- 
t le coloured floppies 
offered in our May mag. 

DataMax 3'A inch disks are 
1.44m formatted, double-sided 
high-density disks and they 
come with a lifetime warranty 
and in five colours - just about the easiest way to colour-code 
your data storage, or just brighten up the ol’ disk box. They’re 
packed in sturdy plastic storage boxes (each holds ten disks) 
and because they’re different you’ll be less likely to mix them up 
with someone else’s. 

Communique members can order 10 boxes (that’s 100 disks) 
for $9.00 per box or 20 boxes (200 disks) for $8.50 per box and 
save around 10% on the usual bulk order price. (For an order of 
10 boxes please add $5 delivery within Sydney and $10 delivery 
elsewhere in Australia; for an order of 20 boxes please add $5 
delivery within Sydney and $15 elsewhere in Australia) Each 
order of 10 boxes comes with a free disk drive-cleaning kit and 
mouse pad! Offer valid until January 31,1996. 



a Just like a housekeeper for your PC, Unin- 

nv staller removes unwanted and unnecessary 
applications and their files. This gives you 
more room on your hard drive and with its latest 
improvements now allows you to move applications 
(and all related files), store seldom used items and 
remove duplicate flies. 

The Windows Cleanup function also allows you 
to remove the 19 
most common 
file types clutter¬ 
ing your system 
and the Orphan 
finder allows you 
to get rid of the 
last remnants of 
previously 
removed materi¬ 
al. The transport 
feature allows 
you to replicate 
applications and 
all related flies 
onto a second 
PC or notebook. 
Communique members can receive a discount 
of 20% on the RRP of Uninstaller ($119), paying just 
$95. Offer valid until Feb 29,1996. 
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Are you using the latest 
and best version of your 


Moving up 


software? 


...in the world 


Microsoft Windows 95 

It’s here, it’s up for grabs and it will take you where you 
‘ want to go. The important innovations to the latest ver- 
” sion of Windows are designed to make life easier and to 
give you more time to get things done. 

The first thing you’ll notice with Windows 95 is the new 
interface, with a Start button that will provide access to many 
of the things you do on your computer. It will always be on your 
screen as an easy way to start programs, open documents, get 
help and change system settings. It will also find items for you 
and shut down the system when you call it a day. 

Windows 95 has a Taskbar that makes jumping between 
applications easier than hitting the old remote control on your 
TV. For having a good look at what’s going on in your computer 
you can use the Explorer. This replacement for the File Manag¬ 
er in Windows 3.1 is souped up and lets you see everything on 
your computer, including network connections. 



Of course there are the added 
performance capabilities from the 
32-bit structure of Windows 95 to 
consider, with your computer now 
processing functions 32 bits at a time (instead of only 16 bits 
at a time). 

This makes tasks like printing, accessing files and using a 
network super fast. The multi-threading capabilities of Windows 
95 allow you to run 32-bit applications concurrently so multi¬ 
tasking becomes more effective. Things like formatting disks 
and searching your database can be done while you are check¬ 
ing your e-mail. 

Another boon is a clever collection of operating system, 
software and hardware info inside Windows 95 that takes all the 
hard work out of installing hardware. 

Communique members can upgrade to Windows 95 Hj 
for $139. Non-members can upgrade for $159. 


WINDOWS 95 

Part number 

relate to 3.5" disks 

unless otherwise shown as: j CD-ROM S 

ave up 

to $50 

Product 

Platform 

Number 

Cordon 

Upgrade 

Communique 

Microsoft Windows 95 

Win 95 

050-052-950A • 

Any version of Windows 3.x 

$159 

$139 

Microsoft Access for Windows 95 
(CCP) 6 

Win 95 

077-054-004A 

Any version of Access for Windows 

$I69 4 

$I49 A 

Microsoft Excel for Windows 95 
(CCP) 2 

Win 95 

065-054-701A 

Any version of Excel for Windows 

$I69 A 

$I49 4 

Microsoft Money for Windows 95 

Win 95 

105-054-400Z 

105-056-400Z • 

Any version of Money for Windows 

$I5 A 

$I5 4 

Microsoft Office for Windows 95 
Professional Edition (CCP)' 7 

Win 95 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$499 A 

$449 A 

Microsoft Office for Windows 95 
Standard Edition (CCP)~ 7 

Win 95 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$399 A 

$349 A 

Microsoft PowerPoint 
for Windows 95 (CCP) 4 

Win 95 

079-054-701A 

Any version of PowerPoint for Windows 

$I69 4 

$I49 4 

Microsoft Project for Windows 95 
(CCP)' 5 

Win 95 

076-054-701A 

Any version of Project for Windows or MS-DOS 

$229 4 

$I99 A 

Microsoft Publisher 
for Windows 95 (CCP) 5 

Win 95 

164-054-30 IZ 

164-056-30IZ • 

Any version of Publisher for Windows 

$89 A 

$79 4 

Microsoft Schedule* 
for Windows 95 

Win 95 

061-054-700A 

Schedule* 1.0 for Windows 

$99 4 

$79 4 

Microsoft Word for Windows 95 
(CCP)' 

Win 95 

059-054-70 IZ 

Any version of Word for Windows or MS-DOS 

$I69 A 

$I49 4 

Microsoft Works for Windows 95 
(CCP) 5 

Win 95 

070-054-425AA 

Any version of Works for Windows or MS-DOS 

$69 A 

$59 A 

Microsoft Works for Windows 95 
& Bookshelf 95 (CCP) 5 

Win 95 

070-056-425AA 

Any version of Works for Windows or MS-DOS 

$99 4 

$79 4 


































APPLICATIONS 

Part numbers relate to 3.S" disk 

unless otherwise shown as: r CD-ROM SclVG lip 

to $50 

Product 

Platform 

Part,^, 

From 

Prke ldC 

f 

Jl 

Microsoft Access 2.0 (CCP)~ 6 

Windows 

077-051-208A 

Access 1.0 or l.l 

$169 

$149 

Microsoft Access Developers 
Toolkit 2.0 

Windows 

077-751-200A 

Access Distribution Kit l.l 

$499 

$449 

Microsoft Bookshelf 95 

Windows 

086-052-023 • 

1991,92, 93, 94 

$59 

$49 

Microsoft Cinemania 96 

Windows 

194-056-096A • 

1992 or later 

$39 

$29 

Microsoft Creative Writer l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

265-056-I00Z • 

Creative Writer for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft Encarta 95 

Macintosh 

196-088-003A • 

1992 or later 

$79 

$69 

Microsoft Encarta 96 

Windows 

196-056-010A • 

1992 or later 

$59 

$49 

Microsoft Excel 5.0 (CCP)~ 7 

Windows 

Macintosh 

065-151-500A 
065-096-688A 

1.0-4.0 

$169 

$149 

Microsoft Fine Artist l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

266-056-I00Z • 

Fine Artist for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft FoxPro 2.6 

Standard Edition 

MS-DOS 

215-895-020 

FoxPro 2.5 

$49 

$49 

Microsoft FoxPro 2.6 

Professional Edition 

MS-DOS 

Macintosh 

2151095-260A 

2151096-260A 

Any Standard Edition of FoxPro 

$499 

$499 

Microsoft FoxPro 2.5 Professional 
to 2.6 Professional for Macintosh 

Macintosh 

2151096-020 

FoxPro for Macintosh Professional 2.5 

$79 

$69 

Microsoft FoxPro 2.5 to 2.6 
Distribution Kit upgrade 

MS-DOS 

215-695-020 

FoxPro Distribution Kit 2.5 

$49 

$49 


Save up to $ 50 on upgrades 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: « CD-ROM S 

ave up 

to $50 

Product 

Platform 

Part 

Version 

Upgrade 

Communique 

Microsoft Mail 3.5 for 

PC Networks Server 

Windows 

068-695ZV350 

MS Mail Server version 2.1 - 3.2, Workgroup Post 
Office Upgrade (from WFW 3.x, Windows NT 3.x, 
and Windows 95), or a Competitive Server. 

$499 

$449 

Microsoft Money 3.0 

Windows 

105-051-300AA 

1.0-2.0 

$19 

$19 

Microsoft Mouse Driver 10.0 

Windows 

135-095-335BL 

1.0-9.0 

$30 

$20 

Microsoft Access 2.0 upgrade 
for Office for Windows (CCP)' 7 

Windows 

077-051-208A 

Office for Windows 4.2 Standard Edition 

$169 

$149 

Microsoft Office 4.2 (CCP)- 7 

Windows 

Macintosh 

02I-05I-462AAH) 
02I-05I-463AAH» 
021-096-425AA 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see ~a), or any version of Works (~b) 

$399 

$349 

Microsoft Office Professional 4.3 
for Windows (CCP) 7 

Windows 

269-051-436AAH0 
269-05 l-437AAH>> 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$499 

$449 

Microsoft PowerPoint 4.0 (CCP) 4 

Windows 

Macintosh 

079-051-427A 
079-096-405A 

2.0 - 3.0 

$169 

$149 

Microsoft Project 4.0 (CCP)-* 

Windows 

Macintosh 

076-051-I20A 
076-096-040A 

1.0-3.0 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

1.x 

$89 

$79 

Microsoft Publisher for Windows 
Licence Pack" 

Windows 

1644050-200A MLP 


$109 

$89 

Microsoft SQL Server 6.0 
forWindows NT 

Win NT 

" 228-075-600A • 

_ 

1.x or 4.x 

$739 

$689 

Microsoft SQL Workstation 6.0 
forWindows NT 

Win NT 

228-875-600A • 

1.x or 4.x 

$369 

$319 
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APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: CD-ROM S 3Ve U p 

to $50 

Product 

Platform 

Number 

Verdon 

Upgrade 

Communique 

Microsoft Visual FoxPro 3.0 
Standard Edition 

Windows 

215-051 -130A 

215-052- I30A • 

FoxPro Standard 2.x 

$159 

$139 

Microsoft Visual FoxPro 3.0 
Professional Edition 

Windows 

2151051 -130A 
2I5I052-I30A • 

Any version of FoxPro 2.x 

$449 

$399 

Microsoft Windows NT 
Workstation 3.51 

Win. NT 
Win. NT 

236-074-570A 
236-074-351A 

Windows NT version 3.5 

Windows NT version 3.1 

$79 

$159 

$69 

$139 

Microsoft Word 6.0 for MS-DOS 

Windows 

034-095-600AA 

Word I.0-5.5 for MS-DOS 

$169 

$149 

Microsoft Word 6.0 (CCP) ' 

Windows 

Macintosh 

059-151 -112AA 
034-196-I09AA 

Word 1.0 - 2.0 for Windows, 1.0 - 6.0 for MS-DOS 
Word 1.0 - 5.1 for Macintosh 

$169 

$149 

Microsoft Works 3.0 (CCP) 3 

Windows 

070-051-303AA 
070-052-300A • 

Works for MS-DOS 1.0 - 3.0 

Works for Windows 2.0 

$69 

$49 

Microsoft Works 4.0 
for Macintosh (CCP)~ 3 

Macintosh 

070-096-400AA 

Works for Mac 1.0-3.0 

$69 

$49 

Microsoft Works 4.0 
& Bookshelf 95 

Macintosh 

070I-088-400Z 

Works for Mac 1.0-3.0 

$99 

$79 

Microsoft Works 

Licence Pack" 

X-platform 

0704055-400A MLP 

Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Works for Mac 1.0-3.0, 

$59 

$49 

Microsoft Works 3.0 for MS-DOS 

MS-DOS 

070-295-300Z 

1.0-2.0 for MS-DOS 

$69 

$49 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


On products listed In the Communique upgrade pages. 

Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 for Windows. 
Compliance checking: requires previous version of Word. 

Compliance checking: requires previous version of Works. 

Compliance checking: requires previous version of Project. 


Offer valid until December 31, 1995 
Licence Packs do not contain disks or documentation. 
Compliance checking: requires previous version of Excel. 
Compliance checking: requires previous version of PowerPoint. 
Compliance checking: requires previous version of Access. 
Compliance checking: requires an equivalent competitive product. 


LANGUAGES 


Save up to $50 


Product 

Part 

Number 

Version 

Upgrade 

Communique 

Fortran 5.1 

005-045-510A 

1.0 

$119 

$99 

Fortran Powerstation 4.0 

Standard Edition 

250-056-325A 

Any Fortran 

$449 

$399 

Fortran Powerstation 4.0 
Professional Edition 

2501056-325A 

Any Fortran 

$739 

$689 

Macro Assembler 6.1 

016-051-61IA 

1.0 

$129 

$109 

Visual Basic 1.0 for MS-DOS 
Professional Edition 

203-095- I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Standard Edition 

046-095-100A 

Quick Basic 1.x, Basic PDS ■ .x-7.1 

$159 

$139 

Visual Basic 4.0 for Windows 95 
& Windows NT Std Edition 

046-051-400A 

Visual Basic for Windows 2.0, 3.0 Standard Edition 

$89 

$79 

Visual Basic 4.0 for Windows 95 
& Windows NT Pro Edition 

203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0 Professional Edition 

$149 

$129 


203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0, 4.0 Standard Edition 

$449 

$419 

Visual Basic 4.0 for Windows 95 & 
Windows NT Enterprise Edition 

2031056-400A • 

Visual Basic for Windows 3.0, 4.0 Professional Edition 

$739 

$689 

Visual C++ 4.0 Subscription 

0482056-060A • 

Any C/C++ Compiler 

$519 

$469 

Visual C++ 4.0 

0482 1 56-060A • 

Any C/C++ Compiler 

$379 

$329 

Visual Test 

163-056-400A 

Test 1.0-3.0 

$299 

$269 

Visual SourceSafe 

324-056-110A 

SourceSafe 1.0-3.x or Delta 1.0 

$159 

$139 










































Are you using the latest 
and best version of your 
I software? 


Encarta96 

...with a vengeance 


Microsoft Encarta 96 Encyclopedia for Windows 
and Windows 95 

V The ever popular Encarta interactive encyclopedia has 
■2^ been revamped and refined for this 1996 edition. It’s still 
got all the comprehensive information and fantastic 
multimedia but now you can keep building on it, espe- 
^ dally if you’re running Windows 95. 

One feature designed especially to keep Encarta users up-to- 
date is the ability to download updated information via the 
Microsoft Network. These updated articles will make sure your 
interactive encyclopedia stays relevant and meaningful. The 
Encarta Yearbook Builder is a new tool inside the 1996 edition 
that allows you to integrate the articles you obtain from MSN or 
the Internet with the Encarta content base. 

The introduction of a home page to Encarta 96 means easier 
navigation of the encyclopedia’s content It’s also easier to 


access all the educational 
InterActivities now that Encar¬ 
ta 96 has an InterActivities fea¬ 
ture screen - now you’ll be 
able to find these lessons in 
the one spot. 

New to Encarta 96 are the guided tours which will see you 
browsing through 80 collections of intriguing information. Dis¬ 
cover unusual facts about famous people, interesting places and 



The improved printing and copying capability of Encarta 96, 
includes the automatic footnoting of information you use in your 
reports and presentations. 

Encarta 96 is available now. 

Communique members can upgrade for $49. 
Non-members can upgrade for $59. 


Swap and Save up to $50 

product thanks to our competitive Trade-Ups. Simply find if your current product qualifies to be traded up and note the 
Then fill in the upgrade order form and send it with all of your original disks from your current product. It’s so very easy 

can 

Microsoft 

Drice. 

Produce 

Platform 

Number 

Version 

Upgrade 

Communique 

Microsoft Excel 5.0 

Macintosh 

065-096-690A 

Upgrade from any competitive spreadsheet 
with an RRP greater than $400. 

$169 

$149 

Microsoft Office 4.2 

Macintosh 

02I-096-420AA 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks. 

$399 

$349 

Microsoft PowerPoint 4.0 

Macintosh 

079-096-400A 

Upgrade from any business graphics package 
with RRP greater than $400. 

$169 

$149 

Microsoft Project 4.0 

Macintosh 

076-096-400A 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Upgrade from any competitive desktop publishing 
package with an RRP greater than $100. 

$89 

$79 

Microsoft Word 6.0 

Macintosh 

MS-DOS 

034-196-110AA 
034-095-600AA 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

$169 

$149 

Microsoft Works 4.0 

Macintosh 

070-096-400AA 

Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $100. 

$69 

$59 

Microsoft Access (CCP)~ 8 

Win 95 

077-054-004A 

Upgrade from any database package. 

$169* 

$149* 

Microsoft Excel (CCP) 8 

Win 95 

065-054-701A 

Upgrade from any spreadsheet package. 

$169* 

$149* 

Microsoft Office 

Professional Edition (CCP)' 8 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$499* 

$449* 

Microsoft Office 

Standard Edition (CCP)~ S 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$399* 

$349* 

Microsoft PowerPoint (CCP)~ 8 

Win 95 

079-054-701A 

Upgrade from any business graphics package. 

$169*. 

$149* 

Microsoft Project (CCP)~ 8 

Win 95 

076-054-701A 

Upgrade from any project management package. 

$229* 

$199* 

Microsoft Word (CCP)- 8 

Win 95 

059-054-70 IZ 

Upgrade from any word-processing package. 

$169* 

$149* 

Microsoft Works (CCP)' 8 

Win 95 

070-054-425AA 

Upgrade from any intergrated package. 

$69 

$49 
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COMMUNIQUE 


DIRECTORY 


MICROSOFT 
SERVICES SALES 
INFORMATION 
CENTRE 


The following numbers are for 
Communique members only. 
Others can call (02) 870 2100. 
9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 
STANDARD SUPPORT 
- NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2113 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems prod¬ 
ucts), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is charge¬ 
able. Rates vary according to your 
Communique membership level 
and the category of the product 
for which you want help (see the 
description of Desktop and 
Professional products categories 
below). You must possess a valid 
Priority Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & PROFES¬ 
SIONAL SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges depend¬ 
ing on their category. 

The Desktop category includes 
all applications, non-server operat¬ 
ing systems, and hardware - 
products typically used by individu¬ 
als for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Mail 
client products, all Home products 
(including Works, Money, Kids, 
Flight Simulator, all Multimedia 
titles, and all games), Windows, 
Windows for Workgroups, MS- 
DOS, the non-server components 
of all versions of Windows NT, 
and all hardware products (includ¬ 
ing the Microsoft Mouse and 
Windows Sound System). 


The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), all Fox products 
(including FoxPro and FoxBase), 
SQL Server, Lan Manager, all non¬ 
client Messaging products, all 
Gateways, and the server compo¬ 
nents of Windows NT Advanced 
Server/Windows NT Server. 

CONNECT 
BULLETIN BOARD 

Call 24 hours, 7 days a 
week (02) 878 5200. 
Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it. This 
service is free of charge (except 
for the cost of the call). 


MICROSOFT 

TECHNET 


Microsoft TechNet is designed 
for technical professionals who 
support and train users, adminis¬ 
ter databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 


Special subscription discounts are 
available to Communique Care 
and Communique Pro members. 

For more details phone: 

(02) 870 2111 or 1-800 257 253 
outside Sydney. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 

Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ AlphaWest Pty Ltd - Perth (09) 
481 4140 ♦ Aspect Computing - 
Sydney (02) 957 3188 Melbourne 
(03) 9818 0604 Adelaide (08) 379 
0466 Canberra (06) 247 7677 

♦ Auldhouse Computer Services - 
Chatswood (02) 415 3955 
Melbourne (03) 9804 5648 Brisbane 
I -800 067 799 ♦ Citidata - Sydney 
(02) 906 1935 ♦ Com Tech Com¬ 
munications Pty Ltd - Sydney (02) 
317 3119 Melbourne (03) 9696 0770 
Brisbane (07) 221 2444 Perth (09) 
322 5605 Adelaide (08) 271 8600 
Canberra (06) 257 7695 

♦ Datamatic - Sydney I -800 027 
203 North Adelaide (08) 239 1113 

♦ Digital Equipment Corp - Sydney 
(02) 561 5082 Melbourne (03) 9275 
3333 ♦ Dialog Pty Ltd - Brisbane 
(07) 368 2011 ♦ Educom - 
Melbourne (03) 9670 0388 Sydney 
(02) 957 1633 ♦ Hunter Institute of 
Technology - Newcastle (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 ♦ InfoMat - Melbourne 
(03) 9888 6399 4- The Training 
Group of Newcastle - Newcastle 
(049) 672 777 ♦ The Quill Consult¬ 
ancy - Hobart (002) 238 277 













DIRECTORY 


Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089)529 300 Apple Centre - 
Darwin (089) 430 649 ♦ Random 
Access WA - Perth (09) 278 1000 

♦ Choice Systems - North Sydney 
(02) 957 4314 ♦ CPM&S Group - 
Northwood (08) 362 4949 

♦ Forrest Training - Sydney (02) 262 
2284 4 Logical Solutions Training 
Centre - Sydney (02) 367 8505 
Deakin (06) 283 3244 South 
Melbourne (03) 9696 5608 Spring 
Hill (07) 832 3999 ♦ The Quill 
Consultancy - Hobart (002) 238 277 

♦ The Training Group NSW - 
Waratah (049) 672 777 

Microsoft Solution 
Providers Authorized 
Training Centers 
ACT - ♦ Citidata - Deakin (06) 

285 3902 4 Drake Training - 
Canberra (06) 249 7366 ♦ Fern- 
tree Computers - Canberra (06) 

248 8488 ♦ ImageWord - Campbell 
(06) 257 5045 ♦ MTE - Canberra 
(06) 247 6333 4 Wizard Computer 
Training - Canberra (06) 275 0730 
NSW - ♦ ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 957 4244 4 Applied 
Functional Training - St Leonards 
(02) 906 3773 ♦ Aspect Computing 
-NorthSydney (02) 957 3188 

♦ Bolster Fahey - Sydney (02) 264 
2203 North Sydney (02) 954 5755 

♦ Citidata - St Leonards (02) 906 
1935 4 Drake Training - Sydney 
(02) 262 3900 North Sydney (02) 
929 0767 Parramatta (02) 891 1022 
Newcastle (049) 29 4755 4 Educom 
- North Sydney (02) 957 5833 

♦ Femtree Computers - Sydney (02) 
931 1600 4 Forrest Training - 
Sydney (02) 262 2284 4 ICOM 
Solutions - Sydney (02) 261 2499 
Parramatta (02) 891 4277 

♦ Integrated Business - Sydney (02) 
233 4000 Caringbah (02) 526 2455 

♦ InTouch Consultancy - Campbell- 


town (046) 250 986 4 MTE - 
Sydney (02) 261 5555 Parramatta 
(02) 891 3344 ♦ Network Logic - 
Sydney (02) 233 7500 4 Poliak 
Partners - Sydney 1-800 227 440 
Parramatta (02) 687 1977 ♦ The 
Training Group - Newcastle (049) 

67 2777 ♦ Training and Support- 
North Sydney (02) 956 6366 
Parramatta (02) 893 9000 
SA - 4 Aspect Computing - 
Adelaide (08) 379 0466 ♦ CitiSoft - 
Parkside (08) 373 5000 

♦ Computer Management Centre - 
Adelaide (08) 223 0600 ♦ Drake 
Training - Adelaide (08) 212 2525 

♦ Ferntree Computers - Eastwood 
(08) 373 0454 ♦ MTE - Adelaide 
(08) 231 3048 ♦ Poliak Partners - 
Adelaide (08) 231 0662 ♦ The 
Learning Laboratory - Kent Town 
(08)362 4211 

Qld - 4 ACE Training - Brisbane 
(07) 236 2434 4 Drake Training - 
Brisbane (07) 3229 3827 ♦ Ferntree 
Computers - Milton (07) 236 1114 

♦ Insight Training - Spring Hill (07) 
839 8244 ♦ MTE - Brisbane (07) 

221 3611 ♦ Technisyst- Brisbane 
(07)229 3150 

Vic - 4 Business Resolutions - 
Melbourne (03) 9650 4644 

♦ Computelec Australia - Seaford 
(03) 9786 7177 ♦ Drake Training - 
Melbourne (03) 9245 0444 

♦ Educom - Melbourne (03) 9670 
0388 4 Ferntree Computers - 
Melbourne (03) 9622 8000 

♦ Franklin Collins - Melbourne (03) 
9600 1577 4 Infomat Australia - 
Canterbury (03) 9888 6399 ♦ MTE 
Melbourne - (03) 9629 5811 ♦ Ong 
Training - Melbourne (03) 9529 
8522 4 Poliak Partners - Melbourne 
(03) 9629 2977 4 Reflex Computer 
Services - Hawthorn (03) 9810 4545 

♦ Technisearch Ltd - Melbourne 
(03)9660 5100 

WA - ♦ AlphaWest Pty Ltd - West 
Perth (09)481 4140-4 Australian 
Training Institutes - West Perth (09) 
322 6150 4 Drake Training - Perth 
(09) 321 2600 ♦ Femtree 


Computers - West Perth (09) 322 
2730 4 MTE - Perth (09) 324 1142 
Tas - 4 NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 4 The Quill Consultancy - 
Hobart (002) 238 277 


USER GROUPS 


ACT - 4 LAN Manager User 
Group - Canberra (06) 267 6159 
4 PC Users Group - Canberra (06) 
239 6511 

NSW - 4 Apple and Macintosh 
Users Groups - Sydney (02) 

476 5792 4 Australian Windows 
Networking User Group - Sydney 
(02) 390 6299 4 C Languages Users 
& Enthusiasts Society (CLUES) - 
Sydney (018) 614 227 4 Central 
Coast PC User Group - (043) 322 
800 4 Club Mac Inc - Sydney (02) 
552 4126 or (043) 293 192 4 Fox 
User Group - Sydney (02) 746 9500 
4 Programming S.I.G. (SPCUG) - 
Sydney (02) 599 1919 4 Microsoft 
Access User Group (Advanced) 
Sydney (02) 451 4348 - Microsoft 
Access User Group - Parramatta 
(02) 891 1022 - Nth Sydney (02) 

929 0100 - Microsoft SQL Server 
User Group (02) 888 9900 - Sydney 
BackOffice User Group, email: 
“ptybsd@microsoft.com” - Sydney 
Windows User Group (Excel and 
Word) (02) 415 2420 - Sydney PC 
Users Group - Main Meeting and 
Windows SIG (02) 972 2133 - 
Sydney PC User Group - Visual 
Basic SIG (02) 873 3700 - Visual 
Basic Users Group (02) 877 7225 
Vic - 4 Access (Database) S.I.G. 
Melbourne - Melbourne (03) 9 
883 4382 4 FoxPro: The Melbourne 
Developer’s network - Melbourne 
(03) 9623 7668 4 Melbourne 
Access Users Group (03) 9727 
3877 4 Melbourne PC User 
Groups (03) 9699 6222 4 Microsoft 
Office Users Group 131 983 
4 Retired and Interested Persons 
Melbourne (03) 9803 6229 
4 Victorian Mac Users Group - 


Melbourne (03) 9654 7322 4 Visual 
Basic Users Group (03) 9878 3451 
Qld - 4 Apple-Q Inc - Brisbane 
(07) 878 2834 (after 7pm) 

4 Brisbane Access Users Group 
(07) 300 9999 4 Brisbug PC Users 
Group Inc (07) 201 5005 4 Logan 
City PC User Group - Qld (07) 208 
2332 4 Pine Rivers IBM Compatible 
Computer Club (07) 881 1553 
4 Sunshine Coast Computer Users 
Group (074) 91 4680 4 Visual Basic 
Users Group (07) 835 5610 
4 Windows Pacific (formerly 
Brisbane Windows User Group) 
(07)899 1956 

WA - 4 Computer Club of WA 
[Inc] (09) 332 6374 4 Perth FoxPro 
User Group (09) 420 2923 4 Perth 
PC User Group (09) 328 3328 
4 Perth Windows User Group 
(09) 386 6677 

SA - 4 Adelaide Access for Users 
Group (08) 287 1470 4 Adelaide 
PC Users Group (08) 479 219 
4 Adelaide Micro Users Group 
Incorporated (08) 384 3027 
4 South Australian PC Users 
Group (08) 341 9151 4 Visual Basic 
Users Group (08) 223 7932 
TAS - 4 The Hobart Computer 
Users Group (002) 251 280 


AUTHORISED 
SUPPORT CENTRES 


Microsoft Authorised Support 
Centres offer a range of support 
services, including on-site support, 
help desk services and mission- 
critical support for all phases of 
planning, implementing and 
maintaining a client-server system. 
4 AT&T Global Information 
Solutions 1-800 678 666 4 Digital 
Equipment Corporation - (02) 561 
5999 or outside Sydney 1-800-657 
542 4 Wang Australia - 13 2666 

If any details listed here are 
incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, 

St Leonards, NSW 2066 
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DIRECTORY 


THE MICROSOFT 
FEEDBACK LINE 


If you’ve ever wanted to get 
something off your chest the 
Microsoft Feedback Line is a 
recorded message service that 
allows you to leave comments and 
feedback on the Communique 
program and services. The service 
is available 24 hours a day, 7 days a 
week. Your comments are record¬ 
ed and channelled appropriately. 

An option is available for you to 
request Microsoft follow-up. 
However, if the matter is urgent 
we suggest you phone the 
Microsoft Sales Information 
Centre directly. 

Feedback Line phone number: 
(03) 9414 5214 or 1-800 654 100 if 
outside Melbourne. 


MICROSOFT 

DEVELOPER 

NETWORK 


The Microsoft Developer 
Network is a membership pro¬ 
gram that delivers complete, up- 
to-date information on Microsoft 
development technology. The 
Development Library, a quarterly 
CD, is the official vehicle for all 
the technical information neces¬ 
sary to program for Windows. 
The Development Platform is 
Microsoft’s distribution mecha¬ 
nism for software development 
kits and device driver kits. 
Microsoft Developer Network 
Subscribers can have exclusive 
access to a support package for 
developer products at special 
discounts. Special discounts on 
membership are available to 
Communique Care and 
Communique Pro members. 

For more details phone: 
(02)870 2111 or 1-800 257 253 
outside Sydney. 


MICROSOFT PRESS 
RESELLERS 


The following bookstores offer 
Communique members 10% off 
Microsoft Press books. 

INDEPENDENT BOOK 
RESELLERS 

♦ Boffins Bookshop, Perth, WA 

♦ Collins Booksellers, Melbourne, 
Vic 4 Daltons Books, Canberra, 
ACT 4 Ellison Hawker Bookshop, 
Hobart, Tas. ♦ Hotline Books, 
Chatswood, NSW ♦ McGills, 
Melbourne, Vic. ♦ McGills Technical 
Books, Brisbane, Qld. ♦ Monash 
University Bookshop, Clayton, Vic. 

♦ Rellim Booksellers, Perth, WA 

♦ R.M.l.T. Bookshop, Melbourne, 
Vic. 4 Technical Books - Melbourne, 
Vic. ♦ The Bookshelf, Adelaide, SA 

DYMOCKS 

NSW- ♦ Albury ♦ Armidale 

♦ Bathurst 4 Blacktown ♦ Bondi 
Junction ♦ Brookvale ♦ Burwood 

♦ Castle Hill ♦ Chatswood 

♦ Darling Harbour ♦ Eastwood 

♦ Hornsby ♦ Hurstville ♦ Kotara 

♦ Lane Cove ♦ Lismore ♦ Miranda 

♦ Neutral Bay ♦ North Rocks 

♦ North Ryde ♦ North Sydney 

♦ Nowra ♦ Parramatta 4 Penrith 

♦ Sydney - Hunter Street 4 Sydney 

- George St 4 Top Ryde 

♦ Tuggerah ♦ Wagga Wagga 

♦ Wollongong 

NT - ♦ Alice Springs 

Qld - ♦ Aitkenvale ♦ Brisbane - 

Albert St ♦ Brisbane - Edward St 

♦ Broadbeach ♦ Bundaberg 

♦ Capalaba ♦ Carindale 

♦ Deception Bay 4 Elanora 

♦ Indooroopilly ♦ Loganholme 

♦ Maroochydore ♦ Sunnybank 

♦ Toowoomba 

SA - ♦ Adelaide City ♦ Burnside 
Vic - ♦ Bendigo ♦ Camberwell 

♦ Dandenong ♦ Doncaster 

♦ Frankston ♦ Geelong 4 Green- 
borough ♦ Knox City 4 Melbourne 

- Melbourne Central 4 Melbourne - 


Collins Place ♦ Melbourne - 
Midtown Plaza ♦ Moonee Ponds 

♦ Mulgrave ♦ Narre Warren 

♦ Prahran ♦ Ringwood 

WA - ♦ Booragoon ♦ Claremont 

♦ Floreat ♦ Fremantle ♦ Midland 

♦ Morley ♦ Perth - Hay St 

♦ Warwick 4 Whitford City 

ACT - ♦ Canberra - City 
UNI CO-OP 
BOOKSHOPS 

ACT - ♦ Australian National 
University ♦ ADFA - Bruce 

♦ Canberra University - Bruce 

NSW - 4 Charles Sturt University 
- Albury 4 University of New 
England - Armidale 4 Charles Sturt 
University - Bathurst 4 Broadway - 
UTS 4 Macquarie University - 
North Ryde, 4 Southern Cross 
University - Coffs Harbour 
4 Southern Cross University - 
Lismore 4 Sydney - Legal & 
Professional - Philip St 4 Tertiary & 
Technical Bookshop, Sydney 
Institute of Technology, NSW 
4 University Of Sydney 4 UNSW - 
Kensington 4 Charles Sturt 
University - Wagga Wagga 

Vic - 4 University of Melbourne 
4 Monash University - Clayton 

Qld - 4 Griffith University, Nathan 

WA - 4 University of WA - 
Nedlands 


MICROSOFT 

CONSULTING 

SERVICES 


MCS provides high-level 
information technology consulting 
services to large businesses and 
corporations. 

8.30am - 5.30pm Eastern 
Standard Time. Tim Watson, 
Manager MCS Australia: 
Telephone (02) 870 2200 or fax 
(02) 805 1108. 


MICROSOFT 

PELORUS 


Pelorus is an information 
magazine for organisations that 
discusses business issues and 
provides a technical reference for 
organisation decision makers. 
Pelorus is a bimonthly CD-ROM 
subscription program. 

Phone: (02) 870 2111 or 1-800 
257 253 outside Sydney. 


HotFax 


Communique members can dial 
(02)611 4545 from Sydney, 

(03) 9414 5280 from Melbourne 
or 1-800 065 630 from anywhere 
else in Australia to receive addi¬ 
tional fact sheets on new products 
listed in Inside Info. 
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Veronica Shurmer 

Armed with a sharong, beach 

Veronica is heading for tropical 
Bali where she plans to do very 
little. Oh yeah she might get a 


Lolita Porte 

Wherever the big waves are 
breakin’ is where you’ll find 
Lolita. She’ll be hanging all ten 
over the front of her trusty 

her, we hear she’s got a mean 
right hook. 


WhOOpee! 

Following the giant effort they put into this 
magazine, Team Communique is gearing up to 
disappear in different directions for a few 
weeks of pleasure and pain. Here's a peek at 
what the Team's up to over the big break. 



Darren Edwards 

Darren is going to drop his 
daks for a spot of nude MSN 
and Internet surfing over the 
holiday break. Let’s hope none 

video conferencing equipment 



Phil Young 

Phil’s favourite play thing is mui 
deep in the stuff harassing yab- 





Simon van Wyk 

Simon plans to search high and 
very, very low for juicy snip¬ 
pets for his long-awaited first 
novelette, “The Love In at 
Team Communique”. He tells 


Ray Welling 

Unfortunately someone has to 
stay behind and Ray has 
ly offered to work over 


Melinda Martin 

In the noble tradition of the 

going to chase, conjol, beg 
just plain frighten animals 


Simrfn Fuentes 

Simon is heading back to < 


time 


Pam Seccombe 


Rick McMonagle 

Alas, the day this photograph 
was taken, Rick badly strained 
three vertebrae in his back and 
was confined to bed. 


Suzanna McCarthy 

Suzanna’s parents, out from 


Stephen Jenkins 

Alas number two. Stephen 
missed the photo shoot and 
was lost deep in the pages of 

zineVruckin’ (the ultimate 
being Communique, of course) 
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“Fantastic! Powerful, but easy to use ... 

Solutions you use every day.” Microsoft USA 


Four More Great Reasons 
To Move To Windows '95 


Remember the excitement you felt the 
first time you could drag and drop text 
and graphics within a document? 

Now, Windows '95 and OfficeBlox take you 
one step further by giving you the freedom 
to insert data and applications into 
whatever you're working on. For example: 

• Do calculations in your word processor. 

• Write & send notes from your spreadsheet. 

• Compile mailing lists inside your newsletter. 
In fact, do what you want, where and when 
you need to do it. 

OfficeBlox is a "what-did-l-do-before-this?" 
application: the four separate tools can be 
used individually or in combination with any 
of your existing software. They're small, 
very quick to load and packed with features. 

NoteBlox 



This electronic "sticky note" lets you jot 
down your thoughts the instant you have 
them. Put reminder notes on the screen, 



drop them into another document or e-mail 
them to friends and colleagues. You will 
never lose another bright idea. 

ListBlox 

Expenses, Jobs To Do, Addresses, Shopping 
Lists... ListBlox makes them all highly 
accessible with colour highlighting, sorting, 
searching, filtering and multiple views. If 
you make lists, ListBlox gets you organised. 



CalcBlox 

Call up the most powerful and flexible 
on-screen calculator at any time in any 
application. Work out mortgage payments, 
returns on investments, metric conversions 
or any other math problems with CalcBlox 
using your own preset formulas and 
configurations. 



"Worth Every Penny." - theage 

Industry reviewers have acclaimed 
OfficeBlox as one of the best reasons 
to upgrade to Windows '95. As one of 
Australia's top computer journalists David 
Flynn said in his review of OfficeBlox, 

"It's worth every penny." (RRP $135.) 

Call us now on (02) 221 2444 for your 
nearest OfficeBlox retailer. 


ToolBlox 


ToolBlox brings the whole OfficeBlox package together on one floating toolbar. Parcel up all 
your favourite applications, documents, templates and objects where you need them, in front 
of you. Launch them, drag them, and drop them into any other document. 

Microsoft" Designed for 


1 ToolBlox 

mmm 

S3 




OFFICE 

Compatible 

Microsoft" 

Windows"95 



RIphdBlax 

1 Australia Pty Ltd 

Telephone: (+61) 2 221 2444 
Facsimile: (+61) 2 221 2433 
WWW: http://www.blox.com 



































Saving with Drake Training 


Summertime is 


the right time! 


Melbourne 


r 

>nly $125 per 


Summer school computer workshops for only $125 per day. The first 30 people to book will 
receive a free Microsoft® Office for Windows™ 95 or Microsoft Windows 95. 

Call: 9245 04 


Sydney 


10% off corporate and scheduled rates for January courses booked in December. 

Call: City 262 3900 North Sydney 9957 5888 or Parramatta 891 1022 


Perth 


Book into any Human Resources course from November to January and receive a 
FREE computer training course from February 1996. Call: 321 2600 


Adelaide 


Save 35% on all scheduled Pelffnber and January computer training courses. The first 15 to 
book a 2 day course receive a free copy of Microsoft Windows 95 software. Call: 212 2525 


Brisbane 


Book 3 days on jjlfe training in December or January and receive I night’s luxurii 
accommodation at the Brisbane Hilton or the Heritage Hotel. Plus book, pay 
any scheduled computer course during January for only $145 per day. Call: 


Canberra 



Computer workshops for only $ 125 per day. The first 30 people to book will receive a 
free copy of Microsoft Office for Windows 95 or Microsoft Windows 95. Call: 249 7366 

The Christmas-Summertime break, the perfect time J'f [ 
to catch up on that training you’ve threatened to do 

aR year. Getting started or upgrading, the summertime 
is the right time. (AR offers are subject to conditions) 













